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President’s Letter
We Need Your
Help To Thrive

My life as SABEW presi-
dent for the next year would
be a lot easier if members
tried to make it harder.
I know that sounds contra-
dictory, but here’s why itisn’t,
SABEW is an organization

CHARLES
‘CHUCK’ JAFFE driven by its small board of
Mutual Funds  2overnors for the benefit of its
Colamnist, Very large membership. The

The Boston Globe Diggest focus in recent years

jatfe@globe.com has been on education.

We’ve raised money to en-
dow a chair in business journalism at the
University of Missouri. We've run workshops
on personal finance, technology and small busi-
ness (in addition to our annual conference).
We’ve reached out to state and regional press
associations.

And while the Best in Business contest is not
a purely educational endeavor, the contest has
never been just about selecting winners — but
sharing with members what makes a winner,
t00. - o

Today we need to know what to do next, and
who we should do it with. That’s where you
come in.

SABEW is working with the Southern News-
paper Publishers Association to produce 20
business journalism seminars throughout the
South in 2002-2003. Because of a grant that

{continued on page 11}
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Enron? When did they know it? And

should they have known it sconer?
Chatter about the biggest business

scandal in a decade was everywhere at

SABEW’s 39" annual conference in

April,

Embarrassment about pre-scandal

Enron puff pieces filled quiet chats in the
exhibit hall at the Phoenix hotel that
_hosted the event. Talk about “How did we

ebn]i@bm arr ais co

‘miss 1t‘7” sparked debates even in small breakout sessions off the topic during both

the conference and preceding writer’s workshop.
And perhaps most point-

MORE FROM  edly, the story headlined

sesslon: devoted to

the complex accounting fraud at a Texas-
based energy trader that eventually :
garnered attention of the na-
tional media.
Mary Jane Pardue, business
editor of The Commercial
Appeal in Memphis,
said she thought it 8
was an invaluable |
education to look
back at this big story
and see how it could
have been handled
differently.

{continued on page 10



As is SABEW springtime tradition, new leadership is in place.

At the annual conference in April, Charles “Chack” Jaffe, personal finance columnist
at The Boston Globe, became the new SABEW president, Kathy Kristof, personal fi-
nance columnist with The Los Angeles Times, was named vice president and Rex Seline,
managing editor for news at the Forth Worth Star-Telegram, is the new secretary-trea-
SUrer.

Eight pecple were elected to SABEW’s
board of governors, including new governors
Gertha Coffee, business editer of the
Roanoke Times; Henry Dubroff, editor and
publisher of the Pacific Coast Business -
Times, and a past president of SABEW,; -
George Gombassy, business editor of The :::"
Hartford Courant; David Kansas, as deputy .
managing editor, WSJ.com; and Christian
Wihtol, business editor of The Register-
Guard in Eugene, Ore.

Incumbents re-elected to new terms were
Mark Calvey, reporter at the San Francisco
Business Times; Sandra Gonzalez, an editor
at Bloomberg News; and Jonathan Lansner,
business columnist for The Orange County
Register and your trusty TBJ editor.

SABEW members attending the annual
membership meeting approved a bylaw
change that permits the board of directors to -
choose the site of the annual conference, a
burden that was placed on the membership
in the past. Next year's annual conference
will be held in Boston on April 27-29, 2003.

HAPPY BIRTHDAY'
i : Speaiﬂna of next year’s annual conference,

':'that gathenng WIH be SABEW’s 40" We're
,-piannmg t' ise the occasion during 2003 as
W_ay fo honor the history of our craft and look at the challenges of the future. Any

" member thh ideas on how SABEW can make this celebration special — or any member
s w1th great SABEW memories or memorabilia from years past - please contact SABEW

: ,,-Anm\_{erg,cny Committes. TB]

govemor Becky Bisbee of the Seattle Times at bbisbee @seattletimes.com, head of our

B

m Society of American Business Editors and Writers, Inc.

Class is in session, y’all.

Journalists in southern states are getting a break from their daily duties and a chance to
stretch their knowledge of business reporting, thanks to free training workshops étaged
jointly by the Southern Newspaper Publishers Association and SABEW,

At its spring meeting in Phoenix, the SABEW board voted to provide speakers and
program ideas for 17 training workshops in the SNPA region to be held through the end
of next year. SABEW is being compensated for its efforts in staging the workshops.
Three trial workshops have already been held.

The workshops are aimed at reporters at small, medium and large newspapers in the
South, whether or not they cover business as a full-time beat. The program pays travel,
meal and room expenses for participants, thanks to a $595,000 grant to SNPA from the
Donald W. Reynolds Foundation.

“At a time when many newspaper companies have cut or elimipated travel and train-
ing budgets, we believe these free seminars are an uncommon value and that they offer
something truly unigue in the world of newspapers,” said Dolph Tillotson, publisher of
the Galveston County (Texas) Daily News and chair of the SNPA Foundation.

Marty Steffens, the SABEW Chair at the Missouri School of Jouralism, directed
each of the early sessions. “It’s been a tremendous opportunity to give basic education to
a lot of journalists who need it,” Steffens said. “It’s going to have a substantial impact on
the profession and be an opportunity for SABEW to build its membership base.”

Feedback from the first three workshops indicated strong demand for training in es-
sential business reporting skills.

1 “would like more, more, more on financial information,” wrote one attendee. “Stuff
like ethics and Ieads are important, true, but available at any journalism seminar.”

Indeed, the program template has been
and will continue to be revised, based on Tanya Young of The State
participant feedback.

“The partnership between the SNPA
Foundation and SABEW yields encrmous
benefits for both organizations,” said Ed-
ward VanHorn, executive director of the SNPA Foundation. “Marty
Steffens and the members of SABEW bring depth and experience to
the program content — and the programs reach many reporters and
editors who would not typically attend either SNPA Foundation or SABEW meetings.”

in Columbia, 5.C., listens
to SABEW/SNPA
workshop in Georgia.

SABEW would like to thank its members who were speakers in the early SNPA pro-
grams including Bill Choyke, business editor of the Nashville Tennessean; Gregory Enns,
managing editor of the Tuscaloosa News; Kathy Finn, former editor of New Orleans
CityBusiness; Shelly Haskins, business editor of the Huntsville Times; Robert Scott,
Morney editor of the New Orleans Times-Picayune; James Mallory, deputy managing
editor at the Atlanta Journal and Constitution; Mary Jane Pardue, business editor of The
Commercial Appeal in Memphis; Bob Rose, Atlanta bureau chief for The Wall Street
Journal; Jeff Platsky, business editor of the Press and Sun-Bulletin in Binghamton, N.Y.;
Gertha Coffee, business editor of The Roanoke Times; Mary Corpatzer, business editor
of the Raleigh News & Observer; Carl Fincke, business editor of the Virginian Pilot;
Dale Gibson, managing editor of the Business Journal in Raleigh, N.C.; and Jeff Zimmer,
business editor of the Durham Herald-Sun. 8y
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Education,
Southern
Style

WORKSHOPS:

- SABEW teams up with

SNPA to hold 20 business
basics seminars.

BY BILL BARNHART
The Chicago Tribune
BBarnhart@tribune.com
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Another Victim Of The Wall

e

There’s a lot of reporting these days about ¢
brokerage firms and the Chinese Wall that is
supposed to separate the research department
and analysts from the investment bankers.

But what about our wall keeping advertising
from influencing the editorial product?

You all know the drill. It’s all about publish-
ing or broadcasting “without fear or favor.”

A lot of publishers, confronted with increas-
ing costs, growing competition and shrinking
ad revenues are adopting a dangerous strategy
of giving in to their fear of ad losses. The re-
sults? The line that is supposed to separate editorial from advertising is getting blurrier --

Kathy Finn

and in some instances obliterated.

Kathy Finn, editor and senior vice president of CityBusiness, didn’t like the way ber
ed/ad line began to blur. After 14 years with the New Orleans biz weekly, she was fired
in March by D. Mark Singletary, who was named publisher Jast October, five months
after Dolan Media of Minneapolis bought CityBusiness.

He appointed economic development writer Peter Reichard as managing ed and has since
named Terry O Connor from The Advertiser in Lafayette, La., to replace Finn as editor.

The “philosophical differences” with Singletary over ed/ad issues began last Novem-
ber. One point of contention was over what — and when - editorial information should be
shared with the advertising staff to provide them with sales leads. Another was the use of
“sponsors” on some news pages. Finn said those sponsorships fostered a perception that
the editorial product was for sale.

“The real reason for my firing,” Finn said, “was my resistance 1o tearing the wall down
between editorial and advertising. (Singletary) told me ‘everything in editorial” should be
shared with the advertising staff. So [ knew I wasn't going to be around there too long.”

One of the first things Reichard did was to write an editorial - signed “By the Staff” -
noting Finn's departure and lauding her as “the most respected business journalist in
town” and praising her “journalistic integrity.”

“We had philosophical differences on how to manage a newspaper,” Singletary said.
“If you're asking whether there is a wall within this newspaper, [ will tell you there is not
a wall. Not anymore. We all work at the same company and build the product together. ...
If you're asking whether there is a line ~ there absolutely is a line between advertisers
influencing what goes in this newspaper. That was never, never ever an issue and it is not

an issue now.”
(continued on page 6)
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We've got everything you need to research and write your story. Whether it's news releases,

photos, logos, archives or access to experts, www.praewswire.com/media is the place to find it.

We offer a custom e-mai! service that allows you to receive real-time content delivered at times
you specify. There’s a three-year archive of news releases searchable by industry, gecgraphy
and company name. You can connect with information officers and expert sources through our

ProfNet” service. Everything is free and exclusively for registered journalists.

Visit today and explore this comprehensive resource.

www.prnewswire.com/media is available for all your research and information needs.

Or call 1-800-387-8448 for more information,
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LONE STAR STUFF

Fort Worth Star-Telegram biz columnist Mitchell
Schnurman is at home doing well, says Rex Seline, ME for :
news, who wants him back “as soon as he feels up to it.”

Schnurman had brain surgery to remove what doctors
thought could have been a tumor. The mass turned ont to be
a less dangerous “cavernoma,” an abnormal collection of
blood vessels. In a front-page column written just hours be-
fore he went into surgery, Schnurman said he was concerned
but confident he would be back.

Also at the Star-Telegram, Richard Stubbe moved to night
biz ed from The State in Columbia, S.C. where he was metro
ed. He replaces Stan Russell, who left for medical reasons, says senior ed for biz Steve
Kaskovich. He’s looking for a reporter to cover retailing, succeeding Lila LaHood who
left to {reelance in San Francisco.

At the Dalias Business Journal, Kerry Curry moves from bureau chief to ME. Former
projects ed Michael Whiteley is now Tarrant/Denton ed. Lisa Tanner switches from re-
tail/hospitality reporter to special sections reporter. Bruce Felps starts as retail/hospitality/

Mitchell Schnurman

media/marketing reporter. Pavan Lall joins as research assistant. Karen Britton Nielsen
starts as contributing ed.

MIDWEST
In Chicago, Tribune associate ME for biz Rob Karwath says Claudia Banks, who was
ed of the Working sections, is named associate biz ed. Andy Countryman, an associate
hiz ed, takes a reporting post, covering financial markets and corporate governance. Rob
Kaiser, a technology reporter, now covers small business. Barbara Rose, who covers
emerging tech in the area, expands her beat to inciude publicly traded tech companies.
.. Bloomberg News appoints John Lippest
bureau chief in Detroit. He retains his se-

. . . AT HOME
nior writer’s job for Bloomberg Markets

IN THEWGRLD

magazine. PEARL'S
SQUTHERN CLIMBS

Atlanta Business Chronicle writer
Meredith Jordan was all set to leave for
Phoenix to show up at the SABEW annual
conference in April. She was expecting to
pick up SABEW’s award for coverage of
“Georgia’s Tax Giveaway.” But then a big
new development on the story broke and
stie had to make a choice -~ Phoenix or the
story. *“1 had to cancel the trip,” Jordan said.
“We're very sorry to have missed the con-

; Wa]lSrreé'i.__.-.
}oumul Books i

DANIEL PEARL

CEITAD AL HELRAL Cunens

B will go to atrustio
..-:Mc:ncme Pear! and th

ference, but very glad to have gotten the
info [on the new development.]”

(continued on page 7}

" 2,000 since the start of the cutbacks last year. TBJ
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(continued fron: page 6}

At the Atlanta Journal-Constitution, Dorrie Toney moves up to deputy biz ed from
assistant biz ed, a post taken by Paige Oliver Taylor, formerly biz ed at the Daily Press in
Newport News, Va. Robert Luke is in a new professionals beat covering accounting and
legal industries. David Markiewicz is covering sports biz. Henry Unger and Ann Hardie
move to enterprise reporting. David McNaughton switches to personal finance reporter.

At the Palm Beach Post, Rick Christie is named biz ed replacing Joe Chudicek, who
left the paper. ... Chris Roush, ed of SNL Finance and Inside Insurance, based in
Charlottesviile, Va., joins academia as full-time assistant prof at the U. of North Caro-
lina.

PACIFIC EBB

Mike Mason, a former tech writer at The Orange County Biz Journal, returns as ME.
He left QCBJ three years ago to join Bridge News. He replaces Roger Bloom, who
leaves after four years to do PR.

At the Orange County Register, Andrew Galvin moves from ed of the Biz Monday
section to telecom reporter. Elizabeth Aguilera leaves the Hispanic biz beat to join the
Denver Post as 4 metro reporter,

San Fose Mercury News columnist Peter
Delevett’s tech talk column, Wiretap, moves from
the biz front to the local front. Delevett said the
columa still will include “a fair amount of biz and
technology, since it’s pretty much impossible to
separate those from local news here in Silicon Val-
ley.” The column’s new broader range includes
government, politics and education.

NORTHEAST

At the Financial Times, Lionel Barber starts as
1.5. ME in New York. Also, David Wighton, for-
merly FT’s financial news ed in London, moves
to New York as U.S. news ed. Vincent Boland,
capital markets ed, also moves from London to
New York. Neil Buckley has taken over from An-
drew Edgecliffe-Johnson as U.S. consumer
industries correspondent. Andrew returned to Lon-
don as ed of the Inside Track features section. Christopher Bowe,
Chicago correspondent, joins the N.Y. team of reporters this summer.
Jeremy Grant and Caroline Daniel, both previously based in London,
takes over in Chicago.

The Boston Globe hires Chris Gaither, a contributing technology
writer for The New York Times based in San Francisco, as its West
Coast correspondent. The slot was created by the move of Alex Pham
to The Los Angeles Times.

CNN TV personality Lou Dobbs will moonlight a Sunday biz col-
umn for the New York Daily News. ... Reuters is expected to cut
about 300 more jobs, bringing the total staff reduction to more thary

"_BIG-APPLE WiNNERS -
- The Deadliris Club, the N.Y, chopfer
of'the Séciety of Professionat - . -
fi'Journofssfs presented severol baz

-.:"cxwurds Coverage of the Enron
“seandal by The Wall Street Journal’ :
_:' ?ebecca Smlth and John Emshw;ller
'_'._took the top prizein the curegory for
- biznews/series/investigative :
.-'reporhng NY1s Susan Jhiri won fop
TV honors for her lnvesﬂgcmve'serle's
: 'on fhe Anwi Mor?gcxge Scc:m 3

“The Busmess Week staff was ro%ecf
;-'fops m prink b:z Features for. its spec:ci_f:‘_ '

Best In Business
Contest Chair
Randy Picht of
The Associated Press
gives members a
taste of the blues
during the
SABEW awards
ceremony

in Phoenix

on April 29,

g : ‘The Master's Program -
ardCh 'in Business Journalism -
COLLEGE§

: sx-u-"if%“.“yé';--N.ﬂw'Ya.rk: :" * For @xperienced iournuiists and newcom s

For more 1nformc|?:on, visit S B
htip: //Facu[ry bcruch cuny. edu/[ournal|sm/msburuch/mdex htm(_

or contdct the | progrcm director;
Josbucl Mslis@bcruch cuny edu of (646) 312 3?25

« More business journalists on the fccculty
than any other program in the nation:
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Reporters must take as much care with the words they say as the ones they write to
avoid sticky ethical pitfalls.

Barney Calame, a Wall Street Journal deputy managing editor and this year’s recipient
of SABEW’s Distinguished Achievement Award, told attendees at SABEW’s Business
Reporting and Writing Workshop that writers should be careful about making promises

. Ethics
‘Are More
Important
Than Ever |

to sources
As an exampie Calame created a scenario in which a source, Sam, promised to teli a
reporter everything about an lawsuit the Seczmtxes and Exchange Commission was ready
to level against 4 high—rankmg officialat the big corporation where Sam once worked.
Sam would speak on two-conditions: “the reporter had to take all.information on back-
Ground not for attnbution and the reporter had to say Sam dec m_ed comment::
Acceptmv the deal came back 1o bité the reporter, Calame-. aid, when, fu erinves-

Th:é Jourﬁal s Baﬁté)i .
Calame says what you. ..
say to sources can be as
zmpormnt as what you
wrzte about them

the deal and pnntmg that Sam declmed comment Calame said, would amount to Iymo o
readers. e :
“Under oath, a lawye _' ould then ask-'you whether you ever knowmgly allowed some-

thing false to be printed irt the newsPaper,” Calame said. “And if you say ‘yes,” —- Baby,
. _-that 1awyer $:going to take you 85- m11es an-hour down: a pdth you don’t want to go

BY MATTHEW CROWLE o
Cl sz VegasRe ewu‘oumal:-‘
. mcrowley@re ew, u

porters to stop when they see trouble monntmg and talk to edt—
ut ‘whe; time constramts force on- r.he fly negotzatmg, Calame said

K Et}ucs however, is ulﬁmately about honesty to readers Calame
: sald L o

chorters must dlhgently, and immediately, cotrect mistakes.
Because of the negativity corrections carry, Calarpe said he can
understand the impulse reporters may have to hunker down and
hope no one notices. But that way, Calame said, readers never
learn the truth.

“Mistakes will happen and newspaper management has the obligation to make sure
corrections are not the boogeyman.”

Also, he said, because many papers archive stories electronically, it’s important to
correct errors in print and online, so reporters researching future stories don’t duplicate
past mistakes.

Newsrooms have no place for stupid, lazy errors, and should remove people who con-

importance of correcting errors and that even excellent reporters aren’t perfect.
“We’re all human, and I think most papers realize that,” Calame said. Tg]

_:_t1 ganon roved Sam, not Mr, CEO caused the trouble outlined i m the mdletment_ Keeping

sistently make them, Calame said. Nevertheless, he added, most papers understand the

Fear not, financial writers, the golden age of business reporting is far from over.

That’s what business writer extraordinaire Allan Sloan, a Newsweek columnist, told
SABEW members recently.

People were wrong to dismiss business journalism as less popular - or perhaps less
resonant — when the bull market of the late 1990s faded and the dot-com bubble burst,
Sloan told the SABEW Business Reporting and Writing Workshop In Phoenix. Sloan
sajd business writing is as relevant as ever as the recent thirst for news about the Enron
Corp. accounting scandal showed, Lt :
Around Newsweek Sioan saxd one colleague desc ibed bus

seemmgly arcane _':_ubje is such as: stock options and accountmg

Joumahsm 8 greatest ‘prize; the Pulitzer, for eovermg{WaIl Street. “A busmes ‘writer
won for writing business stories,” he said.

Readers need business writers now to help them retire solvent, Sloan said. Defined
contribution pension plans like 401(k)s with mutual funds and the like mean most Ameri-
cans have money in the stock market. Business writers can handle the numbers and
, stories about their money that may mystify readers — and colleagues, too.

“I'm telling you, people do not understand this,” he said.
P Even people who cover business get confused To prove it, Sloan surveyed bls aud1»
ence. He asked for the definition of a recess;on . o -

“Two quiarters of negative gross dbmestic produet growth ofae'.iistener of'fe'red'. -

Only in dictionaries, Sloan replied. _ — S

In hfe the government lets the National Assoc1ation of Busmess Econormsts dec1cie
When a recessmn off1c1a11y starts and ends And when' the board declares a recessmn —
the chosen start posnt may be long enough ago that reportzng it becomes 1rre1—
eévant. .

“We need to get out of wntmg ‘Is this a bull market?” ‘Is this a bear market?’.
‘Isita recesszon"’ ‘Is itnota recession?’ [ mean, it’s just wastmg trees. It’s like
these 1d1ot pohtical stones about poﬁ results. Well, I'11 tell you what — the B
only poli that matters is Ehe day you vote:” Do

Instead of trying to gauge a forever shlftmg market, reporters should write
real stories with real facts. Some facts may take time to learn; Social Security

. is complex and complicated, but by reading reports, writers can deepen under-
standing, he said.

And they need to understand, Sloan said. If government’s idea of privatizing
part of Social Security to invest in the stock market ever comes true or if the
system collapses, business reporters will need to help the public understand why.

“It’s our job to tell our audience things that they ought to know that will make their
lives more useful,” he said. “Business is more important than ever. There are more
readers around than ever. People read stuff more than ever. And if we can’t make a
golden age out of that that lasts a hundred years, we ought to find ourselves another line
of work.” TBJ

- More importantly, he noted, The New York Times’.Gi retchen Morgenson recently_ won

Junelfuly 2002 g e

Appetite For
Financial
News Sta"

Joumalzsm is stzll
relevant - as long as
it’s done right.

BY MATTHEW CROWLEY
Las Vegas Review-Journal
mcrowley @reviewjournal.com
From Phoenix




EXce

(continued from page 1)

ERRERELETE =

orPErmR;

= ommt
U

Lo T A oW has 8;1
_f eHemi}ers o get TBJ via e-mail weekly

ﬂpdates oL Tew jﬂh opemngs and mstttutmnai _

membersth mswunts Towitchto
:'f_ eﬂembermep just e maai sabew@mﬁssuﬂn el
Coral o’urpfﬁ_ceatgyg—s&-]ﬁbz___' i

" Enron’s fmancxai reports to the SCCEJFIHGS and Ex-
change Comrmssmn Yet several top reporters and

- yarns, admitted many of those Who have ‘Handled
Fron storses : :

'domg any mea culpas

“I don’t think that there’s any way the average business reporter would have spotted
the problems at Earon,” she said. “We need to have more training sessions so we're
better prepared and to raise our competence levels to detect what we should look
.. for in financial statements.”
w5 Some of the biggest names in financial journalism couldn’t agree if it was
possible — or how — reporters could have broken the frand early on.
Doing some collective soul-searching dmmg the Enron post-mortem session, panel-
ists hotly disputed the notion that better honed investigative skills would have unraveled
m()re details of the energy giant’s fraudulent ﬁnamnal practices before it collapsed late
last’ véar. i R s
Yes, all agreed numerous clues were buned in

read the clues ver

editors told attendees that the deception was so We” " SGld NUC__:VG; '
elaborate that it was only easy to see.in re{rospect who referred fo
Until business reporters s knew which “stnncr to pull,” Enron_s.,_ea n mgs est-
no reporter coald unravel the dehberately tangled  ntisns as “one of the

biggest frauds in the
history of the world.”

N have o guﬂt whatsoever at not havmg found
it,” said Allan Sloen Wall Street editor: at. Newsweek magazine, “Forgive me for not

execﬁtive-editdr' (_jf Fortune magazine, was among those
:_lo"t 6f- cI_ii_eS.' on ihe:::baiance sheet. Admittedly, he said, they

However ‘Joseph] Nocer
who beliéved there:were
were not spelled out. G

“Maybe we never._ cad the eiues very well v said Nocera who referred to Enron s

earnings esnmanons ag:“one of the b1ggest frauds in the history of the worid e
. #lhey were there and not as 1mpossxble to see if you made the effort.”

~ Scott Clark busmess editor at'the Houston Chronicle - Enron’s hometown paper —

sa1d the sithiation: underhnes how snperﬁczal coverage of public compamee often is and
shows how reportere rely too often on outside observers, such as ﬁnancxal analysts,
rather than doing the original research. Perhaps, Clark suggested, a reporter § research

on pr;vate companies is better since there’s no ‘pack of Wall Street observers to rely on.

' John Erashwiller, a reportér with The Wali Street Journal, agreed: “We read things like
SEC filings and pass by them too quickly. There are things the press could have written
that were sitting in a public file.”

Although he conceded, “No intelligent person can read some of the documents and
know what they're saying,” he added, “The press was not mining very well.”

Many attendees came away determined to make that extra effort to ask the right ques-
tions and go beyond the more obvious information in the future.

“{ now realize the way a lot of corporate coverage is done is by seeking out the CEO,”
said Bill Barnhart, financial market columnist with the Chicago Tribune. “To be satis-
fied with just a CEO interview is simply unacceptable.”

David Strow, reporter with the Las Vegas Sun, was motivated by learning what parts
of the financial reports to examine more closely.

“If yow're smart enough, something should stand out,” he said. “If it doesn’t make

sense, you should question it.” TBJ

'S ABEW Society of American Business Editors and Writers, Inc.
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SNPA earned, attendees to these confer-
ences go for free. It’s the kind of training
even your most tight-fisted editor or
publisher could love.

Likewise at SABEW’s Small Busi-
ness Workshop in Miami, a grant
SABEW has received essentially pro-
vides all attendees with free hotel
accommodations.

But we want to do more, and do it
better, We need to know what to teach:
Mare on pocketbook issues or indastry
specific workshops or training on deci-
pheting complex financial transactions?
We also need to know what level classes
should be taught at: For a rookie or sea-
soned veterans?

We'd love to find another partner like
SNPA so we can easily bring journal-
ism-training programs to other parts of
the country. That is where you come in.

Two years ago, SABEW offered ev-
ery state and regional press association
a seminar on business journalism. Those
efforts led to the SNPA program, but
only six groups ever responded — two
of them the direct result of SABEW
members making the events happen. So
if you want SABEW to bring you more
and better quality training, help us fer-
ret out the people and organizations that
can expand our reach, Trust me,
SABEW'’s board has proven pretty re-
ceptive to new ideas aver the years.

Finally, if you want to be involved in
helping us educate, let us know that too.
The SNPA seminars and SABEW's con-
ferences and workshops are speaker-

intensive programs. We're always
looking for more people to get involved.

If the members of SABEW can de-
liver a few dozen good ideas — and

more than a few dozen prospective
speakers for future events — my over-
active e-mail life will get a lot harder.

Yet my job as SABEW president will
get a Jot easier. [ look forward to seeing
what you send my way,

E B

On a personal note, 1 wanted to ex-
press my thanks to Carolyn Guniss,
who steps down as SABEW executive
director Sept. 1. Carolyn has been a
tireless worker on SABEW’s confer-
ences, workshops and contests. She
has been instrumental in helping the or-
ganization grow. T hope you will wish
her the best in her new endeavors.
Until September, you can e-mail her at
gunissc@missourl.edu, TH

You can reach Jaffe at jaffe@globe.com
or 617-929-3129.

ediaresource.entrewo

If entrepreneurship is your beat, visit
the Kauffman Center Entrepreneurship
Media Resource site. It's & world of .
resources about entrepreneu rshlp at > Links to entrepreneurship statistics to provide context
your fingertips. Developed with the
Society of American Business Editors p Linksto colleges and universities with
and Writers, this site was deéigned to
help reporters COverihg entrepreneurship
issues. Start here for resources and > for direct contacts.
research about entrepreneurship and
other business-related topics.

K AKAUFEMAN CENTER
wmm.FOR ENTREPRENEURIAL LEADERSH!IP
AT.THE FWING MARION KAUFFMAN FOUNDATION

The Entrepreneurship Media Resource site offers:

» Links to entrepreneurship publications on the Web
for quick access to background information.

and data for stories.

entrepreneurship courses and enirepreneurship
support organizations.

Searchable database of entrepreneurship experts

> Links to columns by entrepreneurs for an inside look
at their challenges.

For additional information contact: Kate Pope Hodel
4807 Rockhill Road | Kansas City, MO 64110-2046 -
816-932-1043 | fax 816-932-1420 | khodel@emkf org
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