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’REAnEn CONTEST: New

R Evo LT"’ | Project category
A magczme s draws nearly one-fourth
'readers seem: ; : of all entries.

San Jose Mercury

: . ; News, USA Today and BY RANDY PICHT
oga:nsf a Freeldnce bus:- S - The Oregonian et ’
: SABEW Contest Chairman,

o S ) won again.
" ness writer raises some rpicht @ép.org

::_"':sfié'ky'.qﬂesﬁons SABEW
pressdent Chuck }qffe

i i+ The ninth annual go-round of SABEW’s: ‘Best in Busmess conteat had:its: share of
o wrl es.

R familiar winners - and newcomers and surprises, too. o
: PCl ge ] 5 IR ' The newest addition; the Pro;ects category, had a grand debut, attractmg 151 endries or
i ' - I nearly one-quarter of the contest total. Project winners included a range of stories about
thievery from department store aisles to corporate boardrooms.
Other contest highlights: o o
% San Jose Mercury News -an for
Overall Excellence for the fourth
consecutive year. USA ‘Today and_ '
AW ] The Oregonian won in ‘the best: sec-
= différent tion contest for the third straight year.
' ¢ The-Washington Post The Orego-
, " nian, Mercury News and The Wall Street Ioumal each won three awards.
deches ago . The New York. Post, the Newark: Star-Ledger and the San Diego Union-Tribune
when S'ABEW started. The - : were first-time winners’ for Overall Bxcellence ‘
' ) & Bloomberg News macie it five consecutive years with an award in the News

.J immy Gentry and Randy ﬁﬁﬁﬁﬁ%ﬁﬁ

- .‘worlcf ?our

ysar 1963 is better known
. contest: .
or evenfs oiher than those : ¢ The Denver Post whxch quahhed on circuiation as a large paper, moved up a cat-
Und on ihe busmess R “egory and won two awards - in Projects and Spot
Ceh CONTE_IST WENNERS, -Enterprise competing against the biggest papers.
J UgﬁEsACGOE';M;E_E\;TS N ew§wee‘k stepped up fI‘O{‘I’l the Weeklies category and
e ; - won in (Giant Spot Enterprise. TBJ




CONTEST: 7he new
Projects category helped
boost entries in the ninth

Best in Business to
a record 604,

BY RAN_DY PICHT,
SABEW Cém_t_est Chairman,
rpicht @ap.org

Tgiss

Section

Contest

Giant

¢ THE DALLAS MORNING NEWS:
We liked the paper’s good design and
excellent graphics, “Opening Bell” fea-
ture. Willingness to use business stories
on its front page demonstrates a strong
commitment to covering business. Did a
good job of loealizing national stories
and a wi%}ingneés to spend money to
cover a locally important story overseas.

Utlized bureaus well, running frequent
copy from its correspondents in Wash—

ington, San Antonio and Austin.

‘e THE NEW YORK POST: Who: sa;}s

business news has to be duli? The busi-
ness pages of this tabi(_)i‘éi"'a.re as lively
and as personality-oriented as the rest of
the paper. The Post knows how to make
business fut__l_".'_:"_Concentrates its limited
resources ir_;"'arc-:as most important to a

r;iéd_iam, real estate- and Wall Street-con- -

scious readership. Its coverage of Wall
Street and personalities who work there
is hard to beat. Fresh, unique and com-
prehensive coverage.

..i ¢ THE STAR LEDGER: Clearly knows

its audience: Commuters heading to New
York City and local
businesspeople, We

Mewark tirm
courls stakire
iwith merger -

liked a number of its
regular features, includ-
: ing Business 101, Stock
of the Day and Biz Buzz.
We also liked its easy-to-
_ read layout and good use
- of descriptive graphics.
© Strong local coverage
mixed with savvy stories
on such topics as invest-
i ing and corporate
governance. <

. ¢ THE WASHINGTON POST: Gave

brilliant coverage of AOL/Time Warner,

breaking stories and consistently stayed. 2

i
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ahead of other media outlets. Able to take
national stories and localize them.
Lighter pieces and add-ons bolster read-
ability. We also commend the paper for

its ability to broaden stories beyond just -

the breaking news. Clearly understands
the value of sourcing. -

% USA TODAY: Packages business news |

in a concise and consistently interesting
manner. Graphics are superb. A perfect

mix of content and"composition. -

Tts “Snapshots” feature is an intéresting
innovation, providing quick glimpses and
useful facts. We also liked its Market
Map. Also runs noteworthy special re-

ports. Among the best was a story that -
looked into the rise and fall of Rhythms

Netconnections. -

Certificates of Merit -

© NEWSDAY: For¢onsistént and success-
ful ability to put Human faces on the
business news, -

% BOSTON GLOBE: For the Steve Barry
column and how they covered the busi-
ness of sports, clearly tapping into the
interests of the sports fanatics in Boston.

Large

¢ THE OREGONIAN: Pulls off a very
difficult, and very smart, trick: Its edi-
tors and reporters turn out coverage that
is local but not parochial. Does an excel-
lent job of inserting the human touch into
business stories. Likewise does a good
job of localizing national events.

% SANDIEGO UNION-TRIBUNE: Has

what the busy reader craves: A splash of
compelling stories you won’t get any-
where else. Story count is high; dailies
are generaily tight and well-edited. The
reporters pay attention to “impact” - par-
ticularly how the news affects San Diego
consumers. And they usually add a sense
of context, '_s_ofhéthing often missing in
metropolitan business sections.

@ SAN JOSE MERCURY NEWS: Gives

it readers a wealth of tews and enter-

iprise: reportmg: m a very attractive

(continued on page 3
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obviously has a solid photography staff,
Offering its diverse family of readers a
solid package of business news.

package. The writing was tighter and
crisper than that of many of its competi-
tors. But the newspaper stood out perhaps
the most for iden- ; :
tifying the big
issues that were
developing
throughout the
year. It brought
abstract concepts
to life.

Certificates of Merit

¢ THE DAILY HER-
ALD (Aslington Heights,
HiL): For producing an out-
standing daily package
with a staff of just three.
% THE DES MOINES
REGISTER: For its

Gertilicate of Merit

$ MILWAUKEE JOURNAL SENTI-
NEL: For its strong sense of place and
its commitment to news coverage.

of agribusiness.

. Small

¢ ARIZONA DAILY STAR: Combined
an enterprising local news report with a
well-organized presentation of the top
wire stories. Made the most of their lim-

Did a good job on the

Mid-sized

¢ THE STATE (Columbia, S.C.): Not
afraid to get “in your face” with its pre-
sentation. Banner headlines in jarge type
thoughtfuily state, “This is important;
read it.” This news staff doesn’t react to
news. It digs it up. Small features such
as “What the boss makes” were a joy o
read. Not only are they fun, they’re en-
lightening.

& CONTRA COSTA TIMES: Highly
professionat publication in a tough, com-
petitive market. A zippy package of news
that reflects a sense of place as well as a
solid sense that the editors are on top of
the entire spectrum of business develop- .'
ments, offering their readers a solid mix :
of international, national and local busi-
ness news. A solid daily section the judges
wouldn’t mind waking up to each day. :5 ks

& NEWS & OBSERVER (Raleigh, |
N.C.): ¥ Professional and predictable.
Predictable, in the sense that there’s no
doubting the signifi-
cance attacheé to

ited resources.

A-1 enterprise stories, such as a profile

f:;__._-_'f-jUDGES THAN

Press;
JamesW Mschaels Forbes
e LARGE John Hiliksrk HSA Todc:y,

. Winnie O'Kelley, ! The New York Tlmes
: :'. mMED SiZED Dale Glbson ?ncmgie
: Bﬁsmess Journai Rlchdrd Barron,
Greensboro News & Record He :crles
L Fishmdn;'FoSf'dempd
.- SMALL: Thom Kipper, The San Diego.
Un:on»Tnbune, John HoHon Scm Dlego

. Bysiness fournal: Bob Kee?e, Cox

; _Abemathy, Assoc1
is brlght and breezy, ¢ f afed ?ress, Rlch :
when called for, yet Saiiise

informative. Graph-
ics are professional,
color is used weli,

and the newspaper

outstanding coverage |

“Bill Grueskm Woii Street Jowrno] Onlme,

:The Hartford Couranf Vlckle Eime
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of the head of Raytheon Missile Systems.
Consistent local presence in their section,
editors appeared to do a good job of pri-
oritizing and enabling the staff to
concentrate on meaningful stories. Di-
gest of national business news on the
cover was a good way for a paper with
limited space to present this material.

% FLORIDA TODAY: Produced a sub-

stantial volume of local business news
and did an excellent job of localizing
major national business stories. They
generated a steady stream of A-1 stories.
Did a nice job on malpractice, the kind
of major enterprise effort difficult on a
paper with a small staff. Use of real
people, lively quotes, graphics, and pho-
tos made for a complete, informative, and
highly readable package.

Seems to do a great deal of localizing
larger national stories for the local

Florida audience, and it not only makes
(continued on page 4)
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them much more readable, but brings

home the overall context and importance.
¢ PRESS

(Santa Rosa, Ca-

sense of place,
with a strong em-

phasis on local
industries. The “From Vine to Wine”
package was particularly strong. The
editors did an excellent job on concen-
trating their limited resources on topics

of high local interest: technology and

wine. Sections were also well organized,
with appropriate play for important na-
tional stories.

Gertificates of Merit
¢ FORT WAYNE NEWS-SENTINEL:

For a very interesting Business Monday

tabloid section.

€ LEXINGTON HERALD-LEADER:
For its Business Monday section and In-
vestment Quarterly special section.

¢ THE TIMES OF NORTHWEST IN-
DIANA: For good focus on local
industries such as steel.

Weeklies

¢ ATLANTA BUSINESS CHRONICLE:
Rarely writes stories from news releases.
Nice mixture of hard-hitting news with

feature stories on trends as well as pro- '

files. Section fronts are well designed and -
make effective use of graphics. ¥

© CRAIN’S CHICAGO: A thoughtful
publication. The editorial page and col-
umns were among the best of any of the
weekly publications reviewed, The pro-
files were excellent. This is a paper that
takes the breaking news and gives it a

DEMOCRAT

lit.): < Had a great

forward spin for its readers, letting them *|
know what they should care about Wnt-

ing is top notch, B
¢ CRAIN’S DETROIT: Anoth' i paper
with a very strong editorial pag@." We ex-
pected to be overrun with stories on the
auto industry, but instead were pleasantly

surprised with nice analysis on the Kmart |
bankruptcy and how it was affecting |

smaller companies, and other topics.

¢ LOS ANGELES BUSINESS JOUR-
NAL: Seemed (o be on top of the news
and give you more than the basic facts.
Reaily enjoyed the enterprise stories on
the fall of Global Crossing, and the sto-
ries that looked at the economic impact
on every-day workers. Willing to look

beyond the news and find compeﬂmg sto- |

ries waiting tobe told.

SMILWAUKEE ' HOW
BL@INESSJOUR~'” colatio
NAL: An overall
strong paper week in uigtiont
and week out. A real ° editions:
newsy paper, with
good story ideas, ex- '
ecuted well. Really 57
enjoyed the special
section aimed at stu-
dents. Redesign made
the paper cleaner and
eaé'i:ér to read.

News Contest
BREAKING NEWS

' ‘Up to seven stories from one day.

Giant

% The Plain Dealer, “TRW.” (By Tom

Gerdel, Mary Vanac, John Funk, etc.):
Unexpected bid for TRW inspired a com-
prehensive report of what the bid would
mean for industry, investors and the re-
gion. In-depth coverage, served up with
high impact, sharp writing.

4 The Wall Street Journal, “Enron,” (By |
Staff): Of all the extraordinary journal-

2002 Best In Business Award Winners

ism that the Enron debacle produced, this -

package — after Arthur Andersen dis-
missed its lead auditor at Enron — holds
fessons for ali. Authoritative, richly nu-
anced, well-organized and always

penetrat-
ingly clear. - '

¢ The Wash-
ington Post, g r?m?gflnﬁ
“WorldCom . 'AOL Probhe
Charged,” . ﬂ?ﬁ';ﬁ&ﬂm(m“ .

(By Staff): ¥
Many submitted WorldCom packages and
what distinguished The Post was the el-
egant clarity of its presentation. The Post
had troops on the ground to add local color
and detail to the story, This rich package
had all the eiemems and all of them were
¢ very well done. &

Large

€  San Jose Mer-

cury News, “HP

Claims Victory.”

(By Therese Poletti,

Tracy  Seipel,

Michelle Quinn,

Dan Gillmor, Sue

McAllister, Elise

Ackerman, Scott

Herhold, Debra

Lohse): For this
backyard story, the Merc put on a full-
court press. The resulting package was
brilliantly reported and superbly written.
Toid readers not just what had happened
but what was likely to happen next.

4% The Detroit News, “Can Kmart lure
shoppers back?” (By Staff): From the
executive suife to shoppers to employ-
ees, The News touched every base. Two
particularly outstanding facets were the
writing and the interviewing, with quote

after pungent . Can Km‘art Ll.lre

quote across the Sh
landscape, B>

{continued on
page 6)
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~ Before you write the story, write the experts.

When you need an authority on any subject, ProfNet™ from PR Newswire is your most reliable route
to those in the know. Linking 10,000 news and information officers in North America and Europe,
ProfNet connects you quickly and efficiently to an unparalleled network of academic experts
and industry and government sources.

You may query our members directly via broadcast e-mail, search our database of 8,000 expert profiles,
or browse Leads and Round-ups, our e-mail tipsheet. They're all easy to use on our newly designed site.

Let us show you why thousands of reporters consider ProfNet to be their premier resource when
working on deadline. Call 1-800-PROFNET today or visit www.prnewswire.com/mecdia,

PR Newswire

Umited Business Media

...Q
taner

ProfNet

Whare Sources and Jourmalists Meet

£ PR Mewswing Agscointive LLG 202
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Mid-8ized Real-Time e - & Denver Post, “Seven Steps to Mid-Sized %% - % %&& %*@@ éé % - % éé %% & %
& The Buffalo % Bloomberg News, ;'-.' + Solvency.” (By Kris Hudson): | % The Des Moines Register, “Paycheck to Paycheck.” (By '

News, “Adelphia “Freasury’s O’Neill i Vo . Imaginative structure, well orga- o ; Chad Graham): As compeliing as it is ambitious. He took

arrests” (By Would Oppose.” = sud!y lcxst——Besf in’ nized and thoroughly researched. : the mind-numbing details of the foundering economy and

Jerry Zremski, (By Brendan ='._.Busaness for conresf ch I
i chdy Plcht of The_

Tim Graham, Dan Herbeck, Fred O. Murray): Innova- .
Williams): Arrest of the Rigas family tive reporting broke «
gave a dramatic twist to the long-running through a staged
corporate scandal at Adelphia, and The event. This briskly =
News provided a comprehensive look at written article pre- :

humanized them with riveting tales suffering in the downtum.
Wonderful details.

¢ The Virginian-Pilot,
“eModel.” < (By Joanne
Kimberlin): Mixes the fun of
attending a modeling agency

i Focusing on one of the survivors
“ offers readers useful insights into
why companies fail and what it takes
" to bring them back to life.

© ¢ Newsweek, “How It All Fell
.. Apart.” (By Johnnie L. Roberts):

Zinine dfd AR Sodeb 1 b
* HAYY SUEPBUILDING muﬁnw.nmcrnr.u uucunws\cuowv aun

the day and what it meant. 2

Small

@Durham

;::wl[tv Serve Corp. is in fight for its tife

sented the news, its
likely impact .=
and a good deal

of context with precision and clar-

Herald-Sun,
“Blue Cross

ity. A wonderful piece of
news-on-the-fly journalism.

racks up
profits.” (By
J e f f

Zimmer):
Earnings stories can be awfully boring.
With deadline reporting between the 4
p.m. annoupcement and an § p.m. dead-
line, Zimmer ook a routine earnings
report and turned it into an Al article, A
@ Durham Herald-Sun, “Swifty Serve in
trouble.” (By Jeff Zimmer): One
knotty. problem is how to report on pri-
vately owned companies. Zimmer
showed here how knowledge of a
company’s operations and a good sense
of sources turned into a scoop. Wonder-
ful exampie of imaginative and vigorous
reporting.

Weeklies

© Inside the Navy, “Shipbuilding Giants
May Swap Work.” (By Christopher
Castelli): Castelli broke major news and
lzid out for his audience both broad im-
plications and nuts and bolts of the deal.
Just how important these scoops were can

be seen in the

play they gotin

mainstream

Svatagun’s .-

de: zhe Nam’

news organiza-

tions — and in

Congress. <€

¢ Reuters, “Bush’s Economic
House-Cleaning.” (By Adam
Entous, Glenn Somervilie,
Randall Miukelsen, etc.): Pro-
vided all that readers needed to know
about the blood-letting in Washington.
The main article and sidebars did a very
thorough job of puiting the story in con-
text. Strong profiles fleshed out an
excellent package.

Giant

LR STHERE fkmNaL

. ¢ Wall Street Journal, “Uncooking the

Books.” (By Susan Pulliam and
Deborah Selemon): 4 Extraordinary
piece of work thoroughly researched
and well told. What could have been a
dry recitation of accounting irregulari-
ties was as engaging and readable as a
detective novel.

; 'governmenf news service

Large

The inside story: of how the AOL-
Time Warner merger evolved and
how early signs of contlict between
top executives signaled the beginning of
aclash of cultures that uitimately doomed
the merger. '

¢ Rocky Moun-

Spot Enteiprisé

- One, offt-the-news, story.

Truby):
~ward spirai of Mel Farr, a former Detroit
‘Lions running back and the biggest

tain News,
“Qwest’s Rise
and Fall.” (By
Lou Kilzer,
David Miistead, Jeft Smlth) The

_~feader gets behind the closed doors of

Qwest’s corporate offices and into the
minds of executives there. This is a fine
story with devastatmg implications for
shareholders, employees, the telecommu-
nic_atidns industry -- and corporations
nationally. 4

@ Detroit News, “Why Ford Sacked a Su-

perstar Dealer.” (By Bill Vlasic, Mark
Skillfally documents the down-

African-American auto dealer. Unflinch-
ing in the discussion of racial politics in
Corporate America. Unusual insight
into how the company made a difficult
decision -— and the ramifications of it.

¢ The Oregonian, “A Rising Star’s

Rapid Descent.” (By Jeff Manning):
Detailed profile of Timothy Belden,
Enron energy trader guilty of manipulat-
ing power prices. Manning had been
foliowing Belden for ronths, but had
only a few days to pull this piece together.
An insightful and timely piece,

(continued on page 7)

open call with a solid investiga-
tion of eModel’s_,d’“\"e{b}own
promises. It’s a__qﬁick read that
raises, and answers, important
questions. .~ o
@ The Prov1dence Journal
“Priced Out.,” (By Lynn
Arditi): An ambitzous undertakmg that perscnalizes the eco- -
nomic hardship caused by skyrocketmg Tents. Compeﬂmg tale
of how the spike pushed Rachel Caduto and her chlldr&n out
of their home and sent them on a sad and chalien gin g path for
a new one.

Smail

¢ Burlington Free Press, “Anatomy of a Scandal ? (By Ca-
dence Mertz); Exceptmnai jOb of explaining how executwes
~misled Vermont regulators abotit'a $370 million expansxon
Narrative that draws the, reader smoothly dlong.

¢ York Daily Record,_.ffF;gids of Danger.” (By Michelle
Starr): Starr does an 'exc'elfent job of explaining the statis-
tics, giving a vmce to farmers and looking for solutions.
Explains without sensaﬂonahzmg, and offers lessons without
preaching. . . ‘

© Anchorage Dmly News, “On the Rocks.” (By Wes Loy):
Expertly explams why Alaska’s salmon industry is suffering
when consumption of the fish is rising. The reporting is ex-
haustive; writing is engaging.

+. Bigbucks,
smal‘i towi,; {
boiid haven

Weellies

% Orlando Business Journal,
“Big Bucks, Small Town,
Bond Haven.” (By Noelle
Haner-Dorr): 3 Tiny
Moore Haven, Fla., which [aseme 70

issued more than $1 billion in bonds for projects as far away

as Guam — a surprise to all the judges. Here was a phenom-

enon that we had not seen before. A tremendous job unraveling

the complicated financial arrangements and laying out the case

in a clear and fair manner. .

{continued on page 8)

| j_f_ﬁm‘c‘h you can learn
fmm the journallsts at

The New York Tlmes,

In. our Masters Program.in . Business
Journalism, the nations most respected

business publications are our textbooks.

The journalists who write for them are

“our professors, Pulitzer Prize witiners, and

leaders of U.S. business and government like

Pam Volcker, Jack Welch, and Elot Spitzer,

are our guest lecturers. You 1l learn from

them and study in Manhattan, the heart of
_the business world. For business journalism,

you don t want to be anywhere else.

' Call: 646-312-3974
E-mail: MABI@baruch.cuny.edu
hitpsffwww.baruch.cany.edulmabj

 Especially when they're teachers.

Yhe iy University of BeveYor

THE AMERICAN DREAM STILL WORKS.

“Theé Wall Street Journai is 2 trademark of Dow Joses LR
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% Crain’s Detroit Business, “A Deal in
Black and White.” (By Brent Snavely):
Took us behind the scenes of a sensitive
issue: the use of minority-owned “front”
companies to land lu-
crative contracts.
Succeeded at captur-
ing the dispute
without reducing the = con

Projects

Package of up to five Stories:-

Giant -~

@ Denver Post, “Un-
" masking Qwest.”
i (By Kris Hudson,
 Miles  Moffeit):

story to a simple
black-and-white tale,

= Many had the chance

Reai-Time

¢ Bloomberg News,

“Edison Schools
Boost Revenues.”
(By David Evans): "%
To get the story, i
Evans scoured com- -
pany documents, i
contacted school sys- 4
tems nationally, and o
used a Freedom of Information request.
Persistence paid off in a hard-hitting story
that got results. The SEC launched an in-
vestigation after Evans’ first story, and
Edison changed its accounting practices.
Enterprise reporting at its best,

¢ Bloomberg News, “U.S. Officials
Leak.” (By Joe Carroll): Acting on a
hanch, Carroll began asking questions
about market-sensitive crop projections.
He learned that the government routinely
supplied the data to some agriculture ana-
lysts early. Within days, the government
said it would stop the early releases.

¢ Dow Jones Newswires, “Stanley
Works Stays Put.” (By Phyllis Plitch):
¥ Plitch broke the news that Stanley,
even though it had already won approval
from shareholders, would probably re-
consider because of the unrelenting
avalanche of criticism. The breadth of her

.. sourcing, rang-

: " ing from union
' '_ leaders to

S Staniey board

e s members is

Gertificates of Merit
% Chicage Tribune, “Au-

B to tell how greed and

- arrogance took a ter-
. rible toll on local
© companies. This was
the best of that genre.
. ¢ The Wall Street
- Journal, “What’s
- Wrong.” (By Staff):
. No one explained the
: biggest financial story
= of the year — corpo-

rate malfeasance —
better than The Journal. [ts five-part se-
ries defined the greed, arrogance and just

plain bad managerment that outraged the
nation.

¢ The Washington Post, “The Deal Mak-

ers.” {By Alec Klein): The Post’s
three-story project on AOL Time Warner’s
faltering mega-merger
was built on some of the
strongest reporting we
saw, and led to two on-go-
ing federal investigations.

Mnmm goberions twd oubicr I
s it mog. sttty probiteny

ditor Conflicts.” (By
Andrew Countryman,
Janet Kidd Stewart)

¢ The Dallas Morning

News, “Digikids.” (By Alan Goldstein,
Doug Bedell, Vikas Bajaj, Brendan
Case, Gregory Katz.)

Large

@ The Oregonian, “Prosperity Lost.” (By

Staff): Exhaustive reporting and top-
notch writing underpin this compeliing

2!_]02¥_B_g§_t_ in Business Award Winners

recurring series
about laid-off tech
workers. Data that
helps readers
grasp the broader

context is scamlessly woven into com-

pelling, thought-provoking accounts of
suddenly unemployed workers. &

4 The Orlando Sentinel, “Region

Adrift.” (By Scott Maxwell): Very im-
pressive piece of work., Maxwell
identifies an important community issue
& void of regional leadership — that
seems too complex and intangible to nail
down, much less write about coherently.
Maxwell’s analysis is intelligent and per-
suasive. Provides readers with a clear
understanding of what’s at stake and
equips them to push for improvements.

% The San Jose Mercury News, “Rich
Man, Poor Company.” (By Chris
O'Brien, Jack Davis): Kudos to the
Merc for culling SEC records to extract
numbers and name names. The revela-
tion that execs from once high-flying tech
companies got obscenely rich at the ex-
pense of duped investors doesn’t come
as a big surprise. This evocative series
should help accelerate reform.

Mid-Sized

¢  The Charlotte
:  Observer, “Despair
In Milltown.” (By
Staff): Followed
the fate of 43 of 48
workers laid off
at a shuttered
textile mill, try-

ing to discern

how, and at
what cost, they will rebuild their lives.
An impressive piece of reporting and
writing. A

¢ The Virginian-Pilot, “Enemy In The
Aijsles.” (By Joanne Kimberlin): Pro-
fessional shoplifters? Pros, known as

boosters, “work for a criminal enterprise
{continued on page 9)
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s0 shadowy that it only recently earned
an official name: organized retail theft.” &
The reporting takes us into the world of
gadgetry that stores are using to battle
boosters.

Gertificates of Merit

@ The Morning Call, (Allentown, Pa.)
“Rodale: Roots Of Change.” (By Gre-
gory Karp)

¢ The Providence Journal, “End Of The
Line” (By Lynn Arditi)

Small

Weeklies

Atlanta
Business
Chronicle,
“Georgia’s
Corporate
Tax Giveaway.” (By Meredith Jor-
dan): Georgia taxpayers should
cheer. First, the Chronicle reported that
a law allowed the state to give millions
in tax breaks to companies that promised

to expand operations in Georgia, with-

out having to identify the companies
or how much money they were sav-

o The Baton SUNDAYAdvocate

Rouge) Ad-
vocate,
“Leaving
Louisiana.”
(By Staff):
Ambitious
and well-ex-

ecuted at
every level. Shows that small newspa-
pers can do big projects as well as bigger
papers if they pick a topic of importance
and plan wisely. Each story was intelli-
gently framed and well-written, avoiding
the repetition that sometimes plagues se-
ries. The end result was a treat. g

% Corpus Christi Caller-Times, “Mal--
practice Insurance.” (By Naomi
Snyder): This package demonstrated
strong use of database reporting'“'and tra-
ditional beat work. Watchdog journalism | @
that provided deep insight. Stories were'
balanced, clearly written and easy to
read.

© Press Democrat (Santa Rosa), “From
Vine to Wine.” (By Ted Appel):

. Flight To Oppotunity. \;:Jund )

* did dfter the CIty spent $500 mil-

| " Staff): Financial scandal was

ing. The legislatore amended the law

major company had not created_f_éi]i
the new jobs it promised: Detefmined
repoi*ﬁ;’_i'g: And it got results.

¢ Cincinnati Business Courier,
“Road To Nowhere,” (By Dan
Monk, Lucy May): Evéry paper has
adevelopment writer to cover all the nifty
new downtown deveio’p’rﬁem projects as

they are announced «m and the inevitable
government incentives doled out. But

how many of us 20 back and ask
if the public ever gets its money
worth? That s What the Courier

lion over two detades trymg to
pump lee mto its central basi-
ness district. o

Los Angeles Business J ournal,
“Rise And Fall Of Global.” (By

the big ‘story of 2002, and the

Journal pmwded the saga of a for 51 milo

woumcmsh (he e

d1sastr0usly rnisguxded lo-

If a small paper is going to launch READ MORE . cal company: Global Crossing.

a yearlong series, it better be sure
that topic is important. Certainly,

wine meets that standard in W\?;W z_;;f':t:aste of the glitzy world of
- Sonoma County, Calif. Abody of g ABE“I.. Beverly Hills business that founder
work that is authoritative, insight- Gary Winnick moved in.

ful and elegantly written. An f
exemplary example of “show” not “teil” i
explanatory journalism. |

JUDGES
COMMENTS taining information gives readers

ORG

" Great reporting and some enter-

to make that information public.
Then the Chronicle found that one”

18 - By o vod. pans
an orie ragent Suitay night, an oxeculive a By B o2
midsized financial services firm received the mm; 1 A -.\»y!@ e

of call pvaryano in the industry droada: & deman [kl £0]
a1, 0F 8lse e brokerage's nalvork

Certiticates of Merit

¢ Orange County Business Journal,
“OC’s Cash Economy.” (By Chris
Cziborr, Rajiv Vyas, Daniel Williams,
Vita Reed)

% South Florida Business Journal, “In-
side The PSC.” (By Kevin Gale)

Real-Tims

¢ CBS MarketWatch, “Capitaliém’s
Crossroads” (By Staff): Impressive ef-
fort that 'déé‘_:e'rves special recognition.
Forward-looking and comprehensive,
weli repoi"ted well-written and insight-

= ful, Focuses on exactly the guestions
about American business that readers

want answered Muluple points of v1ew ;f'.

deftly anid with balance.

< CNET News.com, “Cracking’ The Nest
Egg.” (By Sandeep Junnarkar) Skill-
ful and penetrating.- This is watchdog
journalism. A;L_Web news sites should
read it to see'éﬁ '6utstandin0 example of
tradmonai investigative reporting
matched w;th the immediacy and con-
sunet; information that are hallmarks of
the Inteinet. ¥

yows Customcia will want beltro thef da.. ¢

7o 180G B YT
E e 2 b gt it St

Banks: A vell of safety .
By Sandoon Jenndied ..
Srat Writer, CNET Nowis.com pazka
Apﬂl 30,2002, 4103 AKEPT . it

t day with & gueraplitiously mst-ﬂ!nd Program. .

it e aamabast alahl EArehing fnr !mm iR oy Dt

¢ CNET News.com, “A DMortal
‘Microsoft.” (By Staff): Should be re-
quired reading for anyone interested in
where the high-tech industry is headed.
Companies like Microsoft don’t make it
easy for journalists to tell the inside story,
but the authors found a way to do just
that. TBJ '
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'Share of news, like the 19895_ nd 2001s.
* “Most years make a mark -
Afew years, it seerns, are runts.

HISTORY‘ SABEW's

-Start 40 years ago

it ye m‘fO e
business news.

and Wnters - was by no me' ns sensa-

BY JEFF OLIVER

Jjsosff@mizzou.edu

a qmeter set of stories, to be premse few

The World Almanac and Book
of Facts.

Blame it on a bad start.

“The strike 10 end all news-
paper strikes” ended the
morning of Macch 31, 1963,
when the photoengravers, print-
ing pressmen and machinists of
New York City finaliy got their
raise.

So it was on the morning of
April 1 the eight major dailies
in New York published their first
local editions of the year,

Carol Loomis, a
joumnalist for Fortune
since 1954, remem-
bers little about 1963
aside from the strike.
“1 felt very deprived,”
she said, referring to
the lack of news dur-
ing the first months of
the year.

Fortune did its best
| to fill the hole with

The first yeak of
NASA’ Apof!o

s

:'.So'fr:e years get more than their fair™ "

When 1tcame to business news, 1963

been at Fortune for ni e years but until
L an 1962 she wa_’_
That year for business ;'o'ufnaiis'tn' s"ziw‘ Cene

. of which were loud enough to merit
space in history, or, for that matter, in =~

SABEW ﬂelehratgsf »

ong a group of women
'_‘:‘these eopie were all women, of

course”) cailed “sesearchers.”

Marshali Loeb, now a columnist for
CBS MarketWatch, was a senior writer
o the business desk at Thme Magazine
in 1963, He also remembers the “bitter”
strike.

However, he says the rest of the busi-
ness year disappears behind the memory
of John F. Kennedy’s assassination
(Nov. 22). Loeb does recail the
newsmakers of the era: “The big three
auto manufacturers, U.S. Steel, the rail-
roads, the airlines.”

Perhaps one of the bigger business
stories of the vear broke on April 2,
when a grand jury indicted seven steel
companies, including U.S. Steel, on
charges of price-fixing. However, even
in a lackluster season, jowmalists seemed
unimpressed with the event, and the
story in BusinessWeek included the
line “the new charges involve only $70
million in annual sales.”

Of the major dailies only The New
York Times put the story on Al, where
it competed for attention among other
headlines: “Russians Fire Moon Shot
from Space Parking Orbit,” “French

{continued on page 11)

=

[ A——

SABEW Gelehrates—

Will Get U.S. Nuclear Arms,” “Argen-
tine Tanks Fight Rebellion by Naval
Forces.”

While other papers ran the steel story,
there was little consensus about its im-
port. The Dallas Morning News cut the
Associated Press’ version to five inches
and buried it on A6, The Denver Post
apparently ignored the story altogether.
Other papers, The Los Angeles Times,
Washington Post, Chicago Tribune, ran
the story on their financial news pages,
invariably located just behind, just
above or just in front of the classifieds.

The dearth of major business news in
1963 may also have been due to a lack
of any fiscal crisis.

Economically the country was on
fairly solid ground. Kennedy was push-
ing a substantial tax cut and two years
later {when Bill Clinton was 17 years

old) Lyndon B.
Johnson would
say, “We are in the
middle of the
greatest upward
surge of economic
well being in the
history of any na-
tion.”

It wasn’t until
late 1969 that the
country would
plunge into a re-
cession again —
the longest expansion in modern U.S.
history. That record was broken by the

‘Seven steel -
‘companies,
including U.S.
Steel, indicted .

by a g_rand jury
on charges ofy

- price-fixing.

1990s boom that fell primarily during -

Clinton’s presidency. TBJ

Oliver is a journalism student at the
University of Missouri.

“Alert to reporters: get to the Knight Center...!”

Ronald Marisco, The Star-Ledger, Newark, N.J.

he Knight Center for Specialized Journalism offers fellowships for an in-
depth seminar on “Covering Business, After Enron” The seminar will

explore the post-Enron business climate, regulations and the widespread
impact beyond the boardroom.
Applications invited from print
and broadcast reporters, editors :

and editorialists. Participants gain K N I G H . C E N T E R

for Specialized Journalism

valuable sources, story ideas and a
network of colleagues.

Send three sets each of:a resume; an application statement of 500 words or less; a supervisor's
strong nominating letter that alse agrees to cover salary and partial travel; and three clips. Broad-
casters send an audiotape or VHS videotape. Send application

Knight Center for Specializ ed Journalism - EhiTy
? Univ ersity of Maryland, 1117 Cole Field House & %
Q ? i % College Park, MD 20742 - e
(301) 985.7279 knight@uma H.umd.edu ey

www .knightcenter .umd.edu TRYLN

Fellowships cover instruction, lodging, meals and a travel subsidy. Funded by the John 5. and James L.
Knight Foundation, the center is affiliated with the University af Maryland’s Philip Merrill College of
Journalism. The Knight Center encourages women and minority applicants.
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Without
This Pair,
It Wouldn’t
Be The
Same

HONORS:
Jimmy Gentry
and Randy
Smith are the
‘03 SABEW
Distinguished
Achievement
Award recipients.

Jimmy Gentpy

SABEW S

STIUSHED
ACHEVEVENT

AW AR

BY CHERYL HALL
Dallas Morning News

2002 Bistinguisﬁgd Achievement Award Winners

J immy (James K. when he’s béing

* propped up, reading The Wall Street

Journal one evening in 1980 as he waited
for his students to file stories for the Co-
lumbia Missourian,

The dean of the journalism school at

the University of Missouri dropped by,

noticed the journalism instructor’s
choice of reading materials, and asked
Gentry to take over the leaderless and
languishing Davenport Fellowship busi-
ness journalism program.

“I figured it was better than working
nights trying to prevent libel in student
copy,” Gentry says, recalling the
happenstance moment that mar-
ried much of his education
career to business journalism.

Under Gentry’s tutelage, the
Davenport was transformed
from a money-losing Club Med
at neighboring lakes into a four-
week on-campus boot camp,
where reporters and editors
learned
basic
training
and ad-
vanced
strategy
for busi-
ness
coverage.

The

: Daven-
p ort
program
Ram‘y SImth was vital

to busi-

ness sections around the country, says
Randy (Randall D, to the less familiar)
Smith, who served as business editor at
the Kansas City Star from 1985 to 1992.

“Most of the people coming into
business reporting had no business

training and couldn’t read an anaual
report much less a quarterly one. They
were totally Jost as far as the language

of the business.”

Both separately and in concert, Gen-
try and Smith have devoted countless
hoars to the Society of Business Editors
and Writers and to business journalism
training. For their tireless efforts, Gen-
try, 58, and Smith, 50, are being honored
with SABEW’s 2003 Distinguished
Achievement Award, which will be pre-
sented at the annual conference in Boston.

Gentry, who ran the business journal-
ism program at Missouri for eight years,
was SABEW’s first executive director
from 1985 to 1991, a critical life-or-
death period for the organization.

Sruith, as president of the society in
1992-93, launched the successful drive
to raise $1.1 million for the SABEW-
Missouri Endowed Chair of Business
and Financial Jowrnalism.

He continued to be a driving force
behind the chair even after being pro-
moted to assistant managing editor at
The Star.

SABEW probably would not be cel-
ebrating its 40th anniversary with
3,000-plus members nor have its chair
up and running without the nurtaring in-
fluence of these two men, says Barney
Calame, chairman of the award selec-
tion cormnmittee, deputy managing editor
of the Wall Street Journal and last year’s
Distinguished Achievement honoree,

“Iimmy labored long hours with no
pay to keep SABEW alive and helped it
put down solid roots at Missouri,”
Calame says of Gentry, currently dean
of the University of Kansas’s school of
journalism and mass cormmunications.

“Randy Smith not only launched the
idea of an endowed chair, but was
heavily involved beyond his SABEW

(continued on page 13)

2002 Distinguished Achievement Award Winners

presidency in arrang-

ing two of the largest :THE HONOR ROLL .

contributions.”

sider Smith a bit of . 2
a Boy Scout aren’t -
surprised by his de- '3:5-'5;’ '
cade-long stamina in -
fighting for the chair. .: 1770
“I gave my word to

a lot of people that we
would complete this <
thing,” Smith says o “gns
with his typically solid
simplicity. “Many

people doubted that the chair would ever

happen but we kept on the path.”
Over the past 23 years at Missouri,
then the University of Nevada and now

Prevxous SABEW Drshngu:shed
Friends who con- Ach:evemenf ch:rd recrp:ems _

Hobarr Rox;ven :

see killer reporters and editors ripping
things up and having a real impact,” he
says.

. KU, Gentry figures he’s

© economics and current

: worthwhile comes
- when his former stu-

Gentry is delighted to share this year’s
SABEW hornor with Smith, his longtime
friend and joumalistic comrade. And he
says he’s humbled to be placed in the
league of past recipients who include
Calame, Newsweek’s Allan Slean and
Business Week’s Chris Welles. *Those
guys are my heroes. It’s awesome.”

Smith is gratified that the chair is fi-
nally accomplishing its long anticipated
agenda: “Providing educational oppor-
tunities for business journalists and
igniting the passion of folks in journal-
pages. ism right now.” TB]

“T get a thrill when I

coached thousands in
the intricacies of ac-
counting, finance,

business issues,
Validation that these
efforts have been

dents, Davenport
fellows and seminar at-
tendees crack the front

Hall is a past SABEW president and the
1996 recipient of the Distinguished
Achievement Award.

Supply, Demand & Deadlines

A Workshop on Economics for Journalists
TRAINING OPPORTUNITY!

Sign up for the “Supply, Demand & Deadlines” workshop
and learn how to better cover some of the most important
but difficult economic issues facing our communities.

The workshop includes extensive opportunities for
Journalists to work through sample stories, case studies
and critiques of journalistic work in these subject areas.

Those selected to attend the workshop receive free
housing, meals, and all workshop handouts and materials.
The event is subsidized by the sponsors:
the Federal Reserve Bank of Minneapolis and
Minnesota Journalism Center,

Register now at: http://www.mjc.umn.edu/sdd2003
June 15-17, 2003
University of Minnesota-Twin Cities
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BY MARTY STEFFENS

SABEW Chair in Business and Financial Journalism

_The Chair’s Corner

steffensm @missouri.edu

The Home Front Battlefield: The Workplace

Four years ago, when employment lev~
els were high, we churned out story after
story on lavish employee perks., We did
stories on office assistants cashing in
stock options, cappuccino machines in the
company cafeteria and signing bonuses
sealed by the jingle of keys o a new
BMW.

The workplace beat was a shining gem
— with frequent appearances on Page
One’s Red Carpet.

Now the workplace is like covering
skirmishes between management and
workers. 'We have a whole new slang ~
workers being “attritted” or put “on fur-
lough.” Employers talk of “sharing”
rising health insurance costs with employ-
ees. And stock options - they’re now a
tax Hability.

“The whole tenor of the workplace has
changed,” says David Molpus, workplace
correspondent for National Public Radio.
“Now workers feel they’re Jucky to have
ajobh”

He says instead of “flex-time” stories,
he’s doing stories on how white collar and
biue-collar employees are desperately
searching for jobs.

“Flexibility in the workplace has gone
by the wayside,” he says, an attitude ech-
oed by AP’s Adam Geller, also a
workplace beat specialist.

Now job security and health insurance
are the big issues.

Some other story ideas:

% Return of older workers — with the

stock market demise and pension
funding problems, more people are

working longer, and at jobs with
lower pay.

@ Negotiating a buyout — Many em-
ployees are faced with taking a
buyout offer from a downsizing em-
ployer. How do you know how long
it will take to find a job? What rights,
if any, do you have if you are over 407

& Wrestling the COBRA ~ Some em-
ployees are foregoing the
high-priced federally mandated right
to COBRA insurance, in favor of
buying catastrophic health insurance
at half or one-fourth the cost, if they
can fund it. _

& End of Flextime and Cafereria Plans —
With a declining workforce, some
corporations are cutting back options
in flexible schedules or eliminating
the choice of benefits.

Here are some handy resources to
watch the workplace:

© The Burean of Labor Statistics, un-
der fire from labor unions and
Congress, recently restored its
online service that tracks major lay-
offs around the country. To learn
more about the data, go to: http://
www.bls. gov/mis/,

¢ The website, www. Vault.com, offers
message board for employees to talk
about what’s going inside companies.
New rules say you'l] have to pay to
view comments more than 60 days
old. It still might be worthwhile.

€ On the same topic, if you want to
view those all important company

memos or workforce changes, you
can gy www.inlernalmemos.com.
And Wooty Sixel, workplace reporter
for the Houston Chronicle, finds
Challenger Gray, the outplacement
firm, a great resource (www.challenger
gray.com). A recent search found a
great memo from Accenture, the con-
sulting firm, which used typical biz
Jjargon phrases on its description of
“workforce reshaping.” Find it at:
http://www.internalmemos.com/
memos/memodetails.php?memo_
id=1391. (Also, despite the increase
in disgruntied workers, Daniel S.
Levine has given up his webzine,
www.disgruntled.com. Seems cash is
low. The domain name is up for sale.)

% 'The labor union, AFL-CIO, now runs a
site called www.laidoffworkers.com,
which offers issues from that
organization’s perspective with help-
ful tinks to state enforcement offices
and health insurance issues.

% On the pension side, the non-profit
Employment Benefits Research In-
stitute offers reports on such issues
as retirement benefits and health in-
surance. To access their media page,
go to http://www.ebri.org/publicpr/
index.htm. 1B}

Martha Steffens is the SABEW chair
in Business and Financial Reporting
at the University of Missouri. Call
her at 573-884-4839 or ¢~mail
steffensm @missouri.edu,
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PreSIdent’SLetter :

. CHARLES “CHUCK” JAFFE
: Senior Columaist, CBS Marketwatch
. cjaffe@marketwatch.com

Readers Want To Get Even — Literally

¢ ‘S omeone has to be responsible for
Iying to the public about what these in-
vestiments could do,” said one angry
e-mailer. “Why shouldn’t you own up
to your mistakes too?”

The pasty e-mails were amoang the re-
sponses I got to one of my recent
columns. The piece looked at the case
of Sonda C. Beal, a California lawyer
who was suing a mutual fund, its direc-
tors, a defunct magazine and a freelance
writer hoping to recover her losses.

The journalist in this case is Lynn
O’Shaughnessy, a respected persona] fi-
nance writer, SABEW member and
author of “The Retirement Bible.” The
magazine was Mutual Funds, which shut
its doors late last year.

The article in question was a 1997
profile of the Reynolds Blue Chip
Growth fund and its manager, Fritz
Reynoids.

Ultimately, I believe the case has little
merit, but the sentiment of the angry e-
mails suggests that many people feel
otherwise, and that journalists need to
understand the worrisome implications
of peeved readers,

Beal’s case centers around the 1997
article. It was part of the prospectus
package she received from the fund
when she was considering a purchase
early in 2600,

While the prospectus is the legal con-
tract between the fund and the investor,
Beal apparently took her cues from
O’ Shaughnessy’s corporate profile,
which accurately described Reynolds’

fund at the time it was written. How ac-
curate it was three vyears later,
particularly in its descriptions of the
portfolio’s holdings, is a central issue in
Beal’s case.

(¥ Shaughnessy is not in a position to
talk about the case, but the typical
freelancer has no idea when 2 publica-
tion sells reprint rights to a story and no
clue of how those reprints are used.

Beal’s contention is that from early
2000 — just before the market peaked
- yuntif the start of this year, when she
sold the fund, Reynolds Blue Chip did
not act as described in the arficle. (My
wife held the same fund in her Roth IRA,
though we dropped it for lousy perfor-
mance and the fact that Reynolds
seemed to have gone off the deep end
on technology stocks. His technology
bent was allowed by prospectus, even
though it was not what attracted us to
the fund.)

Where the suit gets silly is that Beal
wants her money back, as if she would
not have lost any — and in fact would
have made interest — had she
not read the article and had !
chosen some other fund dur-
ing one of the worst bear
markets of all time. (Had she
sued only to recover excess
losses — those she believes
caused by Reynolds’ behavior
~ it would make for a more
intriguing case.)

The surprise to me was the flood of

e-mail I received suggesting that Beal’s

case has merit. Those readers think that
when journalists write an ordinary
company profile it’s much like a stock
tout, that reporters whose take on a situ-
ation could move a stock or fund must
be held accountable for how that infor-
nration is used, even when other, legally
proscribed documenis are available to
the investor, "
“Some day,” wrote one angry reader, -
“an investor is going to win a case
against you hot-shots, and you'd better
be thinking about where you’il be then,”
T'am, and it’s a class-action nightmaze.
None of us wants to be on the receiv-
ing end of a lawsuit, vears after a routine
story hits print. Yet in today’s Htigious
society, we have to write every story as
if that is its potential outcome.
We traditionally worry that the sub-
Jject of our writing - say, the target of an
investigative piece — will be angry with
the conclusions of our work and perhaps
file a lawsuit. Now it appears we must
worry how our readers take our words,
even, a run-of-the-mill executive inter-
view piece.
Anything that encourages
extra journalistic care is good,
but anything that makes us
more cautious about publishing
important stories is not.
The moral of the story?
. Becareful out there. Some of

our readers are lawyers, some
have lawyers, but all seem to want us
held to impossibly high standards. TBy




The Business Journalist S°A° B E°W

6 April/May 2003

Goes To
CNBC

BY THE TBJ STAFF

ELSEWHERE ON THE EAST COAST

¢ Doug Sease is the new ed of the
Jacksonville Business Journal. He had
been ed of Wall Street Journal Books and
in a 25-year career with the Journal
worked in various reporting and editing
positions.

Dobrzyni

J udy Dobrzynski is the new managing ed of CNBC Biz News, where she oversees
some 50 reporters as well as anchors and editors. :
Dobrzynski came from The New York Times. There she directed the Sunday biz sec-

tion. Previously, she worked for BusinessWeek.

Of Judy, Glenn Kramon, Times biz ed wrote to his staff: “So much of the Sunday
section, from the juiciest Private Sector items to the Love & Money column, has been
her invention. [ have learned so much just by sitting in the daily backfield meetings with
her these many months, and I will miss her terribly.”

Also at The Times, Tom Redburn is the new technology ed, replacing Richard Meislin,
who was named ed of news surveys and election analysis. Redburn had been assistant

biz ed since 1997,

+ The Charleston {W.Va.) Daily Mail
redesigned its biz page as part of a cov-
erage expansion. The page is now called
“Money,” and went from one section
front a week 1o five. Four staff columns
now grace the section by Washington
correspondent Karin Fischer; managing

ed Chris Stadelman; biz ed George
Hohmann; and assistant city ed Jack
Bailey.

+The Journal News in suburban New
York hired David Schepp to cover
healthcare and workplace issues. Schepp
was with British Broadcasting Corp.’s
News Online Web site.

4 Paul Bomberger, biz ed at the
Lancaster, Pa., Intelligencer Journal for
five years, is the new assistant biz ed at
the Palm Beach Post.

MIDDLE AMERICA

¢ John Brandt is the new editorial di-
rector of Inside Business and Ohio
Business magazines. He previously was
with Chief BExecutive magazine and

~ IndustryWeek.

# Debbie Skipper is the new assistant
 managing ed of news and biz at the
| Clarion-Ledger in Mississippi.
¢ The Milwaukee Journal Sen-

tinel hired John Schmid to cover
the economy and international biz.
John had been the Germany corre-
spondent for the International
| Herald Tribune since 1996,
* San Antonio Express-News as-
sistant biz ed Bill Day was promoted
to deputy biz ed.

{continued on page 17}
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Biz BUZZ “(continmed from page 12)

* At the Chicago Tribune, personal fi-
nance reporter Fanet Kidd Stewart
resigned. She and her husband are re-
Iocating to small-town Wisconsin,
where Janet will free-lance. Associate
biz ed Claudia Banks was reassigned to
the city desk.

QUT WEST

*+ (Cathie
Anderson,
fast an assis-
tant biz ed at
The Dallas
Morning
News, is now
biz ed at The
Sacramento
Bee. She re-
places Stuart Drown, now the metro ed
at The Bee. Also at the Bee, Catherine
Snapp joins as an assistant biz ed from
the San Jose Mercury News, And Mike
F. Lee will cover agriculture and biotech.
He came from the Tri-City Herald in
Washington.

+ Orange County Business Journal’s
Rajiv Vyas, finance writer, left for the
Detroit Free Press, where he covers
aviation.

AND THE WINNER IS ...

¢ Ellen Schultz and Theo Francis of
The Wall Street Journal won a George
Polk Journalism Award for an investi-
gation into how some employers
secretly use benefit plans such as lifein-
surance to generate billions of doliars
for themselves.

* Barry Meier, Walt Bogdanich and
Mary Williams Walsh of The New York
Times also took home a Polk for health-
care reporting in a series showing how
two private companies cornered the

matket on the sale of drugs, medical de-
vices and other supplies to many
hospitals, inflating costs while diserib-
uting inferior products.

+ Vauhini Vara, 20, a Stanford U. jun-
ior from Mercer Island, Wash., was
chosen as the first Daniel Pear] Memo-
rial Joumnalism Intern. Vara will work
in a foreign burean of The Wall Sireet
Journai this summer, Pearl was the Jour-
nal correspondent murdered in Pakistan.

¢ The Denver Post biz desk reports
some recent awards: Colorado Press As-
sociation gave Marsha Austin, first place,
Best News Story; Louis Aguilar, second
place, Best Biz Story; Steve Raabe, sec-
ond place, Best Agriculture Writing; and
Greg Griffin and staff, third place, Pub-
lic Service; Colorado Associated Press
Editors and Reporters Association gave
Kris Hudson, first place, Biz Writing;
Steve Rabbe got the Wirth Chair At U,
Of Colorado’s Print Media Award; and
Marsha Austin got an American Planning
Association first place.

*IDG’s CI0 magazine won the Grand
Neal at the 49th Annual Jesse H. Neal
National Business Journalism Awards
for business-to-business publications.

FROM ELECTRONICS-VILLE

¢ David Callaway gets promoted to
ed-in-chief at CBS MarketWatch,
replacing Thom Calandra, who be-
comes chief
commentator.
Callaway, :
previously -
executive ed,
is now re-
sponsible for
directing
news cover-
age.

+ Joseph Schuman is now writing
The Afternoon Report, a twice daily e-
mail update on biz news for subscribers
to Wall Street Journal Online. Schuman
previcusty served as a reporter for the
Associated Press and as an ed for The
Journal’s international editions.

+ CNBC Radio Business Reports, a
series of hotirly one-minute business up-
dates, is on the air. The reports feature
leading CNBC anchors and reporters.

MOVIN' ONUP

¢ David Boardman is the new Seattle
Times managing ed. Previously, he was
assistant managing ed for investigations,
sports and biz.

+ Jim Lewers, former biz ed for The
Wichita (Kan.) Eagle, was named man-
aging ed of the lowa City Press-Citizen.,

# South Carolina’s The State has a
new managing ed, Tonnya M. Kennedy.
She started her career as a biz writer with
the Nashville Banner in 1987,

STILL KICKIN'

¢ Herb Drill, an early SABEW first
member {and this is 2 TBJ moment —
SABEW’s first newsletter ed) is trying
to stay retired in Mandarin, Fla. After
taking a buyout from the Philadelphia
Inquirer, Drill reports he is
“freelancing for some business-related
web sites and two magazines for the
handicapped.” He was asdistant finan-
cial ed when the old Philadelphia
Evening Bulletin closed. He can be
reached at herbertdrill @cs.com. 157

CORRECTION

Ooops! The full-time job of John Wasik,
author of “Bear-Proof Investor” is
personal finance columnist for
Bloomberg News.
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Midnight
Strikes For
This Job

Time flies. Three-plus years ago, I took
over the stewardship of The Business
Journalist.

Next issue, Becky Bisbee of the Seattle
Times will be your TBJ editor.

1 must say it’s been a fascinating period
to help chronicle business journalism,

Editor’s Note

BY JONATHAN LANSNER
Executive Editor, The Business Journalist
Business Columnist, The Orange County Register
lansner @cox.net

There was our boom, fueled by a bull
market on Wall Street and fascination with
new technology. Inch-thick tech mags.
Internet-only news sites paying fat sala-
ries to college grads. Ah, gravy days.

What I can’t forget of that era was the
now-chilling prophecy of Microsoft’s
Steve Ballmer. On Sept. 23, 1999 he told
a SABEW workshop, and later TBJ read-
ers, “There is such an overvaluation of
technology stocks that it is absurd. I would
include our stock in that category. Itis bad
for the long-term worth of the economy.”

Six months later, the Nasdaq hit its peak.
A recession soon followed. TBJ then be-
gan the chore of detailing the market’s fail

and its fallout on our craft. The death of
Web sites and magazines. The cuts in
newspaper staffs and newshole.

Then there was the horror of Sept. 11.

In between, TBI highlighted our
profession’s best work — and honored some
of this group’s most notable performers.

We even brought the publication into the
electronic age as we now deliver roughly
one-~quarter of our subscriptions via e-mail.

1 won’t be going far. I'1l become your
trusty TBI gossip, writing the Biz Buzz
column. And I’ll become SABEW’s Sec-
retary-Treasurer.

Just wanted to say “Thank You” for the
chance to inform. T8

API Gets $3 million For Business Training

BY PHILIP MOELLER
philmoeller @attbi.com

The Donald William Reynolds Founda-
tion is giving nearly $3 million to the
American Press Institute to create a na-
tional center for business journalism.

“Reporters covering everything from the
arts to sports to the local or national busi-
ness communities need to have basic
business and financial understandings,”
API President William 1., Winter said.

The grant includes money to put on
seminars for business journalists and to
build and operate an online resource for
business journalists.

API has already initiated discussions
with SABEW about possibly retaining it
to manage the seminars, but no decision
has been made.

To guide development of the ceater,
Reynolds funded a research project that
polled more than 1,000 people: 500 busi-
ness executives, 34 journalism educators ,
301 newspaper executives and 202 busi-
ness journalists.

The results highlighted known weakness:

* Business executives said business

journalists didn’t know enough about
- business. They did not have problems
with accuracy or bias in coverage.

Newsroom executives said business
Jjournalism generally was their lowest
coverage priority, and even business
journalists did not compare them-
selves favorably with their newsroom
peers,

« Journalism deans said their schools
did a poor or non-existent job of train-
ing business journalists.

Complete research results are available
at the API site at http://www.americanpress
institute.org/mews.cfm?id=880.

The Reynolds Foundation was started
in 1954 by Reynolds, who founded and
owned the Donrey Media Group. A
Reynolds grant to the Southern Newspa-
per Publishers Foundation has funded a
series of 10 business-journalism work-
shops in 2002 and again in 2003, which
have been run for SNPA by SABEW. TB]

Moeller, a former SABEW president,

recently sold his dot-com (insure.com) and

is doing consulting.
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Eleven Seek Seats

BY THE TBJ STAFF

Elevcn candidates are seeking eight open positions on the SABEW
Board of Governors.

Voting will take place at SABEW’s Annual Conference on April
28 in Boston. )

The candidates are, in alphabetical order:

Charley Blaine, Managing Editor/Personal Finance, MSN Morey;
David Callaway, Executive Editor, CBS Marketwatch.Com; Darrell
Christian, Business Editor, Associated Press; Gail DeGeorge, Busi-
ness Editor, South Florida Sun-Sentinel; Mary Flannery, Business News
Editor, The Philadelphia Inquirer; Tlyce R. Glink, Columaist/Reporter,
Tribune Media/WGN-TV; Andre Jackson, Assistant Managing Edi-
tor For Business News, St. Louis Post-Dispatch; Greg McCune,
Midwest Bureau Chief, Reuters; James T. Madore, Media Business
Reporter, Newsday; Josh Mills, Director/Master’s e
Program In Business Journalism, Baruch College/ CANDIDATE
CUNY; and Craig Schwed, Managing Editor For Busi- BIOS AT
ness, Technology And Sports, Gannett News Service. SWALVE‘%

Under SABEW’s bylaws, individual members reg- ORG '
istered and present at the annual conference will
receive one ballot. A single representative of each institutional mem-
ber present at the annual conference may vote one ballot.

If you will be present to vote at the annual meeting, please review
the background material presented by each candidate and meet the
candidates attending the annual conference in Boston.

Please vote for eight candidates, if possible. Ballots marked for
iess than eight candidates
will be counted. Ballots
marked for more than
. eight candidates will not.

: The six candidates re-
ceiving the most votes
© will be elected to the six
open positions with
terms expiring in 2006,
The candidate with the
next highest vote total
will win a term expiring
+ in 2005. The candidate
“ with the next highest to-
tal will win a term
expiring in 2004. TH
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