New director

Mary Grigsby
selected as
SABEW
executive director
at November
board meeting.

Agate alternative

The Roanoke Times
selling separate tab
with stock tabies.

Personal Finance
Conference

Covering credit
cards, the Internet
and self-syndica-
tion were just a
few of the topics
covered at the
gathering in
Chicago.

WWW s1TE

The SABEW web
site contains infor-
mation about the
organization. The
address is:
hitp:/fwww.
missouri.
edu/~sabew
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“The information overload was driving me crazy... so I muzzled my computer”

Business writers at the gate

Chicago conference highlights responsibility, techniques

By BiLr BARNHART AND NANCY NOTTINGHAM

utual fund icon Jack Bogle, founder
of the Vanguard Group, warned us
about the “casino capitalism” that
has taken hold of the mutual fund
industry — and he made national
headlines the next day.

Barry Barbash, director of investment man-
agement for the Securities and Exchange
Commission, warned us about potential Hquidi-
ty problems in the booming emerging-country
mutual funds —— and he made national head-
lines the next day.

The second annual SABEW Conference on

. Personal Finance, held in Chicago in November,

made news for our readers. But, more to the
point, the conference made headlines for our-
selves — finaricial journalists struggling to pre-
sent clear, objective and relevant information
that people want and need to handle what are

commontiy called the pocketbook issues.

The three-day meeting attended by more
than 70 SABEW members comprised a series of
intense, introspective sessions on taxes, credit
caxds, life insurance, computer-based investing,
mutual funds — as well as a little fun in the
Toddlin' Town.

We talked about how to simplify our stories

while making them more thorough and, when
¢ that problem is solved, how to syndicate our

work to a wider audience.

In the end, we realized that we, like ethical
investrent advisers, have a fiduciary relation-
ship with our audience that dermands of us con-
stant vigilance, independence, professional
development and self-criticism. Nowhere else
in journalism is the connection between journal-
ist and the audience closer,
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enthusiasm

PRESIDENT’S A Nine I
funny thing happened to me on my way to
LETTER writing a piece for the previous issue of The
MyRON KANDEL Business Journalist. I wound up in the emer-
Financial Editor: gency room of Mt. Sinai Hospital in New York,

CNN, New York

212.714.7568 and that led to a very successful quintuple coro-

nary bypass operation. Very successful, T might
add, considering the alternative. But that's old

Edior-in-Chisf, Better Hormas and Garden Farily Money
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Business Columnist, Seattle Times
CHEeryL HaLL
Financial Editor, Dallas Morning News
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Lisa HoLron

“. . Editor, Card Marketing
CHARELES A. JAFFR

- Personal Finance Columnist, Boston Gilobe
Karky KRISTOF
_ Personat Finance Columnist, Los Angeles Times
JONATHAN LANSNER
Business Editor, Orange County Register

SouGaTa MUKHERIEE

Washington Bureau Chiet

American Cily Busingss Journals
RICHARD PAPTERNIK

Financial Editor, Nafion's Restaurant News
Mark ROHNER

Senior Editor, Bloomberg Business News
MARK RUSSELL

Dick Sarran
.. Senior Editor, Heuters
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.. Business Editor, Fort Worth Star-Telegram
o Tom Walsy
..%.; Business Editor, Defrolt Free Press
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news. I'm now in good shape, and I'm back at
work.

An interesting sidlebar to the whole episode: When I returned to the air,
Isported — for the first time in my life — a full beard, grown during my
hospital stay and recuperation at home. Since viewers of CNN only had
seen me clean-shaven since we started the network more than 16 years
ago, we decided to let them vote on whether the beard should stay or go.
We even set up a CNN- Web site to facilitate responses. By the time we
clesed it out a week later, nearly 48,000 votes had been cast, in addition to
more than 400 phone calls and letters from all over the world, The vote
was more than 2 to 1 in favor of the beard. And so it stays, especially
because my wife, Thelma, likes it. (New picture coming next issue.)

My first post-operative trip out of town was to attend the mid-year
meeting of the SABEW board in Chicago the first weekend after Election
Day. It was a particularly productive day-and-a-half session, and all the
officers and directors who took time out from their busy schedules to con-
tribute deserve thanks from all of us. Many of the decisions and plans
coming out of that meeting are described elsewhere in this issue, as is the
highly successful Personal Finance Conference that began the next day.

As someone who's been a member of SABEW virtually from the start
and who is now on his second tour as president, I find the enthusiasm
and commitment demonstrated at the board meeting and the interest and
participation shown at the conference to be very exciting. The growth of
business journalism in print, broadcast and electronics over the years justi-
fies the efforts that this society has made in promoting the highest ethical
and professional standards of cur craft. And I think the best is yet to
come.

The next big SABEW event is our annual meeting next April in New
York City, where we meet every four years. Mark Sunday, April 27, 1997,
on your calendaz. That's when the fun begins with an unusual day in the
Big Apple, to be followed by three days of newsmaking speakers and pro-
fessional workshops. The New York contingent is determined to make
this a convention that will be very special.

Anote of hail and farewell. Best wishes and many thanks to Janine
Latus Musick, who is stepping down as executive director of SABEW and
as managing editor of The Business Journalist. Janine played a major role
in growing the society and the publication, and she'll be missed. Stepping
into her shoes as executive director is Mary Grigsby, who [ know will also
do a great job. She's already off to a fast start. Succeeding Janine as man-
aging editor is Melissa Nagy of the Chicago Tribune, who wili work with
executive editor Bill Barnhart. This re-designed issue is their first collabo-
ration.

" Thanks to SABEW
board for dedication,

w
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Newsday, pub-
lished in the
' Long Island
BUSINESS suburbs of New
York City, is
NEWSPEOPLE beefing Up its
DICK PAPIERNICK business news
Natior's Restaurant News :sﬁcﬁr:ni)%zm
volya09a @ prodigy.comn
D19.7R6-5205 staffers and an
expanded
. o Monday busi-

ness section

under business
editor Stephen Sink. The move fol-
lows a retrenchment fast year when
the paper shut down its New York
Newsday operations and several busi-
ness staffers left.

"It started out with a committee
from the paper that was assigned to
look for ways to improve the
Monday Newsday,” Sink said. “And
the publisher felt that the most
improvement would be focused on
the business section. We went from
four to 14 pages and the project is
bringing in five new people.”

One of the new jobs was used to
expand the universal copy desk,
which handles the business copy
flow. So Sink has been busy filling
four new slots and two vacancies.
When the posts are all filled, the sec-
tion will have 28 reporters and edi-
tors.

Vickie Elmer formerly at the
Detroit Free Press and the Press-
Enterprise, in Riverside, Calif., has
joined Newsday as an assigning edi-
tor. She will be one of two deputy
editors, along with Dan Beucke who
will shift his focus to the Sunday
Money & Careers section. Elmer will
focus on the daily report.

Assistant business editor David
Harrison left to take the executive-
business editor’s post at the Press-
Enterprise in Riverside. Sink said he
is seeking candidates for the assign-
ing editor’s slot.

Also joining the staff are: Richard
BDalton, Jr. from the News-Leader in
Springfield, Mo., James Madore,
from the Buffalo News, and Pradnya
Joshi from the Milwaukee Journal
Sentinel.

East Coast

TheStreet.com

Other recent hiring activity for full-
time and freelance work in the New
York area has been generated by a new
on-line “interactive investment journal”
called TheStreet.com, which promises
to “cover the markets with a keenly
skeptical eye”and to “remedy the
appailing fact that the sports section of
almost every newspaper is livelier and
more honest than the business section.”

James Cramer, a hedge fund manag-
er on Wall Street, and a former colum-
nist for SmartMeney magazine who
now writes a stock market column for
NewYork magazine, is listed as a co-
chairman of the company sponsoring
the Internet site. Martin Peretz, editor-
in-chief and chajrman of The New
Republic, also is co-chairman. Ravi
Desai, formerly managing director of
Let’s Go travel guides and a consultant
at Bain & Co., is editor-in-chief. Dave
Kansas, formerly a reporter for The
Wall Street Journal, is executive editor;
and Jamie Heller, a former Smart
Money reporter, is managing editor,
Michael Lewis, author of “Liar's
Poker” and a columnist for The New
York Times Magazine, is listed as a
senior editor and columnist. Steve
Bailey and Steven Syre, Boston Globe
staffers who write a joint column on
business at the Globe, also will write a
column for TheStreet.

Recently hired to the reporting staff
are Suzanne Kapner, formerly an asso-
ciate editor with Nation's Restaurant
News and Kevin Petrie, a former
telecommunications reporter with the
Denver Business Journal. They join
Alex Berenson, Cory Johnson, Justin
Lahart, Andrew Morse and Avi
Stieglitz.

The Democrat & Chronicle

The Rochester, N.Y. newspaper, after
a nationwide search for a new business
editor, has selected Brahm Resnik.
Resnik was deputy business editor at
the Milwaukee Journal Sentinel after
the two papers were merged in 1995,

Former business editor Robert L.
Frick has left upstate New York for a
new home near the Beltway in the
Washington, D.C., area to join

New faces at Newsday

Business coverage expands after New York operations eliminated

Kiplinger’s Personal Finance magazine
as a senior writer.

Washington Business Journal

Steve Byers, former editor at the
Cincinnati Business Courier has been
named managing editor. New staffers at
the D.C.-based weekly are Tim Deady,
who moved from the Los Angeles
Business Journal; and Heather Martin
who had worked at Air Force magazine
and freelanced in the area,

Macmillan/Spectrum

Financial author and columnist
Werner Renberg, of West Chester
County, N.Y,, has a fourth book out —
”10 Minute Guide to Mutual Funds,”
published by Macmillan/Spectram,
Other titles he authored were "Making
Money with Mutual Funds,” “The Bond
Fund Advisor” and "All About Bond
Funds.”

Renberg, who won the first Loeb
magazine award for “distinguished
reporting of business and financial
news” in 1958, signed on recently with
Tribune Media Services to syndicate
his column as part of the TMS Mutual
Funds Wire package.

Gannett

Lisa Gunter has left Gannett
Suburban Newspapers in White Plains,
N.Y., where she had been the
editor/designer of the business and real
estate sections, fo become managing
editor of National Home Center News,
a Lebhar-Friedman trade publication
which also publishes Nation's
Restaurant News.

Midwest region

St. Paul Pioneer Press

That old Twin Cities shuffle proba-
bly won't replace the Macarena in pop-
ularity, but there's at least one step com-
mon to both dances -- the part where
people take a short hop in a different

" directon.

The latest version of the shuffle has
left the St. Paul Pioneer Press without
its top two business staff positions.
Business editor David Fryxell, who
went into that job recently after a long
search by the newspaper, has resigned
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- t0'go ko the Microsoft Network new news
operation. Upon giving notice Fryxell was
immediately escorted out of the news-
room. Judith Willis, the deputy business
editor then decided to hop across the river
to the Minneapolis Star Tribune, where
she will be the business news team leader.
Actually, Willis hopped back over to
Minneapolis. She had worked at the old
Star before the merger with the Tribune in
1982,

Minneapolis Star Tribune

Meanwhile, at the Minneapolis Star
Tribune, the shuffling of Bill Loving to
head the paper's computer-assisted report-
ing created the opening for Willis. Scott
Gillespie, the former business team leader
now heads the innovation team. Neal St.
Anthony, personal finance and banking
writer, has left the paper to handle
investor relations for Inter-Regional
Finance, parent company of Dain
Bosworth. Jill Hodges, the workplace
reporter, also has left to move to Seattle
where she will work for an on-line ser-
vices group.

Akron Beacon-Journal

Business editor Geoffrey W. Gevalt,
has been promoted to assistant managing
editor with responsibility for the paper's
local news coverage, including the busi-
ness and metro news report. His former
assistant, Stuart Drown who was in
charge of the daily news report, has been
named business editor.

Moving into the assistant business edi-
tor's slot is Janet More. A new addition to
the nine-reporter staff is Melanie Payne,
who had previously worked at the
Cleveland Life and a smalf business publi-
cation. She is covering small business and
personal finance issues.

Chicago Sun-Times

Personal finance and banking writer
and veteran Chicago Sun-Times business
journalist Lisa Holton has decided to give
up her battle post in the daily newspaper
wars and join the Chicago-based Faulkner
& Gray organization as editor of a start-up
publication, Card Marketing. Holton, a
SABEW governor, said she expects o
taunch the first issue in the spring.

Milwaukee Journal Sentinel

With the departure (see note on
Rochester, N.Y.) of Brahm Resnik from
the Milwaukee Joumnal Sentinel, Mark
Savage, the manufacturing writer is acting
deputy business editor pending the search
for a full-time replacement. George
Stanley, the senior editor for business,
said he has the net out for good, experi-
enced candidates who head business

- desks at smaller papers or who now work

in an assistant slot. "If a really strong
reporter comes along, we might make
some revisions,” Stanley said.

Daily Herald

In Arlington Heights, 111, Daily Herald
business editor James Kane has hired
Mike Comerford to replace David
Roeder, who joined the Chicago Sun-
Times business staff. Comeford recently
returned from working a three-year stint
at English language business publications
that were started after the fall of the
Communist states in Hungary and Russia.
Dan Culloton has moved from the city
desk to join the business staff at the
Herald's DuPage County office. He
replaces Dimitra DeFotis, who went to
work at the Internet project at the Chicago
Tribune.

The Plain Dealer

Zach Schiller now is covering telecom-
munications for The Plain Dealer in
Cleveland, Ohio. Schiller is a former
bureau manager for Business Week in
Cleveland who had worked at the maga-
zine for 18 years. Former wire editor John
Ktoll, has been appointed personal
finance editor. He succeeds Jim King, who
left in August to join American Greetings
Corp. Plain Dealer business editor Mark
Russell says the section has recently
added several lacal features, including
Sunday colurmns on advertising, market-
ing and retail as well as commercial real
estate and developrment and a daily busi-
ness appointments column. Russell says
space for non-agate news has more than

doubled in the daily paper.

Mountains and the West

Orange County Register

Rich Kershner has been named a
designer, replacing Karen Kelso, who
moved {0 a team leader position in the
graphics department.

Houston Chronicle
Former Los Angeles Times internation-
al business editor Bob Lynch is now

deputy international editor, after doinga .

stint on the copy desk at the Arizona
Republic in Phoenix.

Fort Worth Star-Telegram

Steve Kaskovich, who has been deputy
business editor of the Fort Worth Star-
Telegram, in Texas, will move out of busi-
ness to the Sunday editor's position as
soon as business editor Rex Seline comes
up with a replacement. Also, Dan Piller, a
veteran Star-Telegram reporter who has
been covering small business and manage-
ment, will move to the manufacturing and
energy beat. The paper is looking for a
reporter to cover small business.

Los Angeles Times

Tom Furlong, a veteran of the Chicago
newspaper wars, has been named deputy
business editor at the Los Angeles Times.
Furlong joined the Times in 1981, as a
reporter, then moved into the assistant
businesse editor's spot. He previously
had worked in Chicago at the Daily
News, the Sun-Times and the City News
Bureau and in Long Beach, Calif. at the
Press-Telegram. Purlong says the hiring
picture is improving at the Times. In par-
ticular, he's looking for an aerospace tech-
nology writer.

The Denver Business Journal

In Colorado, Robert Mock joins The
Denver Business Journal as smali busi-
ness strategies editor. Special sections edi-
tor Greg Griffin has been promoted to
assistant manging editor for special sec-
tions and small business.

Denver Post

Dan Blount, formerly of the Morning
Cali in Allentown, Pa., has joined the busi-
ness staff at the Denver Post.

Way down south

St. Petersburg Times

Alecia Swasy, business editor at the St.
Petersburg Times, in Florida- remember
her "soap opera” book on Procter &
Gamble? -- has a new book coming out in
June focusing on Rochester, N.Y.-based
Eastman Kodak. Swasy has hired Wall
Street Journal staffer Earle Norton, who
worked in the Pittsburgh, Pa. bureau cov-
ering steel and the Westinghouse Corp., to
report an health care and sports business.
Swasy also came to the Times from the
Journal. She currently is seeking to fill a
general assignment slot and eventually
expects to open a new slot for a business
columnist,
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Sun-Sentinel

Patricia Horn, formerly with the
Sarasota Herald-Tribune in Florida
has joined the Sun-Sentinel, in Fort
Lauderdale, Fla., to cover telecommu-
nications and economic development.
Doreen Hemlock also is new at Fort
Lauderdale, covering international
business. She had worked at the San
Juan Star in Puerto Rico before
becoming a Knight-Bagehot fellow
and subsequently earning an MBA at
Columbia University in New York
City. Hemlock succeeds business
writer Charfes Lunan who moved to
an assistant city editor’s slot.

David Beard, formerly a reporter
for the local section, has moved 1o the
business section reporting on econom-
ics and politics for the business,
naticnal and international desks.

Business editor Kevin Gale is
recruiting for a new position to
strengthen the staff in "a very heated
competitive news market.” The new
staffer will cover major corporations
and banking and is expected to play a
key role in developing major stories.

Orlando Sentinel

John Koenig has moved from
Tampa to the Orlando Sentinel to
take over the business column duties
from long-time columnist Dick
Marlowe, who retired from the paper.

Atlanta Journal-Constitution
Assistant managing editor Tom
Oliver, who formerly headed up the
business section before he was put in
charge of the Olympics coverage, is
now assistant managing editor/pro-
jects and investigations, A new inves-

tigative tearn will report to Oliver.

The Times-Picayune

The New Orleans newspaper has
appointed Robert Travis Scott, of The
Greenville News to succeed Chatles
Blaine Jr. who left to join the Meredith
Corp. in Des Moines, Iowa, as editor-
in-chief of a start-up Better Homes and
Gardens Family Money magazine.

Correction

In the October issue of TB] we
incorrectly reported Paige Braddock
was covering the graphics beat for the
Journal Constitution’s business sec-
tion. Braddock is the graphic journal-
ist assigned to work exclusively with
the business seciion.

Board approves new members

SABEW welcomes the following 101 new individual and institutional members,
whose applications were accepted at the fall board meeting:

Individual
memberships

Elizabeth B. Baatz

Senior editor

Covers economics of infor-
maton technology

CIO Comununications,
Framingham, MA
(508-935-4080)

Julie Bell
Business repozrter
Covers healthcare
The Tennessean
Naghvilie, TN
Covers healtheare
(615-726-8904)

Nancy Blair

Assistant managing editor,
business editor

CGannett Suburban
Newspapers

White Plains, NY
(814-694-5021)

John B. Calsin, Jr.
Freelance writer
Lighthouse
Writing Services
West Chester, PA
(610-696-2974)

Caroline Camney
Executive editor, director
of business cansumer
publications

Irwin Publications

Burr Ridge, IL
{708-789-5458}

Christopher Clausen
Business editor
Beauront Enterprise
Beaumont, TX
(409-838-2876)

Stuart Drown
Business editor
Akron Beacon Journal
Akron, OH
(330-996-3543)

Ilyce R. Glink

Syndicated real estate and
pezsonal finance columnist
Glencoe, L

(708-835-3450)

Clare Howard

Reporter

Covers banking, insurance,
retailing, finance and con-
SUMer jssues.

Journal Star

Peoria, IL

(30%-686-3250)

G. Wayne Kelly
Associate professor
of finance

Mississippi State
University College of
Business
(601-325-2562)

Chiristine Kent

Editor

Media Relations Report
Mill Valiey, CA
{415-389-6885)

Derothy Y. Kosich
Editor, Mining Media/
Mining World News
Reno, NV
(702-827-1115)

Kimberly Lanldford
Associate editor

Life Association News
Washington, D.C.
(202-331-6078)

Alan Lavine
Syndicated columnist
West Palm Beach, FL
(407-689-2922)

Melissa Levy

Business reporter
Covers retailing, real
estate, business of sports,
CONSUMEr NeWs

The Register-Guaxd
Eugene, OR
(541-485-1234, ext.364)

Mariann Lindsey
Manager

Covers financial markets,
money managerent
irwin Professicnal
Publishing

Burr Ridge, IL
(708-789-5329}

James I, Mackinnen
Reporter

Covers business and
county government
Centre Daily Times
State College, PA
{814-231-4624)

Mark Maguize
Assistant business editor
Contra Costa Times
Walnut Creek, CA
(510-943-8263)

Mike Marino
Business editor
Standard-Examiner
Ogden, UT
{801-625-4245)

Frank Moraga
Business editor
Ventura County Staz,
Camarilio, CA
(805-383-2317)

William Mussetter
Business reporter

The Quincy Herald-Whig
Quiney, 1.
(217-221-3370)

Bernice Napach
Freelance writer

Covers stock and bond
markets, commodities asd
The Federal Reserve
South Orange, NJ
(201-761-0565}

Laurie Paternoster
Business editor
The Ei Pase Times
El Paso, TX
(915-546-6145)

Robert Reed

Editor

Crain’s Chicago Business
Chicago, IL
(312-649-5445)

Don J. Smith

Business editor

Seattle Post-Intelligencer
Seattle, WA
{204-448-8098)

Brian M. Steinberg
Business writer/ columnist
Covers covering airport,
utilities, major compa-
nies and the workplace
The Annapolis Capital
Anpapolis, MD
(410-280-5932)

Hal D. Steward
Correspondent
The Newsletter on
Newsletters

San Diego, CA
(619-677-9710)

Gary Taylor
Freelance writer
Houston, TX
(713-981-4971)

Jon Feall

Lipper Analytical Services
New York, NY
(212-312-0835)

Patrick Twohy
Business editor
Contra Costa Times
Walnut Creek, CA
(510-977-8517)

Linda Wolfa-Thomas
Business operations editor
Indianapolis Star
Indianapolis, IN
{317-633-9058)

1. Nils Wright

Reporter

Covers insurance, sports
business, international
business, retailing

The Business Journal
Sacramento, CA
(916-558-786(0)

Institutional
menmberships

Business Journal
11 mermbers
Milwaukee, WI
Gary Mibler
Editor
(414-278-7788)

Capital District
Business Review
10 members
Albany, NY
Marlene Kennedy
Editor
{518-437-5855}

.Cincinnati Enquirer

13 members
Cincinati, O
Mark R. Ivancic
Busginess editor
(513-768-8477)

The Hartford Courant
12 members

Hagtford, CT

George Gombossy
Business editor
(203-241-6200)

North County Times
5 members
Escondido, CA
Kathy Day

Business editor
{619-739-6647)

The Press

of Atkantic City
4 members
Pleasantville, NJ
Kevin Post
Editor
(609-272-7300)

5t, Louis
Business Journak
14 members

St. Louis, MO
Patricia Miller
Editor
(314-421-8326)




Board seeking interactivity between
members, presenters at NYC convention

lanning for the 1997 SABEW
annual convention, April
27-30, in the Loews New
York Hotel went into high
gear at the fall meeting of
the SABEW board in Chicago.

SABEW President Myron Kandel of
Cable News Network (212-714-7868)
and Vice President Henry Dubroff of
the Denver Business Journal (303-837-
3520; dubroffdbj@acl.com) urged mem-
bers to contact them with suggestions
for speakers and professional develop-
ment workshops.

In particular, the officers and hoard
want to make the workshops more
interactive between presenters and
SABEW members. As always, thereisa
need to balance the workshops between
the interests of editors and reporters.

Moreover, the rapid change in our
business, including the greater presence
of broadcast business news and elec-
fronic business news, requires that
SABEW members explore in depth "the
role of the business section in a general
circulation newspaper” and "the future
of business news broadcasting,” said
board member Susan Wells, assistant
managing editor for financial news at
the Atlanta Journal-Constitution (404-
526-5322; susan_wells@ajc.com).

Several ethical questions need to be
addressed, said board member Peter
Hillan, executive business editor of the
San Jose Mercury News (408-920-5957;
petehilian@aol.com). With the boom in
the media indusiry, "more and more of
us are facing an increasing challenge to
cover ourselves, and how we do that is
a big ethical question,” he said.

Kandel said he hopes to arrange
blocks of tickets for Broadway shows
for members attending the conference.

Other board actions

Mid-year conference

The board set in motion a multi-
phased mid-year conference for next
November in San Francisco. A special-
ty conference on covering technology
would be followed by the third annual
Personal Finance Conference, with the
regular fall board neeting held in

batween - all in the same location in
San Francisco.

On-line, interactive job fair

Board member Susan Wells gave a
progress report on her proposal for an
on-line, interactive job fair. Mary
Grigsby, SABEW's new executive direc-
tor, said she believes the program is
possible and would be precedent-set-
ting.

Endowed SABEW chair

Vice President Henry Dubroff report-
ed that SABEW and the University of
Missouri have raised $319,828 in cash
and pledges toward the goal of
$550,000 to establish an endowed pro-
fessorship in business journalism at the
University of Missouri School of
Journalism.

Best in Business entry forms

Board member Lisa Holton, editor of
Card Marketing in Chicago (312-983-
6174;hmblscribe@acl. com), said the
entry forms for the 1997 SABEW Best
in Business Contest, which will include
a new category of spot news reporting,
will be mailed in December. The entry
deadline in Feb. 3, 1997, Two of the
three mandatory dates selected so far
for business section eniries are June 18
and September 12 (business weeklies
must submit an edition that was pub-
lished in the weeks containing those
dates).

SABEW finances

In the semi-annual report of SABEW
finances, total assets as of Sept. 30
stood at $55,048.57. SABEW cleared
$4,959.63 on its 1996 convention in
New Orleans. Total net income fox
operations - including the 1996 con-
vention, The Business Journalist and
other programs and administrative
costs -- was a negative $784.38 (gross
income of $61,835.41 minus total
expenses of $62,619.77} for the period
April 1 through Sept. 30.

Computer purchase

The board voted to spend up to
$5,000 to equip our new executive
director, Mary Grigsby, with computer
gear she needs for her job.

SABEW'boardi selects
new executive director

Mary Grigsby, a doctoral candidate in
sociclogy at the University of Missouri
at Columbia, brings a remarkable back-
ground in research and communications
to her new job as executive director of
the Society of American: Business Editors
and Writers. Grigsby succeeded Janine
Latus Musick, who held the post since
early 1994.

Grigsby previously was director of
the University of South Florida/St.
Petersburg library, assistant to the direc-
tor of the University of Missouri -
Columbia libraries. She also managed
the University of Missouri Journalism
School library, the school’s Freedom of
Information Center and the Missourian
newspaper library. She directed the
library and media services unit of
Southern Hlineis University’s facility in
Niigata, fJapan.

Grigsby has her own Web site and
said she looks forward to upgrading the
new SABEW Web site.

“T'm really looking forward to work-
ing with all of you and (executive assis-
tant) Doris Barnhart,” Grigsby said.

The SABEW board at its fall meeting
in Chicago also welcomed Melissa Nagy,
the new managing editor of The
Business Journalist. She is a graphics
coordinator for the Chicago Tribune.

|
i
i
i
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Barry Barbash, director of investment management for the Securities and Exchange Commission, talks with
SABEW members. Confarence photos by Brent Jones.

Finance

CONTINUED FROM PAGE

A representative of one of the financial

service companies that had an exhibit at
the convention said she would gladly

have paid twice what SABEW charged for

the opportunity to meet and talk with
such as dedicated core group of personal
finance writers,

Why? The reason is obvious. We are
gate-keepers in a multi-billion- dotlar
industry extending from Wall Street to
Main Street whose practitioners would

love to borrow or even buy our credibility
to help them sell their wares and get their

message across, Only by informing our-

selves fully and asserting ourselves confi-

dently on behalf of our audience can we
stand apart and maintain our value.
Investment newsletter monitor Mark
Hulbert of The Hulbert Financial Digest
urged us to pierce the veil of useless
investment performance statistics that in
our writing (and his) make heros out of
the merely lucky. Based on statistical
results of one-year total return data, for

example, an investor likely would be bet-
ter off following the worst performing
newsletter rather than the best, Hulbert
said.

Vanguard's Jack Bogle reminded us
that the fees people pay for professional
advice and money management deserve
as much attention as the prices of new
cars, yet frequently go unmentioned in
our coverage. Much of the media hoopla
about muiual funds serves only to lure
more money it them and, thereby, increase
the fees cellected by fund managers —
with no benefit whatever to current fund
sharehoiders. Yet a mutual fund’s share-
holders pay for the fund’s public relations
efforts.

Tason Zweig, senior writer at Money
Magazine, made it clear that in personal
finance reporting — perhaps more than in
any other journalistic specialty — our
responsibility is to our audience, not to
our sources in the personal finance indus-
try.

yRc}bert McKinley, who tracks credit
card industry trends at RAM Research
Group in Frederick, Md., stated the case
plainly that personal finance journalists
need to spend more time of the debit side
of the household ledger— an area of far

greater concern to most consumers than
savings and investing but receiving far
tess attention from critical journalists.

Kathy Kristof, personal finance colum-
nist for the Los Angeles Times, showed us
a hand calculator programmed to do pre-
sent-value calculations — a tool for evalu-
ating financial claims that few journalists
know how to use. In short, the Personal
Finance Conference, which SABEW plans
to extend to a third year in San Francisco
in 1997, was part of the evolution of busi-
ness journalism’s personal finance niche
that, for many of us, has become the dom-
inant theme of our work.

If you attended the Chicago conference
and have not completed and returned
your conference evluation form to SABEW
headquarters, please do so now. This
information is invaluable in making sure
the next conference better serves your
needs and the needs of your colleagues.

Bill Barnhart is the financial markets
columnist for the Chicago Tribune (312-222-
3599); Nancy Nottingham is the business
reporter for the Billings (Montana) Gazette.
{1-800-543-2505).
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Heporters can use present-value calculators to adjust values for inflation, explained Kathy
Kristof, a syndicated columnist. Jonathan Lansner (left), Money aditor at the Orange County
Register also discussed writing.

Simplicity is essential when writing personal finance stories

A little knowledge is a dangerous
thing — just as any personal finance
writer.

Knowing
encugh to par-
rot the inten-

. tionally confus-
ing lingo of Wall Street is bad enough;
even worse is knowing too little to fully
cover your beat.

Readers want simplicity and clarity,
but they are not idiots. They can tell
when a writer doesn’t understand his or
her subject. The his and her offering this
and other advice were Kathy Kristof,
syndicated columnist at the Los Angeles
Times (818-952-2870; kathy kristof
@latimes.com) and Jonathan Lansner,
Money editor at the Orange County
.- Register (714-953-7812;

* flansner@aol.comn).
. “Alot of readers are very sophisticat-
ed,” said Kristof. “The challenge is to
 tell the sophisticated what they want
without losing the general reader.”
.+ Since Kristof inherited the ground-
- breaking column of the late Sylvia

Porter in 1991, she has received numer-
ous writing awards and honors, includ-
ing a 1992 John Hancock award for
news reporting and the 1994

IC1/ American University Excellence in
Personal Finance Writing Award. Her

column appears in about 50 major news-

papers with a combined circulation of
more than 17 million readers.

Every segment of personal finance
beat has a regulator, who can be invalu-
able sources for basic understanding as
well as news leads, Kristof said.

“Call the regulators regularly. Find
out what's going on in that industry...
You have to know what the hell you're
talking about before you put fingers on
keys ... Take those few minutes to get
educated.”

In addition to the telephone, a tool
Kristof strongly recommends is a calcu-
lator that will compute the present value
of future cash streams. Every business
journalist should own one and know
how to use it o that he or she can check
out an analyst’s projections and assump-
tions, she said.

“You need to follow along to see if
you're being bull-shitted,” she said. “It's
pivotal in learning how to cover this
beat.”

Insurance adjusters use present-value
calculators, Kristof explained; they can
also be used te figure out payouts in a
retirement plan or to adjust values for
inflation.

“We would always like to forget
algebra, but you need it for this beat,”
Kristof told the group. “In many stories,
you can tell the writer doesn’t get it.
They get caught up in jargon, instead of
taking someone through a story...
Personal finance is very unfamiliar terri-
tory for people. The moze you can draw
them through it, the better you're serv-
ing your reader.”

“Simple” should not mean that
you're writing to an idiot,” she said.”If
you really know your stuff, get that
sense of perspective. Tell them how an
industry really works.”

Lansner agreed that business writ-

_ PLEASE SEE SIMPLICITY ON PAGE 1
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Syndication — whether by a wire

: _ service or through independent chan-

nels ~— is a hard sell these days.

" Writers hoping to syndicate their

work need to keep in mind that there
is generally less newspaper space out
there than used to be, and not many
papers are
buying new
columns.

“It's a tough
business to
be in, and it's been a tough year —
aithough it's opening up somewhat,”
Mark Mathes, editor of Tribune Media
Services, told the journalists at the
SABEW Personal Finance Conference
held in Chicago.

At TMS, Mathes is responsible for
the develepment and production of
syndicated features for newspapers
and emerging electronic media.
Previously, he was managing
editor/news and features at TMS,
managing the development, editing
and delivery of the syndicate’s editor-

ial materials,

The fury in which newspapers
across the country are working to
implement Web sites on the Internet
should encourage journalists who are
considering syndicating their work,
Mathes said.

“With these new Web sites, people
have space to fill,” he said.

Mathes said journalists need to
look at the new electronic market and
at other signs of change — such as the
likelihood that a long-time, well-
known columnist may be close to
retirement.

“You've got to ask yourself,
"Where is the opportunity going to be
in six months?”” Mathes said. “Erma
Bombeck passed away and there is no
clear successor to her ...”

Scott Burns, a business columnist
for The Dallas Morning News, whose
work has been syndicated through
Universal Press since late 1980, said
“the supply side” of writers trying to
be syndicated “seems to be unlimit-

“You've got to ask
yourself, ‘Where is the
opportunity going to be in six
months? Erma Bombeck
passed away and there is no
clear successor

to her ...”

Mark Mathes
Tribune Media Services

ed.” And, those who achieve syndica-
tion may not experience the long
tenure some writers have enjoyed in
years passed.

“Along syndication is five years,”

PLEASE SEE SYNDICATION ON PAGE 1

CREDIT CARDS

Forget the glamour of stocks,
bonds and mutual funds. What your
readers reaily want to know about is
something much more mundane but
vital to their daily lives -~ credit
cards.

Few financial
journalists

consider
credit cards a
worthy topic for continual coverage,
but they thereby risk disconmecting
with their readers who are far more
absorbed in the debit side of the fami-
ly balance sheet than the asset side.
Robert McKinley, president of
RAM Research Group, told the
SABEW Personal Finance Conference
in Chicago consumers are intensely

interested in credit issues and said
credit stories are well-read.
McKinley’s firmn, based in Frederick,
Md., tracks credit card data and trends
for the credit card industry and for
COTSWMELS,

So far this year, according to
RAM’s data, consumers have run $503
billion through on bank credit cards,
and they still owe about $391 billion
of that on an average credit card rate
of 17.54 percent.

“Since 1992, we've seem a dou-
bling in what consumers charge,”
McKinley said. This is a big story that
has received far less attention than the
boom in mutual fund investing.

Just as mutual funds have attract-
ed consumer dollars with historically

Credit card coverage captures readers’ interests

high and probably fleeting returns in
the current bull market, credit card
companies have enticed consumers
with teaser rates — interest rates that
are extremely low for the first several
months the card is issued.

Consumers have snapped these
cards up at a record pace, and there
are also more consumers putting
things like hospital bills, grocery bills
and insurance premiums on their
credit cards as companies make those
things more chargeable, McKinley
said.

All this has led to record consumer
bankruptcies. McKinley said bank-

PLEASE SEE {CREDIT CARDS ON PAGE




Web of opportunities

Use the tools of the Internet to connect with readers

“Let the browser beware,” said
cyber-journalist Christy Heady. The
Internet is an incredible public resource
and an incredible public danger. Sorting
out the difference is the new and often
frustrating addition to the personal
finance jour-
nalist’s job
description.
Heady,
founder of
Consumer News, Inc. - an independent
organization sponsoring a personal
finance and investment forum on
America Online — and John Waggoner,
USA Today's mutual funds columnist
and co-author of “The Parents’ Guide to
Money” — an interactive CD-ROM —
teamed up at the SABEW Personal
Finance Conference to explore the risks
and opportunities facing journalists as
they become their readers’ guide to the
Internet’s financial galaxy.

The same characteristics that make
the Internet a compelling tool for con-
sumers and investors - 24-hour access,
unfiltered information and opinion,
direct Yinks to those with similar con-
cerns — create major pitfalls for con-
sumers and major headaches for jour-
nalists trying to keep up.

“Open access on-line can mean that
the financial scoop consumers read was
posted by a well-informed investor — or
by an unscrupulous stockmanipulator
or even worse,” she said.

“As anyone who has béen on the
Internet knows, much of the Internet
lacks what a journalist prizes the most:
reliability, veracity, trust,” said
Waggoner.

The cyberworld is overwhelming,
and to get started in understanding and
covering it, the business journalist needs
to forget the cyber lingo, the search
engines, the click-throughs and think
about what consumers need, Heady
said.

The Internet seems to be a competi-
tive threat to journalists. But the person-
al finance journalist’s value will only
increase if he or she is perceived by
readers as the one roaming the Internet
on their behalf to spot and evaluate
developments and trends and thereby

TECHNOLOGY

empower readers ¢ use the Internet
effectively and safely, Waggoner said.

Since the Internet is virtually avail-
able to ali, “these stories are perceptual
scoops, rather than traditional, “I got-it-
from-a-source-and-you-didn't scoops,”
he said. “But they are no less valuable.”

“Think about the coverage. Focus on
the issues,” Heady said. “The biggest
issue is consumer debt. Our big ball
gamne of personal finance begins with
giving consumers who are struggling
under mountains of credit card debt
information on-line they can do some-
thing with.”

It’s one thing, Heady said, to read
about the $1.1 million bankruptcies filed
in the past year, but its another thing to
provide an interactive tool alongside a
story that helps consumers take the next
step.

“Many consumers can’t get through
the red tape of credit counselors. Give
ther links between stories and on-line
experts,” Heady said. “Capitalize on the
medium. Don't just give them (readers)
coverage, but link them to other tools.”

Consumer protection is another fer-
tile field for the personal finance writer
explering the Internet, Waggorer said
that while he was preparing his speech
for the SABEW conference he found
about the 400th posting of “Make
Money Fast,” an Internet variant of the
chain letter.

“Ialso found a message from one
Eddie Kwan, looking for financing for
infrastructare in China.

“As a working journalist, what can I
do with this cesspool of fraud?

Plenty,” Waggoner said. “I have
always felt that as a personal finance
reporter, above ail I should try to protect
readers from theft. Writing stories about
financial fraud is not only entertaining,
but educational.”

The Make Money Fast posting led
Waggoner to a story idea about people
who fall for chain letters. The Bddie
Kwan letter led to an idea about
answering Internet pleas for venture
financing,

On-line consumers can be a rich
source story ideas and data for the jour-
nalist who knows how to reach into the

Internet either. Heady's organization

recently conducted an on-line poll 3 '*l
through the Bank Rate Monitor site on l
America Online to find out about con- ﬂ
sumer behaviors on Automatic Teller

Machines.

The poll found that consumers are
using bank ATMs more than ever, but
few of them are aware of — or care
about — what it costs to make a transac-
tion on & machine. The study farther
found that three-fourths of those who
use ATMs frequently use terminals
owned by institutions other than their
own bank — even though they get
charged more for doing se.

“In this example, Bank Rate Monitor
capitalized on the electronic media by
offering an on-line poll ~- a way {0 suz-
vey what's on the minds of consumers
about difficult personal finance topics
and technically get immediate results,”
Heady said.

Her organization was then able to
write news stories around the results
and give solution-oriented information
“not only in a printed format, but also
via chat, our message board and other
interactive tools,” she said.

Heady also encouraged financial
journalists to establish and use their
own Web sites, or supplementing a
newspaper’s on-line edition with a
finance component. She encouraged
business journalists to work with their

on-fine departments to host scheduled ‘ﬂ
chats around feature or breaking busi- ‘
ness stories, ‘ ;

J

She emphasized that it is important
to keep editorial material fresh.

“Users log in over three times a week
on average. They quickly discriminate
between static and dynamic sites,” she
said.

“H you're getting many messages
about saving for college, then it maybe
not be a bad idea to put a package on
college savings in the works,” Waggoner
said.

“I don't believe the Internet will ever
replace the daily newspaper,”

Waggoner said. “However, it has
greatly accelerated the dissemination of
information for the serious investor,” he
said.

—By Nancy Nottingham

THE BUSINESS JOURNALIST

Syndication

CONTINUED FROM PAGE m

Burns said.

Sometimes, Burns said, the whole
process of syndication is not as

rational as one thinks it ought to be.
Burns said he sent out a few columns
but his lucky break came when they
ended up on the desk of the right per-
son just after a long-time columnist had
died. '

It is much easier for cartoonists to
make it into newspapers today.

They are at “the left door,” Burns
said, “and with 1700 dailies, they have
a big shot at getting syndicated.”

At “the right door” is the colurmnist,
which Burns referred to as “scrib-
blers.”"You are not only the tail of the
dog. You are a hair on the dog,” he
said. Unlike a Calvin & Hobbes, colum-
nists — especially financial colum-
nists— don’t have a “cuddly creature”
to sell, Burns “There are 150 papers ~-
as opposed to the 1700 that run car-
toons —that rurn investment and per-
sonal finance stuff,” Burns said.

He, like Mathes, believes Web sites
may be key in the future of columnists.
“Web sites are the only areas of

expansion in this business,” he said.

“It’s the most incredible medium
since the printing press.” But, he said,
how that medium will come together is
as yet unknown. It's also hard to make
money on the Internet.

Chuck Jatfe, a personal finance
columnist for the Boston Giobe said he
self-syndicates his work to other
papers; he geis papers to commit to
buying his columns, and then he and
his wife send them out.

Jaffe said he spends between one
and two hours a week on the phone
with business editors around the coun-
try.

“I've got a big book of names and
numbers, angd I'm on a name basis with
90, 91 of them,” Jaffe said.

Although it requires a lot of leg
work, there are definitely some advan-
tages to self-syndication, Jaffe says. For
one thing, there is more copy and con-
tent control.

“Undoubtedly, wire services cut
columns,” Jaffe said. “This way, you

Marketing
your work

Some tips and suggestions
Jaffe had for writers venturing
into self-syndication included:

Be unique

Remember that you're com-
peting with personal finance
stuff on the wire. Find a nich
that is unique. . . -

Consult with peers
Call peoplée who are syndicat-
ing, your supposed “competi- -
tors.” Ask them their advice on’ :
fees and procedures. There area
lot of competitive secrets, Jaffe
said, but there is a lot that can be”
shared and learned by talking -~
with other colummnists. '

Go to the top

Make sure you are talking to
one of the decision makers when
you try to sell a column. If you
don't sense an editor is interest-
ed, don't waste time or money
by sending them satples of
your product. “Business editors
get so much junk mail. If there’s
no spark, don’t send it.”

Be open-minded

Don’t tern down opportuni-
ties. If someone cails up and says
they are putting together a tax
section and could you pull out a
colwmn on that, do “You don’t
turn that down,” Jaffe said.

Plan ahead

Never write a syndicated col-
umn without planning vacation
time into any contracts.

R A e e
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can dictate that you don’t want to be
cut.”

Sometimes, self~syndication can be
a better financial deal than wire-service
syndication, where the syndicate gets
probably half the writer’s fee for each
column. At the Globe, however, Jaffe
still must pay the paper a royalty fee
for the stuff he sells, because he is the
paper’s personal finance columnist.

“I'm not in this for the money, but 1
do need extra money,” Jaffe said.

“Someday { may sell, but for right
now, self-syndicated is better.”

—By Nancy Notlingham

- Simplicity
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ers need to keep their readers in mind
when covering personal finance, busi-
ness or industry news. Only 36 per-
cent of investors “follow the market”
on a daily basis, he noted. They need
constant reinforcement and refresh-
ment when they venture onto the
business page. )

“Watch for the lingo,” he said.
“Remember who you are writing for.
Edit your own copy with the knowl-
edge base of your readers in mind.”
In addition to his assignment with the
Register, Lansner is the author of two
books on personal finance. His report-
ing assignments have included cover-
ing Orange County's historic munici-
pal bankruptcy, as well as award-win-

. ning investigative stories on the
nation’s savings and loan debacle.

In 2 handout on “Better Personal
Finance Copy By The Word,” Lansner
gave business writers these:

B If you don't fully understand a
word, don’t use i Don't assume
you're the dumb one. Your own
vocabulary should provide a good fil-
ter for your readers.

B Don't be shy about explaining com-
plex phrases in your copy. Don't balk
when an editor wanis a brief explana-
tion of a term or phrase. No one will
be insulted i you explain several
tricky phrases in a story. And some of
the fat cats you think might be insult-
ed may learn a thing or two.

# Avoid spin-control phrases. People
are not “restructured;” they're fired.
Assets aren’t “reassessed;” values are
sliced. Cars are “used,” not “previ-
ously owned.” Don’t get caught by
smooth-sounding PR catch words.

B Paraphrase liberally. Sure it's great
that you talked to famous investors.
But if they really didn’t speak in
English (a common preblem), you'll
do your readers a service by translat-
ing their lingo-laden quotations.

B Ask somecne who knows nothing
about money to read your copy. It'sa
bold experience that may leave you
humble. In a perfect world, the janitor
might very well be a newspaper or
magazine’s most qualified personal
tinance editor.

—DBy Nancy Nottingham




o Credit cards
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suptey statistics are showing that there
are how in excess of one million bank-
ruptcies each year.

“The stigma of bankruptcy has
been lost,” he said.

Sustained payment delinquency is
also on the rise, McKinley said,
although there also seems to be a large
number of card users who are paying
balances off every month. This is a shift
in the credit card industry ko “conve-
nience use” of a credit card; plastic is
becoming the preferred payment
method over cash, McKinley said.

At the same time that consumers are
spending record amounts on plastic,
they are also becoming more sensitive
to pricing issues, and McKinley believes
consumers have a heightened product
awareness.

“Consumers realize that they can't
write off interest on consumer debt any
more,” 50 they are careful about the big
ticket itexns they choose to buy on cred-
it, he said.

Cardholders also are interested in
hearing about the new low-rate cards
on a regular basis. McKinley's statistics
show there is less card loyalty today.

“Consumers are rate-hopping,” he
said. “They realize they can jump to
the best deal.”

Another cardholder trend of note is
the consumer’s migration to debit cards
— cards that aliow them to make pur-
chases that are debited to their checking
accounts.

Additional card issuer trends that
are important to cover today include
the movement toward a closer monitor-
ing of credit quality. There is some
sense, McKinley said, that card issuers
have over-solicited and now have some
marginal customers

“Some credit cards are monitoring {a
person’s) entire credit history and
adjusting rates accordingly,” McKirley
explained. If a person is showing delin-
quencies on other cards, he or she
might see other card issuers increase

- their inferest rates.

There is also now “almost a frenzy”

McKinley said, on the part of card

issuers to hike, impose and create new
fees. On some cards, fees as high as$l18
are being charged if the consumer is
one day late in making a payment.

People are also now being charged a
service fee every time they call to check
on their card balance.

Card issuers are starting, too, to
introduce “punitive rates,” meaning if a
consumer is late more than once in
making a payment, he will see the
interest rate on that card increased.
McKinley said his firm is also seeing-
credit card companies tightening rebate
programs. But, at the same time, they
continue to target the convenience
users.

McKinley reviewed and rated some
specific new card offers for the journal-
ists at the SABEW convention, and
talked about some hot industry issues,
such as a suit recently brought by
WalMart to challenge the merchant fees
they are required to pay on checking
account debhit cards.

“They want to have the ability to
turn those cards down,” McKinley said.

Internet credit card security is also a
hot issue in the credit card industry, but
is probably overblown, McKinley said.

In his predictions for 1997,
McKinley said consumers are going to
see rising interest rates, card issuer con-
solidation and the introduction of utili-
ty rebate cards.

“With the deregulation of the utility
industry, it is opening the door to card
deals,” McKinley said. “These will be
major.” ‘

The use of checking account debit
cards will also surge in 1997, because
consumers “love the idea of conve-
nience,” McKinley said. There will be a
proliferation, too, of the “Super Smart
Card” that allows consumers to make a
number of different financial transac-
tions on one card.

1997 will also be another year of
high credit card delinquency, McKinley
predicts.

"It's here to stay and it's probably
going to hang around at the 5 percent

© rate.

For copies of RAM Research Group’s
latest publications or to consult
McKinley, call 301-695-4660.

—By Nancy Nottingham

What tricks do
consumertrs have
up their sleeves?

Knowing some “card
tricks” employed by con-
sumers, as well as card
issuers, can help you cover
the credit game, McKinley
said.

The Squeaky Wheel

Consumers complain and
argue enough with a compa-
ny until they are able to
negotiate an interest rate they
like.

Hop, Skip and Run

A card offers a low rate for
six months? Consumers will
mark their calendars and
switch to another card the
moment the teaser rate
expires. One danger with
this approach is that a con-
sumer’s credit report might
show he or she has too many
accounis open.

Timing is Everything

Consumers charge and
pay based on knowing the
bitling cycle of each card to
get the maximurm float.

Churning

Consumers take the same
money and moves it around
from card to card to earn
charge program bonus points.
McKinley believes that card-
companies are starting to
make it harder on churners
and are tightening rules.

Beating Uncle Sam

Since interest on consumer
credit is no longer tax-
deductible, consumers are
using home equity lines of
credit as a new source of
quick money because the
interest on those loans may
be deductible.
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Just the stock ag

ate,

The Roanoke Times fulfills readers needs with epamte-—buy stock listings

All business edi-
tors who think
you're satisfying
your stock-page
readers: Raise your
hands.

Higher please, I
can't see them.
Until a few weeks
ago, I'd be sitting

L =
on my hands, too.
Suow & TELL The goaﬂoke
Joun LEVIN Times, before Oct.

Business Editor
The Roancke Times
540-981-3340

15, printed a mis-
erably incomplete
summary of the
major ULS. stock
exchanges and
mutual funds. Altogethes, we reported
13 percent of the markets. And pres-
sures to conserve newsprint made our
tables an endangered species.

Now we're publishing The Daily
Market Report, a 20-page tabloid sec-
tion that contains complete listings for
the American and New York stock

exchanges, Nasdaq and all mutual
funds, market indexes, a daily Dow 30
fever chart, footnotes and an explana-
tion of how to use the tables written for
non-insiders. The Associated Press
counts us as one of eight of its client
newspapers printing the entire report.

Here's the twist: The new tabis a
separate buy. Readers who subscribe to
The Roanoke Times at least three days a
week can order the Tuesday through
Saturday stocks tab for an extra 49 cents
a week, Most important, it seems to be
waorking. Not every reader is entirely
happy, of course. But we're picking up
about 75 to 100 new subscripiions a day
to the new tab.

We pulled the market tables out of
the mainsheet, except for a couple
dozen companies that have major
regional economic impact. Where we
formerly ran stock market agate, we
now have a standing box referring read-
ers to The Daily Market report, an on-
line report and our audio-text phone
service,

The newshole formerly used for
stocks and mutual funds has been allo-
cated, partly to business news, the rest
to general news and some is being
banked for new features to debut in
January.

The new tab uses the Associated
Press Grand Central Stocks service and
currently contains five siots for advertis-
ing, sold on 13-week contracts at premi-
um rates. But unlike the mainsheet
which is 66 percent supported by adver-
tising, cost of the new tab is paid 65 per-
cent by subscribers, a factor | keep
remembering when I answer reader
questions or complaints about the
change.

But subscriptions have far outpaced
complaints or threats of cancellations.
After the first four weeks of publication,
The Daily Market Report has about
2,000 subscribers, more than we needed
to earn a profit and encugh to get atten-
tion from advertisers and to start talk
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inside the company about potential niche
publications on other topics.

The criEx of The Roanoke Times deci-
sion for so dramatic a change in present-
ing financial agate was our readers’ desire
that we do better. Customers said they
wanted the complete stock and mutual
fund reports.

For the six years [ have been at The
Roanoke Times as business editor, the
inadequacy of the financial report is the
comment I heard most often and most
vehemently.

No amount of bright writing, in-depth
reporting and flashy graphics made up for
readers’ aggravation over not being able
to follow their investments. And with
growing numbers of readers facing unfa-
miliar investment decisions because
employers are shifting the responsibility
for retirement planning, it is important
they have enough information far
informed cheices.

A survey by our parent company —-
Landmark Communications, Inc., of
Norfolk — showed that among The
Roanoke Times” most loyal readers the
stock listings were among their chief dis-
satisfactions.

We knew that about 14 percent of our
readers were regular users of the stock
listings, too few to increase dramatically
our full-run coverage of financial markets.
And yet The Wall Street Journal sells only
about 2,000 papers a day in the region,
leaving significant potential for a niche
publication.

I began arguing for a separate stocks
section after the SABEW meeting in spring
1995, when Jerry Mahoney of the Austin
American-Statesman talked about his
paper’s creation of a separate section for
year-end and later weekend stocks, deliv-
ered only to readers who asked for it.

Could that work daily, | asked. Initially,
my bosses said “no,”emphatically.

New bosses arrived. I tried again. The
response was more positive.

The publisher and other key company
leaders signed on when they were con-
vinced a stocks publication might be a test
of the tailored newspaper — sections
designed for special interests and deliv-
ered to readers who value them enough to
pay extra and advertisers paying premium

rates for a niche audience.

Detailed planning and production of
the new product went faster than I would
have expected. I got the go-ahead in late
May and initially was told to plan for a
September launch. Because of conflicting
projects, that date was moved several
times, to November, than January, 1997,
and finally October.

The tab required significant planning
and input from several departments — the
newszoom, pre-press production, the
pressroom, circulation, marketing and
advertising. About three dozen people
had key roles on teams for planning.
Dozens more were involved in implemen-
tation. Eight pecople from AP have sup-
ported our efforts, answered ail my stupid
questions and even changed their work
routines to meet our needs.

A key factor was recognition through-
out the company that the change was
intended to meet customers’ needs. The
new ab’s product manager — a circulator
with an advertising background — and I
visited teams of employees to prime them
with information. We told them every-
thing they’d need to know to answer
questions enthusiastically about the prod-
uct. Everyone in the company who regu-
larly answers a telephone was given a pad
of forms to record key points from any
conversation with a reader about the
change. Everybody was empowered to
take a subscription order. Qur primary
marketing effort was to deliver The Daily
Market Report to all subscribers.
Everybody got if for free for three weeks.

Although we included news stories
and in-paper advertising and bought
radio spots to announce and explain the
change, we felt the best marketing tool
was simply to give the readers the new
product long enough for them to decided
if they wanted it.

On the first day we got 145 ozders and
many more questions and complaints, By
the end of the first week, there were neaz-
ly 506 subscribers; complaints were fewer
and less angry. By the time the free sam-
pling period ended we were at 1,483 sub-
scriptions.

Complaints and questions were han-
dled largely by our customer service and
telemarketing department. That staff had
been given plenty of information about
why we made the change and asked to
code forms so we knew the nature of
every complaint: pricing, content, presen-
tation or the entire concept. The forms
also had an “S05” if the customer service

reps believed a subscription was in jeop-
ardy.

The 505's went immediately to a
group of seven key planners of The Daily
Market Report. Those people called every
reader to explain the change in more
detail and to ask what we couid do to
resclve any problem or frustration. Many
readers said they were impressed simply
that an editor or company executive called
them.We estimate we've lost a few dozen
readers. We think we've satisfied others
who didn't need the full market report by
referring them to the telephone audic-text
service and helped many more realize the
changing nature of the newspaper to meet
customer needs.

We’ll have a healthy and profitable
publication at 2,200 subscribers.

That's a surprisingly small number
corpared to overall circulation for a
regional daily newspaper. The Roanoke
Times sells about 109,000 papers daily and
122,600 on Sundays, according to the latest
ABC count, in June. To produce a section
for a much smaller segment of readers
represents a major shift in thinking for
many of us.

Indeed, readers who were angered by
our change in stock tables questioned
whether we’d next move the comics or
sports scores to a separate section.

Probably not, I told them, at the same
time wondering just where this experi-
ment may lead the newspaper industry. [
wonder what those who said pay-per-
view television would never fly now think
about the proliferation of cabie channels
and how much Americans seem willing to
pay for that service.

It gives me a new view of the sub-
scriber as someone whose opinion matters
to a farger degree. Consider that the read-
er has a growing number of options for
information that used to be the newspa-
per’s sole property. I must find a regular
and sincere way of soliciting the reader’s
opinion, listening and reacting. Every
subscriber to The Daily Market Report is
getting a post card from me with thanks
for signing up. And we're toying with the
idea of a quarterly newsletter and other
loyalty programs to build on that newly
identified segment of readers. They'll be
involved in planning changes to the prod-
uct and will know about refinements
before they're made.

The Daily Market Report is indeed
their report.

Washington Times introduces section; Post editor welcomes new coverage

By ANDREW BLUM

f superior iocal business cover-
age is a tough sale to your
sendor editors, you might point
out that the two major news-
papers in the nation’s capital
— a town famous for its national and
international perspectives - are now
competing head-to-head, or rather
Monday-to-Monday, in the arena of local
business news.

This fall, The Washington Times joined
The Washington Post in publishing
Monday business tab sections aimed at
the business reader in the Washington,
D.C., metro area.

The Post, the 800-pound gorilla in the
D.C. market, has published a Monday
business tab for years, covering local busi-
ness, legal news and more recently hi-tech
and Internet stories. Like the rest of the
Post’s news sections, it has been prinfed in
black and white.

When the upstart Times, owned by
investors associated with the Unification
Chuzch, kicked off its Monday business
tab, called “Washington Business Times,”
on (ct. 7, it did so with color on the cover
and inside. Similar to the Post — though
missing a column on legal issues — the
Times tab immediately gave the impres-
sion of being snappier, with its USA
Today-style color, charis and graphics,

The Post plans no changes in reaction
to the Times tab but welcomed the addi-
tional coverage of local business in what is
still essentially a government town.
Comparing same-week editions in
Qctober of the Times tab and the Post tab,
the Post’s section contained ten more
pages and more ads.

The Times Monday tab editor, Bob
Menaker, had worked at the Times and
then left to becorne managing editor of the
Washington Business Journal. Times busi-
ness editor Anne Veigle hired him back to
help start the new business section. At the
same time, the Times spiced up its Sunday
business section with more emphasis on
personal finance.

Veigle said the Times, founded in 1981
as a conservative alternative to the Post,
had wanted to offer a business tab for sev-

eral years. She has been business editor
for three years.

“My second day on the job here, I was
taken out by members of the business
side,” she recailed. “They saw revenue
potential (in business coverage). They
wanted to target local business.”

While the Times always intended to be
a local paper in the D.C. area, she said it
was restricied by the coverage obligations
of being in the nation’s capital.

“We made as much of local coverage in
the daily section as we could, but we were
lirnited to the space by the need to pay
attention to federal policy issues affecting
business,” Veigle added.

Money was also an issue in creating the
tab. “There had been suggestions to do it
without extra staff,” Veigle said. “That
was not realistic.”

Once the business side saw that Veigle
would keep pushing for separate staff, she
got it. An improved local economy didn’t
hurt in turning the Times towards a
Monday business tab launch,

“One of the ideas to give the paper
more of a business presence on Monday
was to fatten up the Monday paper,” said
Menaker.

A major goal was to target business
readers and report how events directly
affect business, as opposed to the more
general audience the rest of the week. As
part of that effort, the paper has been
sending out 5,000 copies of the new sec-
tion to select area business executives.

The section presents a weekly story
focusing on a local stock. A table on local
stocks was moved to Monday from the
daily business section.

While not aimed as a direct challenge
to the Post’s business coverage, Menaker
suggested the 100,000-circulation Times’
tab was at least an indirect move to eat
into a percetved void not filled by the
800,000-circulation Post.

“A ot of people in this town think the
Post does not do a great job on local busi-
ness,” he said.

Post local business editor Jodi
Schneider, the chief editor of the Post tab
and a former SABEW president, said she
welcomes the new coverage. But her man-

date since arriving two years ago at the
Post — to improve its Monday section and
iocal coverage — remains in place, the
Times entry into the Monday tab world
notwithstanding.

“What they are doing is good. More
coverage is good for local business,” she
said. “There is certainly enough circula-
tion in the market to warrant plenty of
coverage. We will not do anything new as
a result.”

One thing Schneider can’t change is the
fack of color until the Post gets color
presses. “We've been trying to make our
Monday tab more of a magazine-like sec-
tion with {stories) playing off the news.”

The Fost does seem to be watching the
new competitor. The Times, said Menaker,
ran a story the second week of the tab on
a Washington-area investiment bank,
Friedman, Billings, Ramsey & Co.

“They put them on the cover of theirs
soonafter,” he said, tipping his hat to the
Post for doing a good job and a bigger
story than the Times ran.

Menaker said the Times tab is also try-
ing to make business coverage more fun.
“Our ads say, it's not business as usual.
We hope we give people some of that,” he
said.

Veigle agreed with Menaker that the
tab was not designed o solely challenge
the Post tab, but the notion of competing
papers is there nonetheless.

“We compete hard with the Post in
every area of the paper. That's true of
every desk,” she said. “But this is some-
thing we wanted to do.”

S0 far, Menaker noted, feedback has
been good. The first edition had 32 pages
and others since then have had 28 pages.
He expects the number to fluctuate up
and down, in part depending on how the
“vertical” aspect of the tab works.
Translation: he is working with the ad
department, which tries to sell ads based
on the editorial calendaz, a common prac-
tice nowadays in business publications.

In addition to its separate staff of five-.

— four reporters and a copy editor i
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working solely on the tab, the rest of the
business staff contributes occasionally to
the weekly effort. Tab reporters also write
for the rest of the business section. The
Post has no set staff for its tab; the entire
Post business staff contributes to the tab.

Since the first couple of issues, Veigle
said the tab has added an advertising and
media column as well as a monthly col-
umn by a local economist locking at
regional issues on the economy.

Media analysts said they were not
quite sure what to make of the new busi-
ness tab and what it might mean for the
two-newspaper town.

With the Times being the second paper
in the market, James Marsh of Prudential
Securities in New York said he was not
sure how much the new tab would do to
attract readers. “My gut feeling is if you

are the first one to do it, it is probably
good for readership,” he said. “If you are
following what is the bang?”

Marsh questioned whether a reader
would buy the Times just for the new tab,
“unless it was substantially better.” And
he added, color like USA Today may make
it more reader friendly.

“It does not sound dissimilar to what
other (papers) are doing,” he said, refer-
ring to the Los Angeles Times, the New
York Times and other publications that
have started special targeted sections with
ads angled toward those readers.

If for no other reason than ads, he said
the new tab “will make a difference to the
profits of the paper.”

But Louis Ehrenkranz, a media analyst
with Ehrenkranz, King, Nussbaum Inc. in
New York, said it is a mistake for the
Washington Times and the Post to publish
the local business tabs.

“It is a waste of time for both. That
doesn’t work,” he said.

“(In) Washington, New York and
California, the peopie who read the papers

“My gut feeling is if you
are the first one to do it, it is
probably good for readership,”
he said. “If you are following
what is the bang?”

James Marsh
Prudential Securities

are cosmopolitan. It's not Montana or
Nebraska.”

Instead of keeping the focus on being
major metropolitan business sections,
Ehrenkranz said the D.C. tabs seem to be
“trying to do what Gannett has done suc-
cessfully all over the country. If there is an
AT&T or IBM merger, they do a local
story.”

Andrew Blum covers aviation for the
Journal of Commerce in New York.

Reporting (new category).

recognized and encouraged excellence in reporting
on personal finance issues. In honor of the
progras’s 10th anniversary, a Career Achievement
Award for Personal Finance Reporting, will be
given this year to acknowledge one journalist’s
career contribution to personal finance reporting
and carries an award of $5,000. Awards of $2,500
are given in each of these categories: Newspapers,
more than 200,000 daily circulation; Newspapers,
less-than 200,000; Periodicals; Television; Radio;
On line media (new category); and The Gary

for excellence in personal finance reporting

For the past 10 years, this awards program has

Strum Award for Excellence in Retirement Savings

EDUCATION
FOUNDATION

The 1996 winners for reporting that occurred in 1995 were:

David Cay Johnston, The New York Times
Pamela Sherrid, U.S. News & World Repore
Cassie Seifert, Nightly Business Report
Warren Boroson, The Record

S.A. Reid, Gertha Coffee, Sheila Poole,
Tammy Joyner, The Atlanta Journal Constitution

For more information and entry forms, contact:
The Journalism Awards Program / The American University
4400 Massachusetts Avenue, NW / Eagle Station, 2.O. Box 79
Washington, D.C. 20016 / (202} 885-6167 or (202) 326-8317

&S
AMERICAN UNIVERSITY
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ENTRY DEADLINE: MARCH 15, 1997

Take advantage of SABEW membership

By joining the Society of American Business Editors and Writers Inc., professionals stay atuned of trends in business journalista
and also may participate in and contribute to programming that stimulates professional growth. Members benefit from:

PUBLICATIONS

SABEW NEWSLETTER

The Business Journalist is published
six times a year and mailed fo all
SABEW members. Subscriptions are
included in the annual membership
dues. Editorial matters should be
directed to Bill Barnhart, executive edi-
tor, at (312) 222-3599. For display
advertising, contact Doris Barnhart at
(573) 882-7862.

Wored WinE WEB SITE

SABEW's new site is available at
www.missouri.edu/~sabew. It contains
SABEW news, selected articles from
back issues of The Business Journalist,
other reference materials and links o
other sites of inferest to business jour-
nalists. Over time it will provide a
forum for members to exchange ideas.

MEMBER DIRECTORY

An updated directory of SABEW mem-
bers, addresses and telephone numbers,
along with SABEW's bylaws, ethics
code and other information was sent to
all SABEW members last September. A
new one is being developed.

CONTESTS AND AWARDS
DISTINGUISHED
ACHIEVEMENT AWARD
Established in 1993, this prestigious
award recognizes business journalists
who have made lasting contributions to
the profession. One award is presented
each year at the annual convention.
The winner is selected by the SABEW
board at its mid-year meeting in

November from a list of candidates
presented by the board’s awards com-
mittee. Nominations for the 1997 award
should be sent to Lisa Holton, chair of
the awards committee.

BesT IN BUSINESS

SABEW's contest to recognize overall
excellence in newspaper business sec-
tions debuted in 1995 with the judging
of 1994 sections. Winners are
announced, and their entries are dis-
played at the annual convention. In
1996 the contest was expanded to
include weekly business journals. Next
year, an award for spot (deadline) news
coverage will be added.

EMPLOYMENT OPPORTUNITIES

JOB LISTINGS

Editors who wish to advertise news-
room job openings in The Business
Tournalist, the 24-hour Jobs Hotline and
the Web Site should fax a three- to five-
paragraph announcement to Doris
Barnhart at (573) 882-9002. There is no
charge for this service,

JoBs HOTLINE

In addition to the job openings pub-
lished bi-monthly in TB}, members
may cail the 24-hour Jobs Hotline at
(573) 882-8822 for a recorded list of
available jobs. SABEW’s listings can be
accessed by pressing “9” on a touch-
tone telephone.

RESUME BANK

Editors looking for job candidates can
send a fax to Doxis Barnhart at (573)
882-9002 and ask for resumes of jour-
nalists in the SABEW resume bank who

meet selected requirements. SABEW
members may add their resumes to the
bank by sending a one-page resume
along with a completed resume bank
registration form to SABEW, 120 Neff
Hall, School of Journalism, University
of Missouri, Columbia, MO 65211. (The
forms are published frequently in TBJ
or can be obtained by calling the
SABEW office at (573) 882-7862. There
is no charge for this service.

OOTHER BENEFITS

ANNUAL CONVENTION

SABEW's 1997 convention will be in
April at the Loews Hotel in New York.
Convention program chair is Henry
Dubroff, SABEW vice president and
editor The Denver Business Journal.
For information on commercial exhibit
space at the convention, call Doris
Barnhart, SABEW executive assistant,
at (573) 882-7862.

BUSINESS NEWSPEOPLE

Report job changes and appointments
for publication in The Business
Journalist by calling SABEW board
member Dick Papiernik at (212) 756-
5205, or fax: (212} 756-5215 or via e-
mail at vdya09a@prodigy.com.

BOARD NOMINATIONS

Nominations for the SABEW board,
which is selected by members at each
year’s annual convention, should be
sent to Dick Papiernik, chair of the
nominating committee, at (212) 756~
5205, or fax: (212) 756-5215 or via e-
maii at vdyal09a@prodigy.com.

SABEW ADMINISTRATIVE STAFF
Mary Gricssy, Bxecutive DiRECTOR
C171231 @ showmea.migsouri.edu
DoRis BARNHART, ADMINISTRATIVE ASSISTANT
jeurdeb@mucermail. missouri.edu
SOCIETY OF AMERICAN
Busingss EpiTors AND WRITERS, INc.

120 Neff Hall

School of Journalism
University of Missouri
Columbia, MO 65211
Phone: (573) 882-7862
Fax: (573) 882-2002

SABEW rurrose

Members of the Society have joined
together in the common pursuit of the
highest standards of economic journal-
ism, through both individual and col-
lective efforts. Recognizing that eco-
nomic freedom is inextricably linked to
political freedom and that an informed
citizenry can ensure that these free-
doms are sustained, it is the Society’s "

mission as an independent, not-for< . " -
profit organization to encourage com -7

prehensive reportage of economic
events without fear or favor in a man-
ner in keeping with the proud heritage
of American journalism.

Copyright 1996 Society of American
Business Editors and Writers, Inc.
Publication or reproduction of any, =
material in any way is prohibited with-. -

out written permission of SABEW. -~ .1
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SABEW MEMBERSHIP APPLICATION

Name:
Affiliation:
Title:
Business address:
City:

Business phone:

Beat covering:

State: Zip:

Home phone: E-mail address:

Home address

City:
Who can join SABEW?

State: Zip:

Mailing instructions

Membership in the Society of American Business Editors and Writers Inc. is restricted to persons engaged as To become a mem-  SABEW '
their principal occupation in reporting, writing or editing business or financial or economic news for newspapers, E’e}? please mail School of Journalism
magazines, newsletiers, press or syndicate services, radio or television, or teachers of journalism or business subject this completed 120 Neff Hall

application and a
check for $40 to;

Undversity of Missouri

t ized colleges or universities or other organizations deemed appropriate by the Board of Governors.
A 5 AEEW st g Columbia, MO 65211

For information on institutional memberships, please call the SABEW administrative offices at 573-882-7862.

Federal L.d. #36-3297751

SABEW RESUME BANK APPLICATION

Name:

Home address:

City:

Business phone:

State: Zip:

Home phone:

F-mail address:

Positions sought: Editor Copy editor Reporter Columnist

Current employer:

Years covering business or on the business desk: Minimum salary requirement
Geographic preference: Mid-Atlantic___New England Midwest Southeast

Rocky Mountains___ West Coast____Southwest____Canada Far East

Zones where you would not move:

Newspapers to which you do not want your resume forwarded to:

Newspaper chains/media companies to which you do not want a resume forwarded to:

The Resume Bank is a free service of the Seciety of American Business Editors and Writers (SABEW). While the

1€ Resume Mailing instructions
organization will endeavor to maintain the confidentiaiity of all participants, it cannot be responsible for informa-

tion released once resuumes are sent in response to editor inguiries, Participands are advised that the organization SABEW members  SABEW

will take all zeasonable steps to prevent the inadvertent disclosure of the information provided by participants, but may add their 4chool of Journalism
under no circumstances will SABEW guarantee absolute confidentiality. By submitting such information to the resumes to the 120 Neff Hall

Resume Bank, the participant acknowiedged this disclaimer of liability and hereby releases and convenants not to bank by sendinga  University of Missouri

resume and this
application to:

sue SABEW or any person affiliated with SABEW for the inadvestent disclosure of information by SABEW or the Columbia, MO 65211

disclosure, inadvertent or other wise, of information after such information leaves the custody or control of SABEW.

EINTAMA T BUSINESS JOURNALIST

SABEW job listings

Thase job listings ase a free service of SABEW, To #ist a job in The Businass Journalis.t. pléase faxa

three-to five-page announcement to 573-882-4002.

San Francisco Chronicle

The San Francisco Chronicle Business
Section is expanding and we're seeking the
following jourralists to join our growing staff;

B Retailfadvertising writer to cover
major retailers and apparel makers,
including Gap and Levi Strauss, and
nationally recegnized ad agencies, includ-
ing Hal Rinay and Goodby Silverstein.

& Technology writers to cover publicly
held companies and startup companies in
Silicon Valley. Successfid candidates
should be familiar with the products, play-
ers and issues in {echnology.

B Assistant business editor 1o assign
and edit stories, and work with the art and
photo departments 1o develop eye catching,
informative graphics. Excellent new judge-
ment and line-aditing skills are a must.

To apply, please send a resums, cover
letter and clips fo:

Marianne Chin

Director of Editerdal Hiring and Development
San Francisce Chrenicle

801 Mission St.

San Francisce, CA 94103

NO PHONE CALLS PLEASE!

The San Francisce Chronicle is the
fargest datly newspaper in Northern
California, with a daily circulation of about
500,000, The Chronicle is an equal oppor-
{unity employer that aspires o have a
workforce that mirrors the diversity of the
workfarce in the United States.

Colorado Springs GazetteTelegraph
# Business Editor at the Colorado
Springs Gazette Telegraph (102,000 daily;
126,000 Sunday). Need an aggressive
business journalist to lead a staff of eight
who cover a Tast-growing, vibrant busi-
ness community.

Apply to:

Terri Fleming, M.E.

Giazette Telegraph

30 8. Prospect St

PC. Box 1779

Colorado Springs, CO 80901

The Standard-Examiner
@ The Standard-Examiner, a growing
66,600-circulation PM in Ogden, Utah, is
tooking for a business reporter to cover our
rapidy expanding Northern Utah markat.
We're home to Thioka!, Morton Internationa,
& growing high-tech industry that includes
lomega, hundreds of small-to mid-size man-
ulacturers and, in 2002, the Qlympic Winter
Games. The applicant should have at least
wo years of dally newspaper experience,
preferably in business, and a proven record
in developing sources and businass enter-
prse. Our writer will cover evarything from
breaking news cn our major companies to
features on small buginess.
Send resume and six-clips — three break-
ing business slories and three enterprise
pieces — o)
Business Editor Mike Marino
455 23rd St.
QOgden, UT 84403
Telephone; 1-801-625-4245
£-mait: Mike_Marino @standard.net.

Better Homes and

Gardens Family Money

Meredith Corporation plans t0 launch
Better Homes and Gardens Family Money
next summer, a national personal finance
magazine geared toward famifles. The
magazine will feature practical, easy-to-
understand information on family finances
and financial planning.
#@ Senior editor, finance. The successful
candidate must have a knowledge of finan-
cial planning, personal finance and invest-

ing. The candidate will report to the editor
of Family Money and will work with free-
fance writers and in-house staff to shape
stories that offer real, usable and accessi-
ble information 10 readers, A minimum of
five vears experience in business and per-
sonal finance journalism is required.

A Copy editor. The successiul candidats
will ec#t manuscripts for style and grammar,
do fact checking and proofing of magazine
pages. A minimum of two years experience
i1 NEWSPapers or magazines is reguired.
Please send resume, samples of your
work and a cover letter with salary his-
tory in confidence to:

Ms. Rock

Corporate Manager

Staffing Services/Dept. 188

Mearedith Corporation

1716 Locust Strest

Des Maines, 1A 50308-3023

Fax: {515) 284-2958

An equal cpportunity employer

South Florida Business Journal
# General assignment business news
reporter 10 cover local and regional busi-
nesses of Dade, Broward and Palm Beach
counties for the South Florida Business
Journal. Workload of three to four stories
per week, including possible column.
Typical stories are business news, trends
and profiles, with emphasis on breaking
exclusives in the very competitive South
Florida market. Opportunities for speclaliza-
tion in banking, finance or technology
beats, as well as advancement in the 40-
city chain: of American City Business
Journals. We are looking for a strong, hard-
news reporier with well-developed news
judgement and the potential to spin a good
yarn. He cr she must be able to handle
longer, weekend-iength pieces. A cormbina-
tion of hard news and feature writing expe-
rience would be preferred, and &t least one
year fulltime expesience at a daily newspa-
per is required. A business reporting back-
ground is not necessary but there should
be some damonstrated interest or back-
ground in business or finance. Other pluses
wouid include Internet/database skills:
Spanish; copy editing or design experience;
knowlege of Quark or Photoshop.

M Associate business editor o ovarses
special reports and sections, coordinate
graphics and compile news digest in Dade,
Broward and Pairn Beach counties for the
South Florida Business Journal. This editor
would arrange photos and art, copy edit,
dasign and package weskly special seports,
small business sections and an opmnion
page for a tabloid weekly business publica-
tion. We are looking for an exparignced
reporter and editor with a strong apprecia-
tion of good writing. Well-developed news
jucigement is 2 muist, as well as a mix of
hard naws, features and production experi-
ence. The ideat candidate has daily news-
paper writing, editing and copy dask experi-
ence, with Quark, Photoshop and page
design skills, and even photography or iflus-
tration experience, This is a career-track
position that showtd result in opportunities
for advanicement in the 4C-city chain of
American City Business Journals. A busi-
ness reporting background is not absoiutely
necessary, but there should be some
demonstrated interest or background in
husiness or finance. Other pluses would
include Internetidatabhase skils; Spanish;
management experience or training.

To apply for either position, send
resume and letler fo:

Brian J. Q' Gonnor, M.E.

1050 Lee Wagener Bivd., Ste, 302

Fort Lauderdale, FL 33315

Cr fax to: (354) 359-2135

Economics a
SO

“For people who are not looking for a break from work
but really want to seriously increase their knowledge of the
business world, I'm sure there is no better fellowship.”
Joseph B. Treaster, reporter

The New York Times

“Our weekly dinners were a real treat. It's remarkable how
even banking regulation can be made interesting over
veal, red wine and chocoelate cake.”

Mark Piesanen, producer

“The News with Brian Williams,” MSNBC

“It was one of the most challenging—and rewarding-experi-
ences I've ever had. I'd do it again in a New York minute.”
Kim Norris, business reporter

St. Petersburg Times

The

Fellowship

Treaster, Piesanen and Norris were 1995-1996 Fellows in
the Knight-Bagehot Fellowship, an intensive program of
study at Columbia University for journalists interested in
improving their understanding of economics, business and
finance. Recent guest speakers have included Warren
Buffett, Nicholas Brady, john Kenneth Galbraith, Richard
Jenrette, Gerald Levin, Arthur Levitt, Pete Peterson, Paul
Craig Roberts, Walter Shipley, Richard Syron, Paul Volcker
and Mortimer Zuckerman.

The nine-month fellowship is open to journalists with at
least four years' experience. Fellows receive free tuition
and a living-expense stipend. Qualified Enight-Bagehot
Fellows may be eligible for a Master's in Journalism upon
completion of this rigorous program.

Deadline for the 1997-1998 academic year is Mar. 1, 1997.
Contact: Ms. Terri Thompson

Director, Knight-Bagehot Fellowship

Columbia University Graduate School of Journalism

2980 Broadway, Majl Code 3850

New York, New York 10027

PHONE: 212.854.6840 FAX: 212-854-7837

e-mail: tath@columbia. edu

Columbia University is an affirmative
action/equal opportunity institution.




i
|
|
|

THE AMEX NEWSMAKER EXCHANGE™ BRINGS
NEWSMAKING NAMES TO NEWSWORTHY ISSUES.

Join the over 200 business
journalists across the country
who have been talking trade,
securities, retail and techneology
along with other key issues right
over the phone with some of
the biggest names in government
and'industry. Guests have included
Arthur Levitt, Robert Reich,
Mario Gabelli, Jack Fields and
Steven Wallman.

Sponsored by the American Stock
Exchange, this free service is
provided to the regional news
media simply to remind you that
our commitment to guality isn't
just about fair trading of stocks,
It's about a fair trade of ideas and

information. And about smart
questions that can lead to smarter
market decisions.

So juin us and scon you'll be
talking shop and sweatshops,
securities and soccer for stories
that have the spontaneity of a
face-to-face exclusive. All it takes
is a phone call to reserve an open
line for an open dialogue with no
edits. No plugs or promos. Just a
guarantee of a good quote.

AMEX

EXCHANGE.

FOorR MORE INFORMATION .
CarL AMEX MEDIA RELATIONS AT (212) §06-1640

AMERICAN STOCK EXCHANGE

The Smarter Place To Be




