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PRESIDENT’S
MESSAGE
Can Wcl.i_ B
Street analysts
and business
journalists
happily co-
exist as-
: requlators try
to mqi(e sure that financial
~conflicts don't alter -
 brokerages’ opinions?

Chuck Jaffe isnt so sure.

Page 8

"ANNUAL
CONFERENCE

Get ready to celebrate in '_

Boston in April. It's been .
40 glor:ous ____ :
years since
SABEW
© was con-
‘ceived. Find |
| 40TR ANNUAL CONEERENCE
| APRIL 27-29, 2003 » BOSTON

outhow
that first :
annual show

" went — and what we've -

got planned for 2003. .~

Pages 9.11

’Nuther Year,
’Nuther Category

COMNTEST: Projects competition added to our
News Contest. Remember, deadline is Feb. 11/

BY RANDY PICHT, SABEW Contest Chairman, rpicht @ap.org

would be an excellent year to in-
troduce this category.
“Projects” should make
it easier for business edi-
tors to enter stories or
story packages that are
not tied to a deadline. The
wo existing categories -

The SABEW Best in Business
contest honors the best and the
brightest business coverage in
North America including over-
all excellence by a newspaper
and outstanding news coverage
by a business news journalist or
team. TBJ

SABE‘W’S Best in Business contest has enjoyed a
great growth curve and that trend should continue
this year as the contest committee unveils a new cat-
egory.

The contest, in its ninth year, surpassed 500 entries
for the first time last year. The new “Projects” portion
of the News Contest is designed to acknowledge out-
standing work that features investigative reporting or
comprehensive and exhaustive work on an important issue,

With ali of the attention on corporate hanky panky, the committee thonght this
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CONTEST
RULES:
HOW To |

* Financial
Statements and
Earnings Stories

+ 10-K, 10-Q, 8-K and
Other SEC Forms

» QOptions, Futures

and QOther
Derivatives

* Forms of Business
Organizations

* Bankruptcy

» [nternet Sources for
Business Reporting

_ stanciino breaking news, spot enterprise and prOJects pubitshed during the year,

~ age that are groundbreaking, unique or impressive.

| ENTRY DEADLINES

The mnth annual: Best in Business contest will 1dent1fy outstanding daily hus
sections and busmess weeklies. that’ chstmgmshed themseives in 2002 and honor out

Awards will be presented at SABEW 52003 Anpual Conference in Boston
April 27-29,

Tudges are top professionals who 100k for weil-written, well-coordinated section pack

ages, and innovative, thorouOh and engaging stories and story packages. Contestants

compete against others at papers of similar size.

In the Section Contest_ ‘ap to five awards will be
presented in each size’cﬁtégory Fudges can also award
certlﬁcates of merit for elements of business cover-

- Up to three awards are presented in each size cat-
egory for news stories.

The contest is oiﬁ'en to SABEW members only.
See the “eligibility rules” for more information.

cutive director
- Gdeanm,”o
Entries - which mast include a completed entry -84 :
form and payment for entry fees - must be post-
marked by Feb. 11, 2003, and mailed to SABEW at the

University of Missouri. (The address is on the entry form.) En-
tries become the property of SABEW and will not be returned,
Winning entries will be displayed at the annual conference and

may be used in printed and multimedia presentations.

by SABEW’s Contest Comrmittee are final.
CONTEST ELIGIBILITY

ers are SABEW members current on dues.

real-time providers can submit up to two additional entries as long
as they have a currently active SABEW membership, i.e., a busi-
ness editor who is a SABEW member may submit a story from a

Joe Mathewsen, J.D. reporter who is not a SABEW member on behalf of the news-
Adjunct Lectupep paper.

Business Journalism and Media Law Call 573-882-7862 if you want to check your membership
Medili Schoot of Journalism status.

Former Wall Street Journal reporter,

bank director, NASD Arbitrator

corporate lawyer, NASD iicense-holder,

(312) 503-0770 = m-joseph@northwestern.edu

_BEST IN BUSINESS _Deadine Fey 17
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Deadline Feh. 11

proorunenig

‘storjes that broke the same day and
‘ries should involve dogged and
" necessary elements of a great news

" story including explanation, context

" and perspective.

" geven articles, all on the same day re-

Entries that don’t follow contest rules may be disqualified.
Winners will be notified by April 1. JTudges’ decisions and ruiings

Daily sections or weeklies may be entered if one or more staff-

To enter the News Contest, individuals must be SABEW mem-
bers current on dues (institutional or individual) and can submit
up to two entries that must include their byline. Newspapers or

B NEW! Projects
Tudges will look for superior cov-
erage of an important issue, trend or
development that is NOT time-sensi-
tive and involves an extremely
thorough examination of a topic §
making use of exhauvstive report-

_ king News
i Iges wﬂl look for superior cov-
e of breakmg news, particularly

1y unexpected. The sto-
ere generally P sources.

An entry consists of up to five sto- §
ries from one day or different days.
If you choose to submit more than five
stories (i.e., additional parts of a se-
ries) for judges to use as background,
please make sure you cleatly MARK
THE FIVE STORIES you want to be
judged. Your entry could be disquali-
fied otherwise,

t}fﬁpfehensive efforts to gather the

An entry consists of no more than

flecting work on deadline. If you
choose 1o submit more than seven sto-
ries for judges to use as background,
please make sure you clearly MARK
THE SEVEN STORIES you want to
be judged. Your entry could be dis-
qualified otherwise.

Up to three winners will be named in
each category. The contest is open to
daily newspapers, business weeklies and
real-time news providers.,

Spot Enterprise Individuals may submit up to two en-

Judges will look for superior cov-
erage of developments that don't
bylines. Stories in the contest are lim-
ited to staff employed full-time when the
story was produced and publishécf in
2002, Part-time employees' and
freelance writers aren’t eligible.

necessarily involve same-day cover-
age of an event or announcement but
are otherwise timely. These stories
may involve a broader look at an
issue, trend or development re-
cently or soon to be in the news.
Some examples include
explanatory pieces, analy-
ses or trend stories. 3
Anentry consists of one § '
story. If you choose to S
submit more than one
story for judges to use as
background, please make sure you
clearty MARK THE ONE STORY
you want to be judged. Your eniry
could be disqualified otherwise.

ground letter to judges that briefly

-~ degcribe Ehe obstacles
the stqry- prese_nted_,
when the story'b:(:):ke in
. relation to the deadline
and-other details that
might bc""fele_'va_nt, may
also be included With an
entry. Just the facts, though. Judges
aren’t looking for sales pitches.

ing, data analysis or cultivation of '

tries, and media institutions may submit -
up to two entries for stories with- joint

Supporting documents and a back-

Entrants should submit one original
(mounted on 8§ 1/2 x 14 paper) and three

photocopies using 8 1/2 x 14 paper. If

an original copy is not avail-
able, four photocopies are
acceptable. Real-time news
providers are encouraged to
submit entries from public
archives but may also sub-
: S mit stories from their own

archives. All must include publica-
tion time, date and the archive source.
Screenshots may also be submitted as
supporting documents.

CATEGORIES

Daily newspapers will compete in ¢it-
culation-based categories:

Small papers, circulation up fo

125,000

Mid-sized, 125,001 to 250,000
“Large, 250,001 to 375,000

Giant, 375,001 ancf_ qbove

»

There is one category each for all real-
time news pr_ovi'élers and all business
weeklies. &

FEES:
The entry fee for Breaking News, Spot

- Enterprise or Projects category is $25
" per entry for current SABEW members.

No_ﬂ—members entering the SABEW
contests may join SABEW for a one-

time price of $60, which includes the

fee of $25 for one spot news entry, Regu-
lar annual membership to SABEW is
$440 and covers no contest entry fees.
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Section Gontest

BEST IN BUSINESS _ Deaine Fet. 11

ENTRY RULES

Judges will be looking at six differ-
ent publication days (five for weekly
entrants) in the Section Contest, The
contest committee chooses three dates.
Editors may choose the other dates.

MANDATORY DATES

Each newspaper and business weekly
must submmit their publications for

these three mandatory dates, gugiPRRey

which were picked at random §

in accordance with contest R33:E

rules:

Daily

» Wednesday, Jan. 30, 2002
« Tuesday, July 9, 2002

« Sunday, Nowv. 17, 2002

Weeklies (Dubhcaﬂon date™

on or between)

« Sunday, Jan. 27 and Saturday,
Feb. 2 k.

« Sunday, July 7 and Saturday, -
July 13

+ Sunday, Nov. 17 and Scturdoy,
Nov. 23 :

Papers that don’t publish On weekexidé.

and papers that don’t pubhsh a Monéay

buiginess sectzon are covered under the

¢ Miscellaneous Rules sect;on below

" EDITOR’S CHOICE DATES

Entrants also choose their own dates
- three for’ newspapers, two for business
weeklies. Tn addition, daliy entrants may
also submit one special séction produced
predominantly by the business s’taff
Weekly entrants can also incliide one
special edition thh the submission. The
cc_mtest is Himited to sections and editions
published during 2002.

GUIDELINES

» For daily newspapers
Editor’s choice dates must be cho-

sen in accordance with these contest

rules, which ensure that judges see a

representative sample of your news-

paper:

1. One section from either a Monday
or Thursday published in 2002,

2. One section from either a Friday or
Saturday published in 2002,

3. One additional Sunday section pub-
lished in 2002 (see Miscellaneous
Rules beiow)

Submit four original, un-
mounted uncut copies of the section
for each mandatory and Editor’s

Chmce dates (That’s a total of 24 sec- o
© tions; 28 if you're including a special -
section) If four originals aren’t avail-"

able, send at least one original‘plus
three full-size photocopies::

If business stories appééred in other
sections (Page One in the local sec-
tion, or in special sections) clips of
those bus-in{_és_siffétories may be included

. &ind should be mounted on or photo-

* copied on 8 1/2 x 14 sheet(s) as part of
that day 5 ent:y Inciude the paper’s
namg:_ and__the date on the upper left-
hand é_oméér of the clipping; attach extra
stories to the day’s section that they
supplefhéht.

+ For weekly publications

Submit five original copies of your
publications representing the manda-
tory and Editor’s Choice dates. (That’s
a total of 25 editions; 30 if you submit
a special section} If five originals aren’t
available, send at least one original plus
four photocopies.

Editor’s Choice entries are from any
two weeks in 2002 other than the man-
datory weeks.

SECTION CATEGORIES/FEES

For Daily entrants, circulation catego-
ries are based on average daily
circulation (total weekly circulation for
daily and Sunday editions divided by the
number of days the paper is published.)
Entry fees vary by circulation and pub-
lication category. The daily circulation
contest categories are as follows:

« Small papers, circulation up to
125,000. Entry fee is $75.

« Mid-sized, 125,001 to 250,000,
fee is $100.

« Large, 250,001 to 375,000, fee
is $125

+ Giant, 375,001 and above, fee is
$150

"« For Weekly entrants, all circula-

tions compete in one group.
Entry fee is $100

MISCELLANEOQUS RULES

If your paper does not publish Sun-
days, submit the Saturday, Nov. 16, or
Monday, Nov. 18, edition to cover your
mandatory Sunday paper. Papers that
don’t publish Sunday may submit a Sat-
urday or Monday section to complete the
Editor’s Choice section.

If your paper publishes a joint Sun-
day edition as part of a joint operating
agreement, you must submit the Sunday
edition if it is truly joint and reflects the
efforts of your staff. (The joint Sunday
paper should then be included in your
average datly circulation.} If, however,
your paper is joint in name only-if your
staff does not contribute to it-follow the
rules for papers that don’t publish on
Sundays.

Call contest commiitee chair or
SABEW headquarters if you have ques-
tions or want a ruling. T8y

SBEW Society of American Business Editors and Writers, Inc.
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When you need an authority on any subject, ProfNet™ from PR Newswire is your most reliable route
to those in the know. Linking 10,000 news and information officers in North America and Europe,
ProfNet connects you quickly and efficiently to an unparalleled network of academic experts

and industry and government sources.

You may query our members directly via broadcast e-mail, search our database of 8,000 expert profites,
or browse Leads and Round-ups, our e-mail tipsheet. They're all easy 1o use on our newly designed site.

Let us show you why thousands of reporters consicder ProfNet to be their premier resource when

working on deadline. Call 1-800-PROFNET today or visit www.prnewswire.com/media.

TR
b
3,5

ProfNet’

Whete Sources and Jowealists Meet

PR Newswire

Urited Business Media

& PR Neswadrs Asgistatinn LLG 2007




sagew 2003 Section Gontest evtry Form

POSTMARK DEADLINE: FEBRUARY 11, 2003

For more information on entry guidelines, contact Randy Picht, contest chairman, at RPichi@ap.org or
212-621-1685 or Carrie Paden, SABEW executive director, at padenc@missouri.edu or 573-882-7867.

Please submit fwo copies of this form with each entry. Daily sections must submit four copies of your
entry (one must be an original} . Weeklies must submit five copies of your eniry (one must be an original).

Name of Publication:

Average Daily/Weekly Circulation (Including Sundays):

Responsible Person:

Mailing Address:

Phone Number:

Fax Number:

E-mail:

Number of reporters on business staff: o

ENTRY CATEGORY /FEE

Number of editors:

Daily Newspaper with Circulation Category (check one):

Or Weekly?

O Small: $75
(Circulation up {125,001 to 250,001 to
to 125,000) 250,000 375,000

(1 Medium: $100 [J Large: $125 [ Giant: $150

(3 All Business
(375,001 and Waeklies: $100

above)

You musi be a SABEW member to enter (current paid membership required to enter contest)

0 New SABEW membership: $35

€1 Institutional SABEW membership (see rates in chart in bottom right corner): $

MANDATORY DATES FOR 2002

s Entry Dates/Daily Newspapers

Mandatory dates for daily newspapers (please check or nofe exemption):

[0 Wednesday, fanuary 30

O Tuesday, july 9

[0 Sunday, November 17

"Editor’s Choice" dates (one each, please enfer dates):

Il Monday or Wednesday section:
2)Friday or Saturday section:

o Entry Dates/Weekly Newspapers

3)One additional Sunday section:

4}Special section (optional):

Mandatory dates for Business Weeklies (publication date on or between):

[0 Sun., lan 27 - Sat., Feb.2

O Sun, uly 7 = Sat, July 13 [0 Sun, Nov. 17 - Sat., Nov. 23

“Editor's Choice' dates {one each, please enter dates):

Two weeks' publication from 2002

One special edition from any week of the year: 3}

© mandatory dates? -
¥ Have youincluded th

special sectionor:

. special edition? -

PAYMENT OPTIONS
Institutional
By Check By Credit Card ;’::e':be'ﬂ“?
Make checks payable to the Society of American & .
Business E&iforg and Writers, Inc). and mail to: Indicate Card type: [TMC  [Visa  []AmEx -5 $75
Fed. ID #36-32977 5% 6-10 125
SABEW Best In Business Contest Name on Card H-15 2175
The Missouri School of Journalism Card number 16-20 $225
¢/o Dan Johnson of General Stores o 21-25 $250
1400 R_ock Quarry Rd » Columbia, MO 65211-3280 Expiration Date / 96 or more $10
Voice: 573-882-7862 Fax: 573-884-1372 Signature per staffer

E-mail sabew@missouriedu

sagew 2008 News Contest mry rorm

POSTMARK DEADLINE: FEBRUARY 11, 2003

For more information an entry guidelines, contact Randy Picht, contest chairman, at RPicht@ap.org or
22-621-1685 or Carrie Paden, SABEW executive director, af padenc@missouriedy or 573-882-7862.

Please submit two copies of this form with each entry. Daily sections must submit four copies of your
entry {one must be an original} . Weeklies must submit five copies of your entry (one must be an ariginal).

News medium’s name/type:

Average Daily/Weekly Circulation (Including Sundays):

Namels) of Entrant{s}:

Position(s):

Your Entry’s Title:
Phone Number{s):

F-mail Addressies):

Business Editor:

Mailing Address:

E-mail:

Phone Mumber:

Fax Number:

REAL-TIME PROVIDERS ONLY:
Archive Source?

(check aone} [T Public source [ Own

ENTRY CATEGORY /FEE

What contest?

[ ] SPOT ENTERPRISE
(1 story)

[ ] BREAKING NEWS
{up to 7 stories)

[ 1 PROJECT
{up to 5 stories)

[If entering all three contests, copy this form and check the oppropriate box)

What caiegory?

Semall - up to 125,000 circulation

Mid-sized - 125,001 to 250,000 circulation.
Large - 250,001 to 375,000 circulation.
Giant - 37 5,001 and above circulation.
Business Weeklies (all compete in one group)
Real-time {all compete in one group}

oooon

$25
$25
$25
$25
$25
$25

Are you a SABEW member? (current paid membership required to enter contest)

Use this list, /
eniry form, inpreparing
. your Best inBusiness.
- News story

Hove o aidy
“idues, either as g
~individual or instity
- tidnalmemberg:
- ¢ Have you included the. -
. requirednumberof
-+ copiesof the story or .
o stories? i
- ¢ Have you

*your entry (breaking -
. ‘news;spot-enter

v/ Are you enfer

heckedthe

dpprapriate box fo

v prise.

... on your average daily: -

check fortbeprop .
fees? '

[ New individual member $35
[T institutional membership rate $ (see chart in bottom right corner for rates)
TOTAL DUE $
Institutional
PAY MENT OPTIONS eMembership
Rates
By Check By Credit Card 5 675
Make checks payable to the Society of American . i -
Business Editors and Writers, Inc. and mail to: Indicate Card type: [IMC  [1Visa []AmEx 6-10 $125
{Fed. ID #34-3297751) N Card 15 $175
SABEW Best In Business Contest ame on L.arn 16-20 gzzs
The Missouri School of Journalism 2125 250
¢/o Dan Johnson of General Stores Card number 26 or more $10
1400 Rock Quarry Rd + Columbia, MO 65211-3280 Expiration Date / per staffer

Voice: 57 3-882-7862 Fax: 573-884-1372
E-mail: sabew@missouri.edu

Signature
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CHARLES “‘CHUCK” JAFFE
Mutual Funds Columnist, The Boston Globe

h jaffe@globe.com

Wall Street Silence May Be Golden Rule

New rules could nudge brokerages to muzzle their analysts.

You’ve probably heard about the Secu-
rities and Exchange Commission’s
consideration of a rule that could alter
which Wall Street experts you talk to —
and what you have to say about them.

1¢’s fallout from the research analyst dis-
closure scandals and - as with almost any
regulation in the wake of Wall Street’s
frauds — it’s overkill.

The rule was submitted by the New York
Stock Exchange on Oct. 9 as part of a
lengthy proposal on changing disclosure
standards. (If you want io read the proposal,
it’s file SR-NYSE-2002-49.)

Talk about journalists is limited to one
paragraph of the 32-page document. It
reads: “The definition of ‘public appear-
ance’ will be amended to include research
analysts making a recommendation in a
newspaper article or similar public me-
dium. Extending the definition of public
appearance to recommendations in a news-
paper article will require research analysts

to make the same disclosures that they are
required to make in research reports and
other public appearances.” (By the way, the
rule being amended, in case you really want
to root your way through NYSE files, is
Rule 472.50.)

What this means in plain English: No
analyst from a NYSE member firm is go-
ing to talk to you unless you agree to make
their required disclosure.

It can be in the body of your text, in ital-
ics at the end or in a box somewhere, but
failure to disclose will get your media or-
ganization cut off from some segment of the
Wall Street community. As this column went
to press, there was talk that NYSE officials
were willing to tone down their rhetoric.
National Association of Securities Dealers,
which proposed a lesser disclosure standard,
was also backpedaling.

Still, consider the three bits NYSE wants
disclosed:

» Is the analyst or corporate executive
making the recommendation an of-
ficer or director of the company being
discussed?

*» Is the company being discussed an in-
vestment banking client of the analyst’s
firm?

= Does the analyst have a position in the
stock?

These disclosures were mandated for tele-
vision appearances last summer. NYSE
executives simply want to extend those re-
quirements to all media.

No rule is necessary to get most self-re-
specting journalists to disclose that
information in this day and age, when such

disclosure is appropriate. It’s become bare-
minimum standard operating procedure.

I, for one, believe minimum disclosure
also should include an analyst’s current
rating on a stock and the length of time that
rating has been in effect.

But [ fear that major brokerages’ attor-
neys, afraid of running afoul of any new
rules, wiil put their analysts off-limits. That
hurts the flow of information that disclo-
sure is supposed to keep open. Prudential
Securities has already silenced its analysts,
though it says the new ruies did not trigger
its decision.

Analysts are not the be-all, end-all
sources some journalists would like. If the
NYSE rule makes journalists more aggres-
sively pursue other sources, then one
unintended consequence will be better re-
porting.

But with about 50 percent of ail listed
stocks followed by no more than two ana-
lysts, reduced media access to analysts can
pose a serious reporting problem. (Firms
that don’t simply cut off media access may
ask reporters to sign agreements to print
the disclosures. No one will want to sign.)

I’s a situation that ali business journal-
ists need to watch — and even if this rule
goes away, don’t think the battle is won.

Plenty of regulators and government of-
ficials believe the media contributed
mightily to the stock market bubble of the
1990s. If they are rebuffed this time, they
will try again. 181

You can reach Jaffe at jaffe@globe.com or
617-929.3129.
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Nineteen sixty-three is one of those
years that is stuck in history.

If you were alive then, you rementber
where you were on Nov. 22. i you were
old enough, then you remember the civil
rights March on Washington and Mar-
tin Luther King’s “I have a dream”
speech. There were 15,000 military
“advisers” in Vietnam.

In  the
business
world, the
U.5. gross
domestic
product was
40TH ANNUAL CONFERENCE 020 Dbil-
APRIL 27 29 2003 * B(}STON lion. The

industrial average had a good year, go-
ing from 646 to 763 on daily volume of
less than 20 mitlion shares. That’s about
five minutes worth of trading
in today’s frenetic market.

In that year the Society of
American Business Editors
and Writers was also born,
Four decades later, SABEW
has 3,000-plus members. The
society will celebrate its 409
birthday at its annual confer-
ence in Boston on April
27-29.

But SABEW s start wasn’t
driven by all those historic
events of '63.

Nor was it created in re-
sponse to some crisis in
financial reporting.

No, in some ways SABEW was cre-
ated because of a secretary.

In the late spring of 63, a seminar was
held for business writers in Norfolk, Va.,
under the sponsorship of Sigma Delta
Chi, the journalistic group known now
as the Society for Professional Journal-
ists. During the meeting, the business

journalists discussed the idea of form-
ing a professional organization of
business editors much like sports edi-
tors, managing editors and other groups,

“The purpose was to improve the level
of business reporting, set high ethical
standards and make business editors an
important part of newspapers and maga-
zines,” recalls BEugene Miller, then a vice
president at McGraw Hill.

The group decided to get an organi-
zation started and Miller was selected
a8 the obvious choice o get the ball roll-
ing, Why Miller?

“I had a secretary, money for postage
and printing and volunteered that I had
the time to do it,” Miller said. Miller
started as a journalist in 1948 at the
Greensboro Daily News and was an as-
sociate managing editor at Business
Week before he was tapped to be vice

president and director of public affairs
and communications at parent McGraw
Hill. Miller went on to a distinguished
career in business and still is active as
adjunct professor and executive in resi-
dence at Florida State University’s
College of Business.

But in 1963, he could count the
launching of SABEW as one of his ma-

(continued on page 10)

Where
Were You
In ’63?

ANNUAL
CONFERENCE:
Four decades ago,
SABEW started small.
In April in Boston, we
celebrate our journey.

BY STEPHEN DUNPHY

The Seartle Times

sdunphy @seattletimes.com
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Whel'e Were YOlI In ,63? {continued from page 9)

jor accomplishments even if it was be-
cause of a secretary. Miller said there
were three or four business editors and
himself who got SABEW off the ground
and formally established as a journalis-
tic organization in 1963,

When it was formed, the organization
was known only as the American Soci-

Heres o snapshot of whc:t

be he!d Aprii 27- Aprul 29in Boston

; . -;_ m ETHICS : nu
L From reporters’ sfockholdmgs to
o .'.':Iget?mg paid for speo§<1ng engage-

L ents, seasoned mdustry verercms -

o including Mc:rfy Baron of the Boston Ly

- GlobedndBarney: Ccicsn} of the Wall '

Street Journal =~ tatk dbout where the - i
confliets he and ht)w fhe be ' 'n_our

busmess cope: wnh the '

® REPORTING ONRISK |

- -_'The bear mcirkef cfecriyc & _-_:oh how to do it beifer Syndlcared o

- huge shock to many néwspaper ":}--___-'jc'oiumn:st and cufhor A drew Lecl

readers—and writers. Is there a better moderating?

way to describe the risks in the .. ™ BUSINESS 101

'Fmanc:oi marke’rs? Top execuhves from i How do you get a young sicxf? trainedin, .
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_Pcrdue Iecds a pcnei o 'xperfs

easa

_____:clue to cmpomfe govemqnce
shortcommgs that fed to debocies ct
_Enron, _Globcxl Crossmg, WorldCom

_bqby.b.oomers be i‘he richest reti
history? Are defined bene?;t pld
really dewd2 Wha?s fhe lotest oneash: |

iles fo cefebrcre, ember and msplre

ety of Business Writers. It wasn’t until
editors complained a few years later that
the “and Editors” was added.

While the group may have been small
at the start and the resources tiny, the
need for a business journalism organi-
zation was real.

“In many cases, back then,” Miller
recalled, “they would make some re-
porter who was not doing well on his
normal assignment the business editor.
[t was more a punishment than a reward.

“Most of them had no staff, no budget
to travel, and usually spent much of their
time editing wire and syndicate copy and
writing ‘nice’ stories about the business
happenings of local advertisers.”

The need was great, perhaps espe-
cially then.

Don Silver, the business editor of the
Cieveland Press, described Miller as an
“organizational genius” in a 1964 story
about him and the first annuai meeting.

“The No. 1 challenge . . .” Silver
wrote, “was skepticism. Potential mem-
bers of the society wanted to know who
the other members would be. And at the
outset when there were no members, it
took some selling to win dues payers.”

Miller and the early founders of
SABEW decided the best way to really
launch the group was to have the first
meeting at the Drake Hotel in New York
with a top-notch program of business
executives and business editors from
around the country. The only trouble was
they had neither.

Miiler said he talked to companies and
told them about the scheduled meeting
that would draw 40 or 50 of the top busi-
ness editors and writers in the country.
“The PR people asked me who were the
members and [ lied,” Miller recalled. “I
mentioned three or four who actually
had said they would join and then added
a number of prominent business editors’

(continued on page 11)
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names to the list in the hope I would get
them to join,”

Then he called business editors
around the country telling them they
needed to be at this key first meeting.

“They wanted to know the program and
1reeled off a list of the CEOs I had invited
- and hoped - would come.” Miller even
called managing editors, telling them to
send their business editors to the meeting
because of the business stories that would

Miller was able to round upa program
that included Eugene McNeely, preSil"__-:
dent of American Telephone; M. M
Rathbone, chairman of Standard Oil Cd
of New Jersey; Stuari Saunders, chan-’_-__
man of the Pennsyivama Railroad;
Charles Tllimﬂhast, president of, Trans L
World Airlines, and Eugene Beesley,__.'

president of Eli Lilly.

He got the president of the Amemcan
Stock Exchange, investment bankers o

come out of it.
In the end it all

CHECK WWW.SABEW.ORG

and the president of
the Investment Com-

FOR UP-TO-DATE

worked. There were

CONFERENCE DETAILS

pany Institute, the

about 40 business edi-
tors from around the country
represented, among them the Milwau-
kee Journal, Detroit Free Press, the
Christian Science Monitor, Kansas City
Star, L.os Angeles Times, Dallas Morn-
ing News, Philadelphia Bulletin and
New York Herald Tribune.

cuiding organization
of the growing mutual fund industry.

When it came time to select the first
president of the organization, mem-
bers passed Miller by to elect Joe
Livingston, the veteran financial editor
of the Philadelphia Bulletin.

) M1llersduti at_
B McGraw Hill in-
ot cluded: some ~
:_':busmeas ertmg
- but al‘;o some
pubhc wlat;ons

' respon‘;lb;htles

Unfortunately,

w1th a full t:me wmter for the;r ﬁrst presi-
dent - oné innocent of any PR chores.

Miller took the post of secretary
gracefully and hefped plan programs for
other SABEW meetings held in New
York.

Myron Kandel, the financial editor of
CNN, who joined SABEW shortly af-
ter that first meeting, says the
contributions of people like Gene Miller
should not go unnoticed. T

mediaresource.entreworld.org

related top[cs

If entrepreneurship Es-y(jur beat, visit
the Kauffman Foundation-
Entrepreneurship Media Resource site.
It's a world of resources about
entrepreneurship at your fingertips.
Developed with the Society of
American Business Editors and Writers,
this site was designed to help reporters
covering entrepreneurship issues. Start
here for resources and research about
entrepreneurship and other business-

P

MAR

KAUFFMAN FOUNDAT%ON

The Entrepreneurship Media Resource site offers:

Links to entrepreneurship publications on the Web
for quick access to background information.

> Links to entrepreneurship statistics to provide context
and data for stories.

p Linksto colleges and universities with
entrepreneurship courses and entrepreneurship
support organizations.

> Searchable database of entrepreneurship experts
for direct contacts.

> Links to columns by entrepreneurs for an inside Jook
at their challenges.

For additional information contact: Kate Pope Hodel
4801 Rockhill Road | Kansas City, MO 64110-2046
816-932-1043 | fax 816-932-1430 | khodel@emkf.org
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It’s A Pain
In The ...

RETIREMENT:

Workshop attendees learn
that covering pensions and
401(k)s is very complicated.

BY DIANA MCCABE
The Orange County Register
dmecabe@oeregister.com

From Philadelphia

E'_QU CK_HITS ON PENSIONS

There ATE DO easYy Fetirenent answers.
Just ask anyone who attended SABEW’s
eighth personal finance workshop that
was devoted entirely to the topic.

“We are struggling with you 1o ex-
plain these things to the public,” Ann
Combs, assistant secretary of the Pen-
sion  and  Welfare Benefits
Administration told the SABEW event
held November in Philadelphia,

Retirement plans offered to U.S.
workers have shifted from traditional
defined benefit plans to defined contri-
bution plasns, like 401(k)s. Today, most
Americans are directing their own in-
vestment strategies.

But until the collapse of Enron and a
meltdown in the overall stock market,
few people — journalists included

that was for the sole benefit of the in-
vestors?

Jason Zweig of Money magazine
raised the issue in a different way: “Plans
are supposed to be run for the exclusive
benefit of the plan participant.” But too
much of the plan’s design is

~took the time MORE RECAP AT outsourced and it hardly
to truly under- WWW.SABEW.ORG 1akes into consideration the

stand pensions,
401(k)s, 403(b)s and
the like.

“Pension subjects
are hard to write
about,” says Chet
Currier of Bloomberg
News. “No one I
know understands
how they work.”

That inclodes the
average American
employvee. While ev-
eryone agrees that
better investor educa-
tion is a given, just
who should give that
advice is another
matter.

Combs outlined
the Bush admin-
istration’s plan to
educate investors by
relying heavily on
professional advis-
ers. However, would
these advisers be able
to truly give advice

needs of the individual, he
said. Rarely do you see a 401(k) menu
that has been “exclusively designed with
diversification in mind,” Zweig says.

Underlying many of the panel discus-
sions were sweeping philosophical
questions such as: .

= How much should the government
step in to protect investors — much
as a parent would a child — without
discouraging companies from offer-
ing retirement plans?

» Who is ultimately responsible for
retirement Savings — companies or
workers?

» How do journalists make any of this
pertinent to readers, who may not
be saving for retirement anyway?

Complicating matters, it’s tough to
trust anyone. Auditors. Chief executive
officers. Brokers. No one is telling the
truth, says Martin Weiss, a consomer
advocate.

“Despite all of the bad news, nothing
has changed,” Weiss said. “The major
Wali Street firms are still recommend-
ing bad companies, right up to the
bankruptey filing date.” 1By

TINGANE Society of American Business Editors and Writers, Inc,
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WSJ ’s Solomon Gets Globe s Top Spot

BY THE TBJ STAFF

Caleb Solomon is the new biz boss at
The Boston Globe.

In February, Sclomon will become
The Globe's assistant managing ed for
the Biz section plus Real Estate, Autos
and BostonWorks sections, Previously
he was assistant managing ed of The
Wall Street Journal Europe.

Moving to The Globe retums Solomon
to Boston where he was ed of The
Journal’s New England weekly section.
Also with The Journal, he headed the
regional section in Texas and was an oil-
industry reporter.

Solomon replaces Peter Mancusi, who
left the top biz spot at The Globe for the
PR world.

Mancusi served in various Globe po-
sitions since joining in 1979, including
political ed and city ed. He left the Globe
in 1993 for four years to be an attorney.
Mancusi became biz ed in March 1999,

OTHER ONGOINGS ...

* Long-time Associated Press agate
guru Randy Picht is now director of
Capitolwire, a company the AP ac-
quired in August. Based in Harrisburg,
Pa., Capitolwire provides an online
news service about five state govern-
ments to a professional audience.

* American City Business Journals,
which publishes The Business Jour-
nal in Greensboro, N.C., bought rival
Triad Business News and shut it
down. Triad, with a circulation of
11,000, had operated since 1986.

* Dow Jones & Co. laid off 23 Wall Street
Journal reporters including two report-
ing teams: the New York law group and
the regional economics team,

&

-

Lawrence “Soany” Albarado is the
new biz ed of The Commercial Ap-
peal. Albarado, a 13-year vet of the
Memphis newspaper, replaces Mary
Jane Pardoe, who left in August to be-
come an assistant professor of
journalism at Southwest Missouri
State University. Albarado was once
financial ed for the Moming Advo-
cate in Baton Rouge, La.

At Newsday in New York, Rick
Green, former small biz ed at
BusinessWeek, rejoins the newspaper
as a deputy biz ed to help start a
weekly retirement planning section.
Cindy Allen is new biz ed at River-
side (Calif.) Press-Enterprise,
replacing Dave Harrison who be-
comes the paper’s A-1 ed.

MSN Money columnist Jon Markman
left to run an investment fund.
Markman continues to write his
Supermodels column for MSN.
Michael Guilfoil moves from features
to cover retail and real estate for The
Spokesman-Review in Washington.
He replaces Rob McDonald, who
moves to the higher education beat.
Charles R.T. Crumpley leaves Biz ed
of The Qklahoman in Oklahoma City
to become Money ed

of The New Orleans |
Times-Picayune.
Jeanne Naujeck,
formerly a reporter : g
for AP and producer & '
for NPR in Washing-
ton, joins The
Tennessean as a biz
Bews reporter cover-
ing music, tourism

':._; Arbor : =
Newsis BUSINESS DiRECT WEEKLY

: sfqrfmg o

 Jack Bailey, ed for 6-plus years of The
State Journal - West Virginia's only

biz newspaper — joins The Charles-
ton Daily Mail as assistant city ed.

= Pocono (Pa.) Record’s biz ed Susan
Koomar adds the chore of daily news
gathering and planning under the title
“News & Biz Ed.” 18y

The Master’s Program
in Business Journalism

« More business journalists on the faculty
than any other program in the nation

* For experienced journalists and newcomers
For more information, visit
hitp:/ /faculty.baruch.cuny edu/journalism/msharuch//index himl

or contact the program director:
Joshug_Mills@baruch.cuny.edu or (646} 312.3925

and entertainment.
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The Chair’s Corner

BY MARTY STEFEENS
SABEW Chair in Business Journalism
steffensm @missouri.edu

Is Jargon Defining Our Lives?

Journalists must help the public better understand business talk.

Business journalists live by the letter (and
the numbers) of the law — SEC, 10-K, 10-
Q. 1099 and 401(k). Our world is full of
acronyms — did the CEO sign off for an IPO
for Q27

Business has always been full of jargon
— and companies use it to distance them-
sefves from journalists. Clearly we’re just
“too unsophisticated” to understand the le-
gality of offshore partnerships, right?

Press releases are so acronym and jargon-
filled that they are unreadable. And many
times, they are menacing enough to stymie
many journalists. After all, who wants to
sort out the understanding of this recent
release from Iatel?

SANTA CLARA, Calif., December 3, 2002 —
Intel Corporation today introduced updated
teals to help software developers optimize ap-
plications for Intel’s expanding famiy of
architectures with key innovations such as
Intef’s Hyper Thraading Technology. Version 7.0
of Intel® C-++ and Intel® Fortran compilers for
Windows* and Linux* can improve the parfor-
mance of applications for Intel® ltanium® 2,
Irtel® Xeon™ and |ntel® Pentium® 4 proces-
sor-based systems up o 40 perceni when
comparad to sompilers currently available from
other vendors.™

And that’s why in my J338 class at the
University of Missouri — Business and Eco-
nomic Reporting — we spend two lecture
sessions on the meaning of business jargon.
It's like fraternity hazing - can you say the
Greek alphabet in the time it takes for a
match to fizzle?

Because many business reporters are new
to the craft, we need to let them in on this
James Bond-esque secret society. In fact,
in the training sessions SABEW does with
the Southern Newspaper Publishers’ Asso-
ciation, we include a glossary of terms as
part of our training book.

The second thing I find in teaching pro-
fessionals is that many of us THINK we
understand a term. But can we really ex-
plain it in two sentences or less, in the terms
that a reader would understand? We call it
the “Tell it to Grandma Rale” - if yon can’t
explain it quickly and easily, then do you
really own it in terms of knowledge?

As we perfect our craft of business writ-
ing, we must bring more and more of our
audience into the loop — we must tell them
that “Cash Flow Statements” are a corpo-
rate version of your own personal checking
accounts — detailing the money in and
money out.

We must increase the understanding that
our audience possesses so they can have
better understanding of the local and world
economy, and make smarter decisions in
their investments and personal finance.

For example, short selling — can you ex-
plain that process and concept to
a reader or viewer? How about &
hedge funds? Both of those terms
have been bantered around inthis
volatile market.

And, by the way, are we in a
“bear rally” now? Or are we re- &2
entering the valley of the bull? i
Are those mere words? Do they

"_GET TESTED’ o
- Just drop Mc:r}hcz
. Sieffens anofeat
G 'sfefFensm@mlssouri edu
ond she'll s-mail youa-
y‘of the busmess terms

really help readers and viewers understand
the market?

Let’s say you're confident with market
terms, So let’s go global. Can you explain
how an ADR works, or how NPLs may af-
fect the economies of Japan and China?

Can you explain the difference between
a stock and a bond? Or between a tax de-
duction and a tax credit? Or explain the
provisions of the WARN Act and why some
companies don’t have to comply?

The beloved GATT celebrates its 50
year this year — how has that affected your
readers’ daily lives?

But while I'll preach about learning the
terms, and then explaining them to readers in
a simple fashion, I'll also bellow a warning.
Don’t tatk down to readers by substituting
easily understood terms for tough concepts.
Revenue dees not always equal sales;
EBITDA is just a tool for comparison and is
not the same as profit. And, by the way, the A
does NOT stand for Accrual.

Make a training effort for you and your
fellow statfers to get on a first-name basis
with the terms we all need to know to do
our jobs better. After all, our job is to in-
terpret the business world for our readers

and viewers — and that
. means, we gotta speak
“ the language, T8

Martha Steffens is the
& SABEW Chair of
" Business and Financial

: Journalism at the
- University of Missouri.
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Lansner Gets Nod

BY THE TBJ STAFF

J onathan Lansner, executive editor of The
Business Journalist and a business columnist
for the Orange County Register, was selected
unanimously by the SABEW board at its mid-
year meeting to become secretary/treasurer
of the organization for the 2003-2004 year.

Lansner, who takes office at the conclusion
of the 2003 Annual Conference in April,
thereby moves into the ranks to become SABEW’s vice president
and president in the subsequent two years.

A SABEW member since 1992, Lansner transformed TBJ in his
three years as editor, making the publication livelier and meatier. He
has also been & member of SABEW’s core governing team for six
years.

A business journalist since 1983, Lansner has worked forthe Reg-
ister as a reporter, editor and columnist for 16 years. In 1986, a
series he edited concermng stock trading won a Gerald Loeb Award.
: i Lansneris a graduate of The
Wharton School at the Uni-
versity of Pennsylvania.

Jenathan Lansner

{SNPA LINEUP IN WORKS
.The Southern Newspcper

: Pub[lshers Assoctahon plans to'put. '1. .
':on Oniore busmess basms work
f.'fsimps with the he?p of. SABEW ;
Z"'2003 SABEW members ¢ can ﬂppfy e
f';fo atfend these populc:r LHES :
;'!n&}rmoilon isat Wstpnc org The _"j:'
‘ current plans are; =
"QI_IJGH 30-Feb. 1 ___Po!m Beuch Fic:'.:-':
- "March 26 28 :New Orlecﬂs S
. March 30 Aprll'?'
lfe Aprll ey

WINDY CITY SEMINAR
The Association of Invest-
ment Management and
Research, in cooperation
with SABEW, will host a full
day of financial analysis
training on Monday, Feb, 3
in Chicago. The seminar is
free to SABEW members.

: _'.-qu 1214 Additional information can
ﬁ_' Moy 1517 be found at www.sabew.org.

nel3 . Savamah Go.
G September 14- 16 ‘Louisville, Ky
o Oc?ober 26'28 Memphts

SABEW ADDS ANALYST
Vicki Edwards has joined

SABEW’s Missouri head-
quarters staff as fiscal

analyst. Previously, she was a research associate in electrical engi-
neering at the University of Missouri and was associate director of
the American Council on Consumer Interests. Edwards holds an MBA
from Missouri. She can be reached at 573-882-2878 or
edwardsvk @ missouri.edu. TRy

.. Society of

o '-Amerlcan
. Business Ed:tors
~and Writers, Inc.
. _stsoum School of Joumahsm e
- 134A Neff Anex - < Columbm, MO 65211 £20

Phone 573 882 ’7862 Faxi 573 884 £372
e—masl sabcw@mzss i, edu webs't

_'_'Admlmstratlon . :
EXECUTFVE DERECTOR Currle M ?Clden

. CHARLES {CHUCK) JAFFE; PRES]DENT
: ._Personat Finance Columnist, Thie Bostor Globe
* Phone: 617»929 3129 e—mzul defe@clobe com

. KATHY KRISTOF, VICE PRESIDENT. -
Syndzcated Cotiiinist; Los Angeles' szes e ek
_Phone 818 952~ 28’70 e mall Kathy Knstof@latlmes corn

REX SELINE; SECRETARY/ TREASURER
\ Managing Bditor/News) Forg Worth:Stars Telegmm

_Board of Governor"
- FRANK BRILL, Deputy Manacmg detnrfBz:smess

SOUGATA MUKHERJEE Edltm The Business Journal (Ralergh)
. RICHARD PAPIERNIK Fmanczal Editor; Nasion’s Res:auranrNews
. RANDY. PICHT, Director; AP Market Information’ : :
" BRAHM RESNIK, Broadcast News Editor, The Arizond Repubhc

CRAIG. SCHWED, Manaamg Editor/Busi

S Ibrm Expzres' 2004 I S
PECKY BlSBEE-,'Bu’siélfzsé Editor, The Seattle. Tirite
T MARK CALVEY; Senior Reporter, Sar Frangisco, Busmes.s szes

- FLOYD NORR[S Chief Fmanc;aiCorrespoadem_ The vaYor Tmesi_{

* “GERTHA COFFEE, Bisiness o5 B, Rownoke Tes
- GEORGE GOMBOSSY. Busiriess Editor; The: Harg”ord Cowa :
T SANDY GONZALEZ; Editor, Bloomberg News RS
= JONATHAN LANSNER ‘Business Colummst

; :CHRIST[AN WIHT_C__)L Busmess Edstor I‘he Regrsre: Guard

" Ex-Officm Board:Members u

¥ 'Sacmty of Amemcau Busmess lzchtem and Wn rs in
= 1o m any way is prohxbzted thho t wntten pe' I

.'::_:'EXECUTIVE EDJTOR Jonﬁthan !.cmsner
. Businéss Colummss Oraﬂge Coum‘y Regz.mz
'Phone 949 713 0111 ewmaﬂ Iansner@cox nét

3" © zuazfzoos Soctety ofAme

_Phone 817 390-7’?29 e—mful rselme@%tar-telegxam com

Term Expires 2003

The (N Yy Journal News:

: S5, T_echnology..
. and Sporrs, GannertNens Service S

HENRY DUBROFF Editor and Publisher, Pac ific Coast Businiess Tmes--:s
BERNIE KOHMN; Night Business Bditor; The Waskmgmn foin

DAVID KANSAS; Deputy Mandging Editor, WS‘J comt:

The Orarige County Regtsrer

! Eugene, O:e )

BILL'BARNHART, Financial-Markets Colamnset Ch:cago Trtbune =

; BYRON (BARNEYﬁ CALAME Deputy Mannvzng Editor The Wall ;.:'-

i Street Joumal

n Business Bditors and Writers, I




;Y451 34 ‘AVASINL SI INITAVIA L1SILNOD iNMOd 11 10

9
54 8§
IGZP-9TSLE ON (1IH ladeyg
B U8 pue
' §0 1oeHag eullDaRy HiJoy m..w, M&Wmmwbwmm
ARESSVFOIS jueISISSY
§SA0Y S1a4Q
OF T GOU  GEMN D55 59055509030 28 36 2630 2 5336 3 9636 2 56 50 26.5¢

1.%:__ m:* z___::_:_—:w:_:—: :::h _ q:: wzw

.. S "MOGES MMM/ &E
Dowﬁ 11259 OW mﬁEEcU
ﬁx:E PN Vel
wﬁ&ﬁo@-ﬂzomﬁﬁ 0 bahoamb Y I

0LZ "'ON LINE3d Somer IR EmmmSﬂoh JO Moo:om Gﬂ@m%g U], o\u
oE ‘SIDIIE AN pUE EBGM wmumﬁmmm cmu:oE< 0,5 &omoom

‘ol Auo vosiayer

divd

afieisod 'an
DIEPUBIS 0SB

A 200g «CG:QE,\N%N APQUIDD ”
i 5122%0 H mmmzmbm dH b __




