Reg FD: Use
It Or Lose It

As far back as I

can remember in my
35 years as a business
journalist, we’ve
been complaining
about no-press-al-
fowed  company
meetings and chats
with analysts. We've

BY BARNEY

CALAME
Wall Street Journal
Barney.Calame @wsj.com

sometimes battled - often without suc-
cess — to gain access to company
briefings for analysis or to investment-
firm conferences that banned us while
companies gave analysts the latest word
on their business outlook.

Now, six months after the Securities
and Exchange Commission basically
forced companies to start simuitaneously
disclosing information to the public when
they talked to analysts, I'm puzzled by
the ack of interest and enthusiasm shown
by most of the business press regarding
the new, level playing field.

This reaction especially puzzles me be-
cause the SEC specifically carved out an
exception for the media. Since our job is
to inform the public, companies can talk
to a reporter about their business without
having to issue a news release to every-
one else.

But 1 don’t hear many SABEW mem-
bers saying, “Hey, now I don’t have to

(continued on page 21}

SABEW’S newest contest category
proved to be our busiest.,

Best In Business "01 drew 492 entries
from newspapers, business weeklies,
wire services and online sites — 267 for
the new spot enterprise portion. Last
year, the contest got 246 total entries.

Bloomberg News won in the new cat-
egory pius the breaking news contest —
the third straight vear it won a news
award. The Durham (N.C.) Herald-Sun
also won for a third consecutive year,

CONTEST: Best In Business
draws record entries with
new category leading the way.

earning an award for breaking news.

Other familiar
faces included
three-peats for
overall excellence

BY RANDY PICHT,
The Associated Press, rpicht@ap.org

captured by Bos- A EULL LIST

‘. ‘ ton .Globe and OF WINNERS
Los Angeles Times (giant paper category); South Florida Sun-Sen- AN BE FOUND

tinel (large) and Atlanta Business Chronicle (weeklies.) ON PAGES
Repeat section winners were: San Jose Mercury News and the 1515
New Orleans Times Picayune (large), St. Paul Picneer Press (mid-
sized), Florida Today of Melbourne, Fla., and The Columbian of Vancouver, Wash. (smali ) '
In the news contest, the Dow Jones Co. showed multimedia muscle winning four news
awards: two for the Wall Street Journal, and one each for Dow Jones Newswires and wsj.com.
Other multiple winners in the news contest: Fort Worth Star-Telegram, the Times Pica-
yune and The News Journal of Wilmington, Del. (mid-sized) and Atlanta Business
Chronicle and Crain’s Detroit Business (weeklies) won news writing awards for the
second straight year. g '

Newsweek’s Sloan Gets Achievement'"Awéil;d.}f' |

i ‘ hen SABEW governors selected A}_}éﬁ"Siom{ as this
year’s recipient of the Distinguished Acﬁievément Award,

BY CHERYL HALL,

The Dallas Morning News
cherylhall @dallasnews.com the only sticking point was who broke the news to him.

The unpredictable and irreverent SG«year»old Wall Street
editor for Newsweek isn’t one to seek outside accolades. At times, this Colurnbo of
business journalism has made mincemeat out of even people he likes.

(continued on page 3)
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from other parts of the country.

SABEW Notebook

Outreach Plan Underway

S ABEW is starting a unique outreach program, de-
signed to bring business journalism education .y
workshops to all corners of the country.
SABEW has contacted many state and regional @
press associations, offering them the chance to hold
an “Improving Your Business Pages” seminar that - ok
will consist of one or two days of basic business :
journalism education, The press associations are asked fo prov1de the meetmg space, to
promote the event, and to open it to all SABEW members, even if those members come

SABEW will provide the instructors and the pro-
gramming. A sample program sent out with the
SABEW mailing includes workshops on making the
most of vour comptiter resources, improving busi-
ness graphics, great story ideas you could be writing
now, business journalism ethics, creative business

- writing and much more. Typically, SABEW would

expect these mini-conferences to attract anywhere
from 15 to 35 attendees.

“By teaming with regional press associations, we're
hoping to provide & good Jow-cost educational pro-
gram, where people can drive in for a day and come
away with a lot of ideas and some fresh energy for
covering business,” said Chuck Jaffe, who heads
SABEW’s conference committee and is oversesing
the start of this new program. “We’d like to serve
SABEW members, but alse reach out to people at

- papers that don’t have money for training or that don’t

pay much attention to business.”

Jaffe noted that SABEW members can help pro-
maote this new initiative by contacting press
associations to encourage stch workshops and see-
ing if their own newspaper would like to act as host.

“We don’t mind doing these at one newspaper’s
office, so long as the state press association i$ par-
ticipating and the event is open to all business
journalists,” Jaffe said.

SABEW members also can participate by volun-

teering to act as an instructor. SABEW’s promise to the state groups is that there will be
no speaking fees and only limited travel expenses, but Jaffe noted that if a SABEW
member wants to participate and his or her employer will pick up costs “we’d be happy
to bring in our experts from anywhere.” =
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Sloan: “You're Supposed To Represent
The Reader And Fllter Out Garbage”

(continued from page 1)

So it was with some trepidation that "

the entire board made a conference.call
to Sloan’s home in New York and then

issued a unified sigh of relief when they"

were able to leave the message on voice
raail.

His eventual response was typical
Sloan: “I'm very flattered that people
who actually know me - and many of
whorn are my competitors — have cho-
sen me for this lifetime honor, and I'm
not even dead yet.”

Growing up in Brooklyn, the idea of
being a professional writer never entered
his mind, largely because English was
onte of his worst school subjects. “My
handwriting was awful, and my writing
style wasn’t what they wanted in high
school. They seemed to want long sen-
tences with semicolons, and I'd never
written that way.”

He was, however, a whiz at crossword
puzzles (which he did in ink) and doing
parlor-trick calculations of multiplying
two-digit numbers in his head. Both
turned out to be handy framning.

“The crossword approach is a way of
thinking,” he says. “You get a piece here
and a piece there and try to figure out
the clues for the word. You go from the
piece to the whole and the whole to
piece. In the complicated puzzles, you
look for the patterns.”

As for math acumen, Sloan is consid-
ered a master at manipulating numbers
to sort out financial nitty gritty. .

Sloan’s succinet writing style, criti-
cized in high school, was appreciated at
Brookiyn College, where he became
editor of the campus newspaper.

His first job after receiving his mas-

. tefﬁs_:fh journalism from Columbia Uni-
~versity ~— not counting the three-day
s_tint-- at' Seafarer’s International Union

‘newspaper in Brooklyn — was with
" Newsday as a suburban school reporter.

He flunked his six-month probation,
but met the love of his life, Nancy Nolan,
who worked in the library while going to
college. “Meeting Nancy was the lucki-
est thing to ever happen to me. Thank
God she hasn’t come to her senses yet.”

After 31 years of marriage that bore three
daughters, Nancy Sloan may well be the
only person who can keep him in tow,

Certainly a slew of employers couldn’t.

His bosses at The Charlotte Observer
booted him to the business news depart-
ment after a lackluster year and 2 half
4s a4 jurior sports writer.

“I've made it a point for the past 30
years not to think about why they put
me there. It’s obvious now, right? It’s
where the rift-raft went, and I was as
rifty and rafty as anybody,” he says with
his trademark chuckle. “I was not be-
loved. I wasn’t particularly good. I had
this accent. 1 had this long hair with
bushy sideburns. Occasionally, we show
the kids my North Carolina drivers li-
cense, and they crack up.”

But as he has done 50 many times in
his career, Sloan had the last laugh. He
was actually really good at business re-
porting — digging up information that
many wanted to keep buried. Utility and
real estate companies launched periodic
campaigns to get him out of town be-
cause he’'d screwed up rate cases or
announced projects before developers
were ready.

(contintued on page 4)
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. Sloan Gets Achievement Award

{continued from page 3)

From Nancy Sloan’s perspective, her
husband has the quirky ability to find
the lies and cheating in footnotes of
documents that put ordinary folks to
sleep. “Throughout his career, the worst
thing people could do was not talk to
Allan. That’s like waving a red flag in
front of a bull.”

In 1972, Sloan transferred to The De-
troit Free Press, where he won his first
Gerald Loeb Award for Distinguished
Business and Financial Journalism. He
now has a collection of five.

“The thing I'm proudest of is I’ ve won
them in three different categories in three
different decades for four different em-
ployers,” he saysin a fleeting moment of
seriousness. “That defines versatility.”

Yes, Sloan has had namerous employ-
ers: Forbes, Money, and then back to
Forbes, where in 1984, he co-authored
the first definitive profile of Michael
Mitken and his network of junk bond
buyers.

Sloan couldn’t resist when Newsday
dangled a column under his nose in
1989, even though it meant taking “one
of the great pay cuts in the history of
journalism.”

That’s alsc when he became invoived
in SABEW, which he admits he joined
so he could hawk his colummn to mem-

Myron Kcmdei
* Lc:rr'y-BE'rger',-Mi

bers. “I came in for all the wrong rea-
son: self-promotion,” he says.

Bat he stayed for the right ones. “I
really liked the people and realized that
the organization was doing decent, cred-
ible work.”

At Newsweek since 1995, Sloan
writes for a general readership. “This
stuff isn’t inherently interesting,” he
says. “If it’s not comprehendible, there’s
no point in writing it.”

Over the decades, he’s seen business
reporting move from the backwaters of
journalism to the forefront and moved
with it.

Sloan is concerned that some compa-
triots forgot who the real boss is. “You
do not work for your employer. You do
not work for the source. You're sup-
posed to represent the reader and filter
out garbage,” he says.

“People just pass on crap and call it
caviar. They become cheerleaders for
companies or the stock market or capi-
talism. It’s a total abandonment of what
we’re supposed to be doing.

“We're not supposed to be touts, and
a lot of people are touts. It’s a horrible
mistake.”

Despite all his accomplishments,
Allan Sloan may just be hitting his
stride. “What I want now is another
challenge,” he says,
“something that wili
make me step up my
game again.”

You can almost feel the
corporate world quake at
the thought. =

Cheryl Hall is the
financial editor and
columnist for The Dallas
o . Morning News and the
1996 Distinguished
Achievement Award

winner.,
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It‘s almost deja vu all over again. In
the early 1990s newsrooms and re-
sources were decimated with layoffs,
buyouts and budget cuts as an jcy
economy crunched media profits,

This time around, rising newsprint
costs and decreased advertising again,
coupled with an aggressive staff buildup
of Internet activities producing scant
retarns, is taking its toll,

The problem
was put into sharp
focns in March at
The San Jose
Mercury News
~— which had
builtitself into the
zenith of high
tech reporting
when publisher
Jay Harris re-
signed rather than make cuts that Knight
Ridder and Wall Street were dernand-
' ing. He struggled with bringing the
paper up to corporate profit expectations
and concluded that the cuts would be
“injurious” to the newspaper’s journal-
istic integrity.

It was a wake-up call for every news-
room in the country. Whether it was
heard and whether it will have any ef-
fect remains to be seen.

Harris was replaced by Joseph Natoli,
president of The Miami Herald, another
Knight Ridder property. The Merc put
aside talk of newsroom layoffs fo; now,

s

Jay Harris

but the Sunday magazine was shelved.
Layoffs are taking a toll throughout
the industry at traditional print, broad-

BY DICK PAPIERNIK

Nation’s Restaurant News
rpapiern@nrn.com

cast and Web-based news operations. .
Several other Knight Ridder newspa- -

pers, and the Los Angeles Times, the
Dallas Morning News, PBS, CNN,
CNBC, Time Inc., The Wall Street Jour-
nal, Dow Jones, Bridge Information
Systems, and The Street.com are among
those cutting or expecting soon to cut
staff.

THE NORTHEAST

A name change for CNNfn to “CNN
Money” is in the works. CNNfn’s presi-
dent, Shelby Coffey II1, resigned when
corporate parent AOL Time Warner be-
gan laying off about 400 workers.
CNNfn is currently looking to replace
anchor Stuart Vamey, who also resigned.
Varney has been talking to CNBC.

{continued on page 6)

Here Again

Cutbacks become
the theme as newspaper
finances falter.
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'.'_B_iz Buzz

'I.n 6ther New York area
changes, AOL/TW is con-
solidating its financial and
business magazines into a

see Fortune, two Fortune spin-offs -—

eCompany Now and FSB: Fortune
Small Business — along with the
Money and Mutual Funds magazines.
His Fortune deputy, Richard Kirkland,

named exec ed of CIO Insight, a Man-
hattan-based start-up magazine
launching in May by Ziff Davis Media.

AtU.S. News & World Report, Noam

Mike Hersh is named biz ed at The
Morning Call in Allentown, Pa. replac-
ing Greg Karp who returned to writing.

AtInternet World, senior ed Jason Black
moved tobiz ed. Anastasia Ashman moves

David Kesmodel, with a master’s de
gree from Missouri School' of
Journalism, joined the Arkansas Demo-
crat-Gazette to cover high tech and

Omaha World-Herald biz ed Conn
White is overseeing a makeover of the
biz section as the paper retools. Wh;t_e
succeeded Tony Cox in the job. Andt_h_e;;
former OWH biz ed, Steve Jordon:is

worked for Britannica.com and Chicago
Sun “Times. Delroy Alexander, formerly
fmanmat ed of the Gleaner in Jamaica,
is covenng small biz for the Trib.

| new Time Inc. unit headed Neusner, formerly at Bloomberg News, biotech. cripps Howard Foundation presented Biz reporter Ron Trujillo left the Santa
“Jokin Huey by Joha Huey, 1 ongtime is now senior ed for the economy and 2:__ 00 prize and William Brewster Barbara News-Press to join the Fresno
'Fortune magazine editor. He will over- monetary policy. THE MIDWEST ‘Award to Doris Hajewski, a re- Bee.

T orter at the Milwaukee Journal Sentinel.
er series, “The Global Thread,” pro-
d an in-depth look at relationships
_betwee _U S. clothing retailers and work-
ersin Thlrd World nations.

Republic biz news on the local Gannett-
owned NBC affiliate. David Fritze
moves from national ed into the biz job.
Gannett bought the Republic in August.

Greg Heberlein, after 32 years at The
Seattle Times, including 17 as stock
market reporter/columnist, took an early
retirement package.

Harry Lenhart formerly exec ed at

RedChip.com is named biz ed at the
Portland Tribune in Oregon, a twice
weekly 150,000-circulation start-up fi-
nanced by industrialist Robert Pamplin
Jr. The Tribune goes up against the Busi-
ness Journal of Portland. n

covering the banking/insurance beat:

Carmel Carrillo is assistant real estate
ed of the Chicago Tribune succeeding
Bill Sluis, who moved to assistant finan-

cial ed and New Homes ed. C miIo
(continued on p ge

is oving up to editor. to deputy from the Web site.

The New York Daily News has new
deputy biz ed: David Andelman, whose
previous life included Time, CBS and
Bloomberg News.

Marcia Stepanek, formerly editor of
tech strategies for Business Week, 18

THE SOUTH

Photojournalist Hope Kinchen, for-
merly with The Florida Times-Union in
Jacksonville, Fia., joined The Business
Journal serving Northeast Florida.

rom Anzona Republic biz ed to news-
00m: broa_dcast ed. He also reports

qnci'then ed fo' fech news.

The Chartered Financial
Analyst™ (CFA®) designation
symbolizes integrity.

Best Wishes to

WEALTH . BANKRUPTCY . |
SABEW Members

TAKEOVERS. COUPS.
REWARDS. RISKS.
SPIKESO CRASHES.

(AND THAT'S JUST YOUR OPENING PARAGRAPH)

CFA* charterholders roust comply with the
Association for Investment Management and
Research™ (AIMR) Code of Ethics. This
requires them always to place the client s

For another
successful convention!

interests first, 10 myintain independence and
objectivity, and to serve with integrity and

honesty. So you can invest with confidence.
Ask your investment advisor if he or she is a

| THE MASTER OF ARTS IN BUSINESS JOURNALISM
CFA charterholder.

VETERAN JOURNALISTS ON FACULTY » AFFORDABLE EXCELLENCE
FULL- AND PART-TIME PROGRAMS OF STUDY » CONVENIENT LOCATION

KANTER & ASSOCIATES

Representing Mutual F und
Management Companies Since 1995

North America: 1.800-247-8132
Cutside North America: 1-804-951-5499
www.aimrorg  emall: info@aimrong

Hong Kong: 852-2868-2700
e-mail: infohk@aimrorg

212.802.6640 ¢ PARK AVENUE SOUTH AT 26TH 5T.
.. WWW.BARUCH.CUNY.EDU/SLAS/MABus)/
WSAS_GRADUATE_STUDIES@BARUCH.CUNY.EDU

Baruch

_THI:'. BIG B IN THE BIG APPLE,

Frick Kanter 703/534-2150"
Victoria QOdinotska 703/534-3735

| SETTING A HIGHER STANDARD FOR INVESTMENT PROFESSIONALS WORLDWIBE™
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Sign up for SABEW Technology Workshop

June 14-16 in Raleigh, North Carolina

Your Info Payment Options

. ﬂ!EDAY JUNE 15
: 8 45 9(: m.

] By Check: Make checks payable to the Society of American Busi-
ness Editors and Writers, In¢. and mail to reach us no later than

S : Name
. Here's a tentative ‘

S e Preferred name for tag postmarks indicated: _ )
_ '9-]0"‘15'6' m' s SABEW Registrations (Fed. 1D #36-3297751}
schedule fO?" . 1025_” ¥5 L Title Missouri School of Journalism
th ; 2511 15am: 76 Gannett Hall, Columbia, MO 65211
SABEWS 5" annual TRl Employer Voice: 573-882-7862 « Fax: 573-884-1372

E-mail: sabew@missouri edu

" technology workshop at

“the Embassy Suites Hotel S f:':"g.es cmd Geoff Smn CEO Arsen
Raleigh-Durham in 11:20am-12:30pms: "i'he Nexi‘ Blg Players wnth moda _

Address

[l By Credit Card:
OMC O Visa O Amex Exp. Date

City, State, Zip

[ Aﬂ f J | C fitution. o cf Home phone
, = A cma ourna onsnuuon c: ;ocm , Name on Card
Raleigh, N.C. on L e Work phone Card numb
. S ard number
June 14-16. For more info, . =~ s Fax number .
Signature

E-mail address

g0 to www.sabew.org.  200-3:15pm;
e o REGISTRATION REFUND POLICY:
A 70% refund of registration fees may be issued only if requested in

Please inform us of any physical, visual, hearing or dietary needs writing and the event is more than 30 days away from starting.

325415pm W
i FULL REGISTRATION?
4:3_0_-5”:30: p.m.: Your registration fee includes all sessions, meals, and field trips. 7] Barly bird (Postmarked by 5/11) . .. .. $100
i R : [ Regular(by5/28) ..o, $150
[[] Late/Walk up (after 5/25) .......... $200
DAILY REGISTRATION? Day
If you do not register for Full Conference Regisiration you (] Thursday
can register for Daily Registration, which includes meals. [_] Friday
[[] Saturday
Daily Registration Fee Each Da
(M Early bird {Postmarked by 5/11) ... ... $75
[ Regular(by5/25) ................ $100
[ Late/Walk up (after 5/25) .......... 5125
WHAT IT COSTS
. . . e e REGISTRATION FEE: From choices above Subtotal F
Early bird registration A
fee is $100 through - 1:30am-12:30p. MEMBERSHIP: Not a SABEW member? , (] Yes, 'm a member.
May 11. The Embassy B o o Then add $40 membership application fee. [] No. Add $40 to your cost. + 40
Suites Hotel Raleigh-Durham Hotel  2:3:30pm. "
has rooms for the conference are A TOTAL COST: Add registration fee TOTAL | J—
$109. Call 919-677-1840 and
r t th i
equest the SABEW special rate. HOTEL? Remember, SABEW's arranged [0 Reservations have been made at Embassy Suites Rateigh-Durham
, special room-rate deals for attendees! Be sure fo (919-677-1840). $109/night SABEW rate deadline 5/23
| GOT QUESTIONS? R say you are with the SABEW group when calling. [J Reservations not needed at Embassy Suites
Contact conference host 330430 pm.
Sougata Mukherjee at 50500
The Business Journal, Raleigh BNt il EXTRAS? Wf’ll you take the SAS Institute tour? [} No [0 Yes, I'll attead the towr on Thursday, April‘ 14 at 3 p.m.
at sougat a@biz jou rmals.com, Will you attend Durham Bulls game? [ Ne [] Yes, I'll attend the game on Saturday, April 16 at 5 p.m.
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ong Term
- Outlook

Can Be
Found

Not every Web site is tied to
real-time trading. Some
offer solid planning advice.

BY COHN STEWART
Orange County Register
cstewart@ocregister.com

EDITOR’S NOTE: ‘Net Results is The
Business Journalist’s quick snapshot of
hot spots for Net-savvy journalists. This
time we Jook at Web sites with useful
information and advice for long-term
investors, selected by Colin Stewart,
assistant business editor of The Orange
County Register and publisher of
Sensible-Investor.com.

‘Net Results

TAKING ON A LONG-RANGE VIEW

Long-term investors can be difficult to reach because daily market movements
are largely irrelevant to them. These sites offer longer-range focus for your
audience or for yourself.

fngmiat -
IR EGEY

Best Sections

GIANT PAPERS

% Los Angeles Times: Focused on
news appropriate for its region and
readership, emphasizing technology,
entertainment, international cover-

age and personal finance.
International coverage is a strength.
We loved Ruth Ryon’s colurin on ce-
lebrity homes. EBusiness is a hit,
with especially strong coverage of
new technologies. We liked clean
graphics and strong use of photos.

% The Boston Globe: Focused heavily
on technology in all its facets and the
mutual fund industry. We appreci-
ated seeing that apt emphasis, and
that it rarely strayed from it. Colum-
nists, Steve Bailey and David Warsh,
were high points. Click section is
very useful, designed well and good
techie reading. The agate was well-
displayed. Writing was generally
clean and often lively. It was clear
the section was well-edited,

* USA Today: P
Consistently on top
of industries and sub-
jects it concentrates
upon, and has daily
bonuses in its con-
sumer-oriented
coverage. Center-
pieces are first-rate, as is coverage of
business trends. Briefs column is top-
notch, Headlines are often grabbers.
The care in editing is apparent. Agate
package is excellent.

April/May 200] BE8

“The Envelope, Please ...”

Here are the winners from SABEW's 7th Best In Business coﬁtest, listed
alphabetically by category, with a synopsis of the judge_’s comments.
Awards will be presented April 29 at the annual co;_we'}jzzion in New York.

Certificate of Merit:
% Chicago Tribune: We applaud at-
tempts to reach younger business

readers in a sophisticated way. Two ™™

stories did this directly: “Wireless

firms woo teens” and “The Young )

May Be No Bonanza for Funds.”

LARGE PAPERS

* Milwaukee e s

Journal
Sentinel: P
One of the
best at cover-
ing the big
locﬁl story

and receiye, _nough support to pro-
duce fqnmdabieg storigs Writing is
strong:z_:ihd engages reéiders who may
pot care about business,
* The Orange County Register: May
be the most reader-friendly of all the
entries in this category. You
can’t help but be impressed
% by the useful information
packaged into charts and
graphics. The cover of
dot.orange and the packaging
of the Emulex and Feeding
Frenzy stories were spectacu-
lar. The use of Q&A’s was
indicative of the section’s easy ac-
cess for readers as was dot.orange,
the most useful of the special sec-
tions entered. Good stock market

B

summary daily.

wherever necessary to get'the story?

* San Jose Mercury News: Excellent
~use of enormous resources by cov: .
* ering important stories from every"":"'
angle, such as the Microsoft- deci-
sion, or giving writer__s,a-?"ér‘eat deal

of time to produce a story like
Mexico’s Silicon Valley. Makes
reading busmess storigs easy. Money
_Digest and Tech Ticker are very
 reader friendly. Sunday Soapbox is an
imaginative feature that adds appeal.

South Florida Sun-Sentinel: Solid

news coverage of local business. Clear,

understandable writing that avoids most

Jjargon’ Easy for a reader to negotiate.

“Tom Stieghorst’s copy was especially

enjoyab'ie to read. Atractive, with a
good mix of eye-catching photos,
graphics and white space,

% The Oregonian (Portland): Probably
the best writing of any entry in this
category. The Jeff Grayson sagais an
example of the kind of investigative
reporting all business departments
should emulate, Enterprise was strong
throughout and ahead of the curve on
high-energy costs and the wireless
‘Web. Money page is an excellent Sun-
day feature.  continued on page 12
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BESTl

MID—SIZED

¥ usnnAmencan—Statesman Irmo-_ .

atlon' and eneroy reﬂected as well

__é constant use of local: voices

. and: perspectwes A local product

“with a local feel, and its readers are

“well served. Monday technology

eénon is amajor addition to the mix.

: _It isa fun read, focused on consum-

.ers rather than the industry insider.

‘k: The Haﬁfard Courant: Combina-

 tiot of photos and editorial content

s perhaps the strongest argument for

_ '_ “"its selection. Relationship between

"rews art, photos and news copy is

" reflected in near-perfect design. Vi-

~sual strength is augmented by
frequent enterprise, a fine mix of re-
portorial creativity and an
- experimental freedom.

* Richmond Times-Dispatch: Not
only consistently breaks local news
during the week, but provides an ex-
“ cellent, analytical Sunday product.
The judges liked the enterprise and
hustle and the creative use of news
hole from the desk. A really well-
edited business section.

% St. Paul Pioneer Press: Blessed
with big news in their backyard, the
staff came through with a compre-
hensive report on a big bank merger,
its implications for the city and state
and a great insider story. Given an
opportunity to dominate Page 1,
they did that and more. The inside
theme pages — Money and Work,
Ideas, etc. - are brilliantly ex-
ecuted. A paper with creativity,
energy and resources,

Certificates of Merit:

X The Providence Journal: Tremen-
dous production, given limited
rESOUICes.

% The Virginian-Pilot: Another ex-
ample of fine use of limited
resources. A visually appealing sec-
tion that often takes unusual and
penetrating angles unexplored by
other papers its size.

SMALL PAPERS

% Florida Today: Shows that when it
comes to staff, it’s not the size but how
they’re used. A full-service section,

*Sfeppedastdeforf?ea me d'g

BIISINESS

playing on the whole field from local
enterprise and news, to the wire pack-
age to even thinking about inside
photos. Good agate/market section.
There is an edge to the coverage.

W Las Vegas Sun: A real devotion to
tocal coverage, especially of the
gaming industry — a specialization
that has a real objectivity and anedge

toit. Very at-

tractive,
clean open
ook, Three-
person staff

is another

example of

doing more

with less. 4

* The Columbian (Vancouver,
Wask.): Another business section
clearly energized by strong leader-
ship. Julia Anderson, a good strong
writer, seems to be all over the sec-
tion. She’s not alone, of course, but
she is emblematic of how staff of
three can do a lot. Strong special sec-
tions. There is some planning going
on here and it shows.

Certificates of Merit:

¥ The State (Columbia, 5.C.): Consis-
tently geod look and layout that
stresses their focal content.

% OQakland Tribune: Local enterprise is
consistent and the hardest day of the
contest — that mandatory Friday of
Feb. 11 — they had four local bylines.

* Quincy Patriot Ledger: Another
small staff led by a high-energy edi-
tor, who writes a lot of the copy.

WEEKLIES

Y Atlanta Business Chronicle: Remark-
able for its enterprise reporting. Sheer
wvolume of local stories each week is
impressive. Breaks news on a regular
basis and the overall quality of the en-
tire package is consistently high.

FEN—

J—
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* Boston Business Journal: One of
the few weeldies that appears to de-
vote significant resources to special
projects that go beyond service jour-
nalism. Powerful and inventive
display of photos enhances presenta-
tion, Good use of centerpiece concept.

% Cincinnati Business Courier: The
judges were impressed with willing-
ness to take on local icons, such as
the University of Cincinnati and
Proctor & Gamble. High quotient of

hard-hitting sto-

ries, and doesn’t
seem willing to
cede coverage
of big compa-
nies to the local

daily. 4§

* Crain’s Detroit Business: Relevant,
reader-friendly, a pleasure to view and
read. Sets the standard for local busi-
ness weeklies. Delivers a total package.

* San Francisco Business Times: The
paper breaks lots of news and seems
to know its readers well, Clean pre-
sentation.

Certificate of Merit:

% Dallas Business Journal: Consis-
tently good writing and presentation.
Smart design helps readers negoti-
ate paper easily.

* Pacific Coast Business Times: Re-
markable effort with a small, start-up
staff. Inventive packaging that many of
its larger connterparts could Ieam from.

Breaklng
News

GIANT
X Cleveland :
Plain Dealer, =
P “LTV begs for life” by Théyjzas
Gerdel, Jennifer Cimperﬁ{an,

Sandra Livingston, T.C. Brown,
Mary Vanac, Michael O’Maliey
and Sabrina Eaton: In-depth re-
porting and crisp writing brought
back to life a moving story of the
death of an industry. Great use of
black-and-white photos. Graphically
revealed the implications of how fur-
ther distress in an already troubled
business would depress more deeply
a once-thriving community,

% The Wall Street Journal, “AOL-
Time Warner merger” by The
Wall Street Journal Staff; It is dif-
ficult to find adequate superlatives
to describe the artistry with which
the Journal covered the biggest
merger in history. Under incredibly

tight deadline, the fournal elegantly .- "
crafted a story rich in detail, perspecs-

tive and insight. Sharp mnehnes and
humorous graphics. '

X Fort Worth Star-Telegram, “The Jus-
tin deal” by Mitchell Schnurman,
Lila LaHood, Dan Piller, and Jim
Fuquay: Thoroug‘i_i: work, well writ-
ten with rich color and background.

* The Orangé_‘"Caunty Register,

“Power Grid Lock” by Kate .
Berry, Damel Wemtraub Tony *

Saavedraand A_nne Mulkern: Se-
iected"?jdrg{;iy “for is prescient
c_o_ve_:ragé of the power troubles in
California. Rightly pointing out that
thé éﬁmmer’s?""'éleétfif:ity shortages

weren’t an acute phenomenon but

‘rather partof a more chronic prob-
lem that coulci plague the state’s
economlc growth

* The. Fmanczal Times, “UBS close _
to, $12 bn purchase of Pame' Lok
Webber” by Gary Silverman and .

team: Unlike other entries in this.

“category, this was a significant "
story that the FT broke. It had solid:
background including altematlves :

‘that were being pursued by UBS, S

Vieeting of minds led
to thoughts of change

the strategic
gains Paine-
Webber
could give
UBS and why PW hadn’t sold un-
til now. Economically written, &

MID-SIZED

* Dayton Daily News, “Roberds
quits; struggle ends” by the busi-
ness staff: Goes beyond the obvious
news of a bankruptey with smart
analysis including a description of
the spiral the company was in: try-
ing to attract shoppers with
cotipelling merchandise but unabie

" to'reach credit terms with vendors
to-get the best merchandise,

¥ :Providence Journal, “The Final

-:':"_Measure” by the business staff;

. lead writer Bob Wyss: Thorough,

i thoughtful tréatment of a historical
sale. Nailed the heart of this impor-
tant story about the decline of a
major Rhode Island company. “In the
end it was not Brown & Sharpe’s
10bby that was the museum, but the
_company el | ouimman

* Sarasota Herald-

__*._'Trtb une,p per
* “Developer’s ac- actions coumter

- tions counter to to court orders
court orders” by

Kelly Cramer: A
story that would

i Pyt

’ HORTHPORT

not have come to
light without
dogged digging of re evzmt acts in-
cluding court files and records kept

by the Bahamas Prison Service. De-
tailed a damaging list of past
* misdeeds by a developer of a failing

" apartment complex.

~ SMALL
Y The Arizona Daily Star, “Pascua
2 Yaqui kills plans for high-tech
: plant” by Paola Banchero: Went

(continued on page 14)




d Winners 2001 BEsT ’v
SABEW Award Winners %

' (contmued fl o’ pagc 13)

beyond what was requlred to report
a fmled econmmc deal show;ng the
immense difﬁcultles ‘communities
facc in mmmg a hard-scrabble ex-

'GCOHOIHIC envuonment
._?_* The Durham Herald-Sun, “Mid-

| ©+ some decent math, the paper hgured
" out that by raising $34 mllhpn, ina
stock sale Midway not only‘got a

struggling carrier.

' * The:Modesto Bee, _‘.Tr1~Valley
“ Growers file bankrupfcy” by Ri--
chard T. Estrada Rxch in history

and context, it tau ght the judges
_something about the compentwe
"'?Wo:dd of fruit and vegetable canmng
Wntmg was cnsp and clear whlle the
presentation turned a bankruptcy
story into a small W_ork ofart.

READ JUDGE'S COMPLETE COM-
MENTS AND NEWS STORIES AT
WWW.SABEW.ORG

WEEKLIES

X Providence Business News, “Inves-
tors take over Tradesafe.com™ by
Frank Prosnitz: Put together the
pieces of a relatively complicated
puzzle in a readable and newsy ac-
count of a one-time high-tech darling
that ran afoul of its own investors.
The reporter showed a knack for ask-

&i‘pwyzooz

1stence mto amore greatl developed e

o way raising capital” by Jeff_:_:?
- Zimmer: Sheer hard work. By dig: ™
gmg thxough SEC filings and domg

. much-needed cash infuéién but . -:.3‘-::':'
opened the door to a buyout of the

ing all the rigﬁtﬁ questions even
though answers were extremely hard
o comeby. : s
* St. Louis Business Joumal, “Audlt'

Lazaroff misstated $380,000” by _
Rick DesLoge: Breaking news on & -

lawyer with wayward billing grg;’éticﬁes
was firstrate. Weil—writteg,;_\?{féii;docu—
mented, fair and of gg_e_:a:tjbziblic service
to constmers of 1e§ai' services in St
Louis. Had strong comext

REAL—-TIME
% Blooinberg News, “Soros Fund
Revaﬁips; D::i;ﬁckenmiller, Roditi
Resigns” by_f@IKatherine Burton:
Broke the story of the resignations
of Georgé_ $_bros’ two top money
TRAnAZers ir_;;’the wee hours and man-

aged, with é_:tilleagues, to update the

news five times in 12 hours, Thor-
ough and cogent.
¥ Dow Jones Newswires, “AOL-Time

w | S

- Spot
_Enterprise

GIANT

% Chicago Tribune, “Problems at
Tire Plant Alleged” Melita Garza,
Lauren Comander and Patrick
Cole: Provided great details about
what former workers viewed as qual-
ity-control probiems. The judges
were impressed by the telling anec-
dotes, the detailed accounts from the
people who made the tires, and the
reporters” quick response in provid-
ing a behind-the-scenes look at a
worldwide crisis.

¥ Rocky Mountain News (Denver),
“Suicide Pact Ends Bernstein
Brothers’ Scheming Ways” by
John Accola and Peggy Lowe: The

Warner
merger” by
the staff of
Dow Jones
Newswires:
Staffers piled
on the merger
ramors  like
bhungry  pit
bulls, breaking
the story aliead of everyone and add-
ing detailed updates literally by the
minute. Writers were off and running
from the start, including this snappy
lede: “Some AOL investors might rest
easier tonight, and for many nights
hereafter. Time Warner investors,
however, may want to stock up on
sleeping pills.”

% Reuters, “Napster decision” by Sue
Zeidler: Zeidler and colleagues won
widespread credit for breaking news
on a federal judge’s decision to shut
down the Internet music-swapping

service. The writing was brisk yet

complete, as were the updates.

ability to document the
effects of the brothers’
schemes on investors
eight days after the sui-
cides was impressive,
Further, the writing was
among the best that we
5 encountered. o
w5t | & The Wall Street
Jburnal, “Indictment Says Lab
Fudged Thousands of Tests” by Pe-
ter Waldman and Jim Carlton: The
iudges were impressed by the level of
detail and explanation supplied a day
after the paper broke this story.
Brought the sitnation to life with an-
ecdotes such as a vice president who
allegedly carfied a bullwhip and cattle
prod through the Iab to get the work
out quickly.

LARGE

% Fort Worth Star-Telegram, “Out-
side the Box” by Bill Hornaday:
Fxamines the history of “big box”

{continued on page 15)
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development and why some huge
warehouse spaces become vacated
and the blight their abandonment can
represent for communities.

% The Times-Picayune (New Orleans),
“Job Deaths At Avondale Scruti-
nized” by Keith Darce and Tara
Young: Reports on how, despite new
safety procedures and a turnaround
in the shipyard’s public image as a
lethal workplace, three fatalities ques-
tion whether reforms had gone far
enough. A detailed examination of the
history and circumstances that may
have contributed to the shipyard’s
dreadful record as the deadliest in the
country.

% The Times-Picayune (New Or-
leany), “One Hull of a Problem”
by Keith Darce and John Biers:
Goes far beyond its starting point —

a half-million-gallon oil spill onthe

Mississippi River about a week or
50 earlier — and deals with a broader

issue: this type of accu;ierat wﬁl likely~"

happen again.

MID-SIZED :
* St. Paul Pioneer Press, “When In~

siders Sell” by Kevin Maler.?'3‘5:";

Information about msmer_ sales 1s
widely avaﬂable but anal_ ngt those

numbers to reveal d1st1nct pattems 4

among local Lompames has. been a
far more scarce commodxty The re-
porter put the sales patterns in
context and explain, WhiCh trends are
normal and which teil .a startling
story about a company and its ex-
ecutives.

% The Gazette (Montreal), “No chips,
please’ by Jay Bryan: An unfold-
ing political controversy over a
proposed, government-subsidized
semiconductor plant in Quebec was
skillfully reported. Ability to explain
4 complex story made this story,
which was seen ag a turning point in
the controversy.

* The News Journal
(Delaware), “The
Great Food Fight is
on” by Seth
Agulnick: As the de-
bate over genetically
modified foods was
intensifying in Eu-
rope, this story hit the
issue hard. The sub-
ject often stirs
emotion, but this piece was a model
of elegant and intelligent reporting.

SMALL
% York (Pa.) Daily Record, “What is
that smeli?” by Sharon Smith: It
is rare that a journalist gets to tackle
a problem that almost everybody
sees as intractable and finds a pos-
sible solution. Smith did just that.
“Dogged reporting. Took a hugely
cﬁfmplex environmental story and
explained it clearly and simply. Hu-
manized thq;en’tife tale.

WEEKLIES
* Atlanta Business Chronicle,
“State’s economy showing cracks”
by Rajiv Vyas: Took a sprawling
‘and complex subject and, through

"‘:?:_ 'solid reporting and clear writing, pre-

:":_.sented readers with a valuable look
forward.

% Crain’s Detroit Business, “St, John
resignations now at 6 by Dave
Barkholz: Dug deeply into an
emerging controversy
and provided readers with
a narrative, well-sup-
ported with balanced
facts and perspective on
the significance of hospi-
tal board resignations.

% The Business Journal pr
(Phoenix), “Cactus
clouds: Storm front
moves in from Las Ve-
gas” by Stephanie

Balzer: An entertaining and infor-
mative tale about Las Vegas’s efforts
to establish itself as a site for Major
League Basebal! spring training.
Sophisticated and well-docu-

mented,

REAL-TIME

% Bankrate.com, “Paying online: Be-
ware the scammer!” by Holden
Lewis: Clearly and cogently outlines
problems with what seems to be a
“solation” to a high-tech bottleneck
of making payments online. Demon-
strates that there are indeed losers
and victims among the users of popu-

lar online payment systems.

% Bloosmberg News, * ‘Tokyo Joe’
Park Says SEC Charges Ignore
His Blunt Warnings” by Neil
Reland: An exclusive interview
with the notorious Internet stock
picker “Tokyo Joe” Park, whose side
of the story was keenly awaited by
readers, not to mention investors.
Deftly supplemented by balanced

 background and perspective,
" X WSJ.com, “Defending

Right to Post Message:

- “CEOQisaDodo’” by Aaron

= Elstein: A particularly effec-

~ tive use of areporter’s skills.

- Examines how an investor is

standing up to the pressure

. tactics of a corporation to si-

“ lence negative opinions

. through litigation, casting

dgersamitiote s them as libelous. m
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eek SABEW Seats

CTIONS Eighth board seat opens for N.Y. vote after resignation.

¥

BY CHARLEY BLAINE,
MSN Money Central
chlaine @microsoff.com

The rosfer of candidates vying for seats on SABEW’s Board of Governors
has grown to 10.

New board members will be elected at

the society’s annual convention af the
Marrioft World Trade Center hotel in New
York City. The convention will be held April
29May 1.

The candidates include five incumbent
governors and five members.

The Nominating Committee added Chi-
cago writer llyce Glink to the roster of |
candidates after Marcia Stepanek re-
signed from the board in February.

Becky Bisbee, James Mallory, Floyd
Norris, Craig Schwed and Alecia Swasy
are incumbent members of the board up for
reelection.

Under bylaws adopted at the 2000 con-
vention in Atlanta, the board now consists
of 18 governors plus three officers. Six
seats come up for election every year, all
for three-year terms. In addition, a seventh
vacancy resulted when Peter Hillan, former
executive business editor af the San Jose
Mercury News, resigned when he took o
job with a San Francisco corporate com-
munications firm. Later, Stepanek resigned.

Under the election rules, the candidates
will run for the eight seats. The fop six finishers will win three-year terms. The

marriott world trade center

candidate who comes in seventh will fill the remaining two years of Hillan's april 29- may 1, 200

original 3-year term, and the eighth-place finisher will fill the remaining year of

Stepanek’s 2-year term. Charley Blaine is a past president of

The next three pages contain summaries of the candidates’ careers.

{continued on page 18) Nominating Committee.
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Isbee who has been
3Seattle Times business
“éditor since last sumimer,
‘Has' been active in
"SABEW for 10 years,
‘beginning when she was
the business editor at The
Modesto (Calif.) Bee.
She has served as a re-
' sional representative and as a judge in
the Best in Business contest.
* As the business editor at the Austin
(Texas) American-Statesman, she orga-
nized the Second Annuai Technology
Conference in 1998, Last year, she was
elected to the board for the first time.
She has been serving on the contest
and conference committees in 2000-01.
She is committed to improving the skills
of business journalists and raising the
standards of business journalism. She is
a 1979 graduate of the journalism school
at the University of Maryland, College
Park.

» MARK CALVEY |

Calvey covers ven-
ture capital, investment |
banking and angel fi-
nancing at the San |
Francisco Business
Times. He has worked
in business journalism
for 16 years, including reporting and/or
editing positions at The Charlotte Ob-
server, The Atlanta Constitution, The
Paim Beach Post, the Akron Beacon
Journal, American Banker Newsletters,
Bridge News and Investor’s Business
Daily.

Catvey served on the SABEW board
from 1991 to 1994, He received a
SABEW Best in Business Award for his
coverage of the 1998 merger between
NationsBank and BankAmerica that was

published in the San Francisco Business
Times.

Calvey has been a regular participant
at SABEW’s annual conventions, per-
sonal finance and technology
conferences, and has attended several
board meetings as an observer in recent
years.

He supports a number of SABEW ini-
tiatives including the SABEW Chair in
Business Journalistn now being estab-
fished at the University of Missouri. He
is eager 0 encourage more reporters to
get involved in SABEW. He want the
society to explore the possibility of
proxy voting that would allow members
who can not attend the annual conven-
tion—primarily reporters—the ability to
vote for SABEW’s jeadership.

» ILYCE GLINK

{lyce Glink is a syndicated journalist,
television correspondent, author and ra-
dio host specializing in real estate,
personal finance, and business.

She has published four books, includ-
ing 100 Questions Every First-Time
Home Buyer Should Ask, 100 Questions
Every Home Seller Should Ask, 10
Steps To Homeownership: A Workbook
for Pirst-Time Buyers, and 100 Ques-
tions You Should Ask About Your
Personal Finances. A fifth book, 50
Simple Things You Can Do To Improve
Your Personal Finances, will be pub-
lished in May.

Glink’s column, “Real Estate Mat-
ters,” appears in more than 40
newspapers and g
websites. She con-
tributes frequently
to Woman’s World
magazine and the
Los Angeles
Times. Her work
has also appeared

SABEW Election Guide 2001 A/}

on such websites as Quicken.com,
RightatHomeDaily.com,
Homeowners.com, HomeScape.com,
and RealBstate.com.

Based in Chicago, Glink is the real es-
tate and personal finance correspondent
for Chicago’s WGN-TV. She’s been the
money expert for Lifetime Life on the
Lifetime Network and is the permanent
guest-host for the Clark Howard Show,
on WSB Newstalk, the Cox radio station
in Atlanta. Her company, Think Glink,
Inc. (www.ThinkGlink.com), provides
content and consulting to major compa-
nies and Web sites.

» BERNIE KOHN

Kohn joined The
Washington Post as
night business editor in
November after three
years as business editor
at the Tampa Tribune
His Tampa staff re- |
ceived honors in the
SABEW Best in Business contest each
year. Before moving to Tampa, Kohn
was a business reporter at the Charlotte
Observer and The Pittsburgh Press for
10 years, primarily covering the airline
industry. He was also a night metro edi-
tor in Charlotte.

He has won numerous regional and
state business writing awards and was &
Gerald Loeb Awards finalist in 1991 for
a story showing how the owner of a
former asbestos manufacturer had
stripped the company’s assets before
putting it into bankruptcy. The move left
iittle or nothing for asbestos claimants.

Kohn is a graduate of Ball State Uni-
versity, where he was one of the original
founders of an annual scholarship for
students intending to go into print re-
porting. He is married and has two
sons-Joshua, 10, and Jacob, 6.

{continued on page 19} B
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B JAMES MALLORY

Mallory is assistant
managing editor for busi-
ness news at the Atlanta
Jourpal Constitution, su-
pervising a staff of eight
assistant business editors
and 24 full-time report-
ers who work on the @
daily, weekend and o
oniine products. He was elected to the
SABEW board at the May 2000 conven-
tion in Atlanta and serves on the
membership, convention program and
“Best in Business” committees.

Mallory has been at the AJC for 12
years. Before taking over business, he
was AME/Nights overseeing production
of the morning newspaper and spent
three years as the News Personnel Man-
ager. Mallory has also been an assistant

April/May 2001 B0

business editor and business reporter.
Before moving to Atlanta, he worked as
a reporter and assistant business editor
at The Detroit News. He has also worked
as a business reporter at the Grand Rap-
ids Press and the Lansing State Journal
in Michigan.

Mallory hoids a master’s degree in
journalism from Michigan State Univer-
sity and a bachelor’s degree in business
from Western Michigan University.
Mallory also serves on the board of visi-
tors of the Florida A&M School of
Journalism, Media and Graphic Arts.

» FLOYD NORRIS

Norris has been a writer, columunist,
editor, and correspondent with The New
York Times since 1989. His is among
the best-known bylines in business jour-
nalism. He writes a regular Friday

column and was the Sunday business
columnist for the Times through most
of the 1990s. He was included in the list
of most influential journalists in the
2000 rankings of Brill’s Content maga-
zine.

He was elected to the SABEW board
at the May 2000 coavention in Atlanta
and has been involved in planring this
year’s convention in New York. He has
been a regular speaker and panelist at
SABEW events.

Norris came to the
¢ Times after several years
at Barron’s. He also was
a reporter with United
Press International and
later with the Associated
Press, where he covered

(continued on page 20)

If entrepreneurshlp is 'your beat vrsit
the Kauffman Center, Entrepreneurshlp e
Media Resolirce site: lt's a world of -
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your fingertips. 'Developed with the
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BA -from Columbia
raduate School of Busi-
Knight-Bagehot Fellow

» PHILIP NUSSEL
. Nussel has been man-
aging editor of Crain’s
Detroit Business, &
37,000-circulation busi-
ness weekly since 1993,
He oversees the paper’s
day-to-day news cover-
NONRIRE age and directs all staff
.- trafning and recruitment functions. The
paper has won a number of awards, in-
cluding four SABEW “Best in
Business” awards. The paper also has
won several awards from the Associa-
tion of Area Business Publications.
Nussel came to Crain’s from The
Lowell Sun in Lowell, Mass., where he
was suburban editor in 1994-1993. Ana-
tive of Toledo, Ohio, Nussel, 36, began
his career in 1987 as a business reporter,
editor and columnist at the Charleston
Daily Mail in Charleston, W.Va., cover-
ing all major business beats, including
labor, energy, insurance and manufac-
turing. The Daily Mail was named the
state’s top business section in 1994 by
the West Virginia Press Association,
Nussel has participated in a number
of SABEW events over the years and in
events sponsored by the Society of Pro-
fessional Journalists. He holds a
bachelor’s degree in politi-
cal science from the
University of Michigan.

» CRAIG SCHWED

Schwed, 44, is projects
editor with Gannett News
Service in Washington,
D.C. He's held a variety of ¥

editing and reporting jobs — online,
broadcast and print — during a 23-year
career with Gannett, United Press Inter-
national and The Los Angeles Times/
Washington Post News Service. He has
been a member of the SABEW board
since 1998.

At GNS, he developed and continues
to edit a weekly, six-page technology sec-
tion that’s used by more than 80 Gannett
newspapers. Schwed launched the wire
service’s weekly personal finance cov-
erage in 1990 and later added
responsibility for small business and
workplace coverage. As business editor
of GNS, he worked closely with business
journalists at USA TODAY, The Detroit
News, The Des Moines Register, The
{Louisville, Ky.) Courier-Journal and
many other Gannett newspapers.

Schwed has worked on SABEW’s
Internet committee, helped plan annual
meetings and raised several thousand
dollars for the SABEW chair. He has a
journalism degree from the University
of Florida.

» ALECIA SWASY

Alecia Swasy
was named assis-
tant managing
editor/business of
the St. Petersburg
Times in July 1999.
She joined the Times as business editor
in 1996,

Swasy joined the SABEW board in
1999 at its annual convention in Wash-
ington, D.C,

She is the author of Soap Opera, The
inside Story of Procter & Gamble, (1993,
Times Books/Random House) and
Changing Focus: Kodak and the Battle
to Save a Great American Company
(1997, Times Books/Random House).

reporter at The Wall Street Journal. She

Frorm 19%8 to 1996, Swasy was a staft
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worked in the Journal’s Pittsburgh and
Atlanta bureaus, covering Procter &
Gamble, and writing & variety of fea-
tures. Before joining the Journal, Swasy
was a business reporter at the St. Peters-
burg Times and the Lexington
Herald-Leader in Kentucky.

Swasy, a native of Blairsville, Pa.,
holds a B.A. in journalism from Penn
State, where she was edifor-in-chief of
The Daily Collegian.

» ROBERT THOMSON

Thomson became U.S.
managing editor of the
Financial Times in the
summer of 1998, leading
the company’s editorial
charge into the U.S. mar-
ket. Before moving to
New York, he was editor
of the Weekend FT in
London. From 1994 to 1996, he was the
FT’s foreign news editor after serving
as a correspondent in Tokyo and Beijing.

A native of Australia, Thomson’s ca-
reer began in 1979 at a general and
financial reporter at The Herald in
Melbourne. He moved to the Sydney
Morning Herald in 1983 as a senior fea-
ture writer. He was posted to Beijing in
a joint relationship with the Herald and
the FT.

Thomson has regular slots on ABC
News and CNN. He has also appeared
on other radio and television programs.
He is chairman of Arts International, a
non-profit group that sends U.S. artists
abroad and helps bring foreign artists to
the United States. He is also on the board
of advisers for the Knight-Bagehot Fel-
lowship Program at Columbia. He has
written two books (The Judges — A Por-
trait of the Australian Judiciary and The
Chinese Army} and has edited a coliec-
tion of humorous writing. B
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rely so heavily on analysts to tell me
what’s happening inside companies.
Now I can be a real business reporter.”

What [ hear is a certain diffidence
among reporters and editors — maybe
some speculation about whether the so-
called “Reg FD” is contributing to the
stock market’s volatility or decline.

What’s up with us? Are we lazy? Too
comfortable in our call-a-couple-of-ana-
lysts routine? Do we really want to seftle
for analysts feeding us assessments of
companies’ performance — after
they’ve disseminated them to their big-
gest institutional investors? Do we lack
the resources to cover companies with-
out over-reliance on the analysts?

This is our problem, 1 want to make
clear, not the analysts’. This isn't ana-
lyst bashing.

Analysts should always be a key part

of our Rolodex. Many are very smart
— with or without private chats with
company executives — and valuable to
any reporter interested in fulsome cov-
erage of a beat.

The new regulation does pose some
challenges. Some worry how they will
cover the growing nuimber of public con-
ference calls and webcasts; they would
prefer to get company press releases that
can be more easily monitored with so-
phisticated software available to us
today. Some companies refuse to ac-
knowledge the SEC’s waiver for the
media, claiming they can’t talk to any
individual publication or reporter, This
allows some opponents of Reg FD to
argue that the practical impact of the rule
is 10 cause companies to say less aboui
their affairs.

One result is that the SEC’s acting

chairwoman is already calling for a
roundtable on whether the new regula-
tion may be chilling corporate
communications. You can bet that the
investment bankers will be there decry-
ing the curtailment of their analysts’
cozy chats with top company officials
who “whisper” and “wink” the numbers
to a soft landing every quarter.

If the business press doesn’t show en-
thusiasm about exploiting the fuil
potential of Reg FD and start taking ad-
vantage of the current level playing field,
this effort championed by former SEC
chairman Arthur Levitt may coliapse,

Let’s wake up, folks. It's time to get
fired up about equal access for our read-
ers and viewers. It’s time to take off the
training wheels — to show that we can
think and probe on our own without an
over-reliance on analysts. g
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New Ecbnomy
Wired Index™ Fund

Wireless World Fund™

Call us to get connected

Jim Atkinson or Susan Park
Investec Asset Management
{626) 795-0039

s

On Deadiine? We Cover the Future

Asia Internet
internet.com™ Index Fund

Asia Blue Chip Fund
Asia Small Cap Fund
China & Hong Kong Fund
Mainland China Fund

We invest in the future. Sweeping changes currently underway throughout the world. including the growth
of Asia. the New Economy, the Internet and the shift to wireless. offer a bright and dramatic future.

We invite reporters to speak with our investment managers and market specialists. With offices in London,
Hong Kong, South Africa and Pasadena, California, you can count on reaching a knowledgeable resource
at just about anytime. And be sure to visit our website to see fulf portfolio holdings updated monthly.

Erick Kanter
Kanter & Associates
(703) 534 -2150
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~ Tech Topic
- IsStill
On Target

Market gyrations
aside, technology is
still a hot story.

Y JONTHE
EQUB.

SUBE

700 eMembets who get TBJ via e-mail,
yweekly updates on new job openings and
intitutonal membersp discions,
To witch to eMembership, just e-mail
sabew@missouri edu or call out office

at §73-882-7862.

" BY CAROLYN GUNISS
SABEW Executive Dirvector

%, 573-882-8985, gunissc@missouri.edu

After the fall of the dot.com sector
it seems like the economy has taken
center stage in reporting. Some jour-
nalists may even say the technology
wave is over and erroneously cut back
on coverage or consolidate beats.

In actuality, technology reporting and
writing has never been more important.
So essential is this coverage that
SABEW is putting on a stellar fifth
technology reporting skills conference
in the Research Triangle, N.C., on June
14-16 (see the schedule on page 8). The
conference line-up — thought-provok-
ing with a little humor and even very
edgy — follows a tradition of booking
the newsmakers of the tech hour. And
as we all know too well, sometimes
that’s not very long.

This conference has always been on
the cutting edge, and very forward
thinking. We started out with the giants
of the Internet movement: Netscape,
3Com, Marimba and others. Then we
moved through the PC revolution to
what has been dubbed the Darwinian
stage: the survival of the fittest tech
companies, the AOL/Time Warner
merger or the Mircosoft breakup threat,
for example.

Another feature of this conference,
though not intentional, is that it seems
to make news.

In 1999, a conference speaker’s ut-
terances moved the financial markets
downward, which resulted in a prize-
winning story for a Bloomberg reporter.
Last vear, Qualcomm CEO Irwin
Jacobs came to the SABEW tech con-
ference without a public relations

delegation and had his laptop stolen.
The laptop, which was said to have “na-
tional secrets” stored on it, was never
recovered.

Those issues aside, this year we fo-
cused on getting a closer look on how
the surviving technology companies
operate.

It is estimated that about $4 trillion
in shareholder value has evaporated
from the stock markets in the last year.
It is sort of unclear how much of that
amount is directly attributed to tech in-
vestments, but certainly a significant
share. This year’s tech conference of-
fers a hatf-day worth of sessions alone
that will help you anticipate trouble
with tech companies in your town.

For serious tech writers, there are
plenty of stories to tell outside of fail-
ing tech companies. We still have to help
consumers understand why companies
make a faster, better chip and why they
do or don’t need it. Sometimes journal-
ists-have a tendency to “write to the
knowledgeable.” The session on how to
get pass tech jargon may do plenty of
good to break out of that mold.

Indeed in times when budgets are
tight and every expense has to be justi-
fied right down to the penny, the
SABEW tech conference should prove
an easy sell. By cutting back on staff
development one may meet budget
aumbers, but if the news product
doesn’t meet reader expectations, per-
haps meeting budget may get harder
than you think,

Come out and learn, debate, discuss,
refute, whatever. But do come. =

JOB LISTINGS ‘The followmg_

(i a synopsxs of help wanted job
[ postmgs on theé Society of American
" Rusiness Editors and Writers Web sité

-at www.sabew.org, Check the Web'
'_snte for more dctalls and’ other jobop-~
portumtzes tha£ may have been pested_

ASSOCIATED PRESS seeks New York-based re-
porter to cover pharmaceutical, health care and
medical insurance industries. Send resume and at feast
3 clips to Kevin Noblet, Deputy Business Editor, As-
sociated Press, 30 Rockefeller Plaza, New York, NY
10020 or kncblet@ap.org.

BUSINESS JOURNAL OF CHARLOTTE seeks
banking/finance reporter. Send clips, resume to Joanne
Skoog, Editor, The Business Journal, 120 W,
Morehead St., Charlotte NC, 28202 or
jskoog@biziournals.com.

CRAINS NEW YORK BUSINESS secks a manag-
ing editor. Send a cover letter and resumes to Greg
Bavid, editor at grdavid @crain.com.

DAYTON BUSINESS JOURNAL seeks managing
editor. Contact: Heather Martir, editor, 137 N. Main
St., #400, Dayton 454022 or hmartin @bizjournals.com.

FLORIDA TIMES-UNION seeks retail reporter. Con-
tact Business Editor Dale Hokrein with a cover letter,

resume and ¢lips to dhokrein@jacksonville.com or
Times-Union, P.O. Box 1949, facksonvilte, FL 32231.

GREATER MILWAUKEE BUSINESS JOURNAL
seeks business editor. Send resumes and salary re-
quirements to: Mark Sabliak, Publisher, The Business
Journal, 600 W, Virginia St. Suite 500, Milwaukee
WIE 53204 or msabliak @bizjouraals.com.

HOUSTON CHRONICLE seeks technology reporter;
healthcare reporter; and muitimedia seporter whose
work appeats in print and online. Send resume and
work samples to Scott Clark, Business Editor, Hous-
ton Chronicle, PO Box 4260, Houston, Texas 77210
or scott.clark @chron.com.

INDIANAPOLIS STAR needs 2 reporters. Beats
aren’t set in stone. Resumes and work samples
should be sent fo: Mark Land, assistant managing
aditor/Business; Indianapoiis Star; 307 N. Pennsyl-
vania Ave.,, Indianapolis, IN 46204 or
Mark.Land @starnews.com.,

KIPLINGER’S PERSONAL FINANCE magazine
seeks reporter to write abost investing. Send re-
sume with cover letter and salary requirements to:
Personnel Department, Kiplinger Washington Edi-
tors, 1729 H Street, NW, Washington, DC 20006
or personnel.department@kiplinger.com or fax
202-496-1817

ORLANDO SENTINEL/LOS ANGELES TIMES
seeks reporter to work for both papers and to be
based in Los Angeles to cover Walt Disaey, Univer-
sal Studios and other West Coast players in the

tourism indusiry. Send resume to Dana Eagles, Se-
nior Editor, Orlando Sentinel, 633 N. Orange Ave.,
Oriando, FL 32801,

PORTLAND BUSINESS JOURNAL in Oregon secks
Web content editor. E-mail deook @bizjournals.com
with resumé and request for more information.

SQUTH FLORIDA BUSINESS JOURNAL seeks 2
axperienced reporters to cover real estate market. One
position based in Coral Gables; the other in West Palm
Beach. Contact: Kevin Gale, editor, 954-359-2120 or
kgale@bizjournals.com.

ST. PAUL PIONEER PRESS is seeking a medical
technology business reporter. Please contact Chris
Worthington, Senior Editor/business and technology,
345 Cedar St., St. Paul, MN 55105 (6513 228-5335 or
cworthington @pioneerpress.com.

UPSIDE.COM sceks general assignment reporter for
its San Francisco office. Please send resume and ¢lips
to scarr@upside.com.

WATERBURY REPUBLICAN-AMERICAN secks
business reporter. Send resume and 5 clips to Busi-
ness Editor Alison Skratt, cfc Waterbury
Republican-American, 389 Meadow Street, Water-
bury, CT 06722 or alisonskratt@rep-am.com,

WICHITA EAGLE secks reporter with ability to
cover a variety of business topics, Send a resume,
5 clips and a cover letter to Jim Lewers, Business
Team Leader, The Eagle, P.G. Box 820, Wichita,
K58 6720:1-0820.

If your business coverage of the growing gaming industry is weak, we
have an affordable new solution for your newspaper.
The GamingWire, a product of lasvegas.com, has assembled a first
rate team of journalists, correspondents and columnists who
understand the highly specialized gaming and casino beat.

g divivion ofﬂasue@as wm

Subscribe now and receive a 90 day trial offer.

For all the details, including our reguiar pricing, sample articles and more,
simply click on: httpi/flasvegas.com/GamingWire

Tomorrows gammg news -- Today’
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