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Norris to receive Distinguished
Achievement Award

BY DIANA B, HENRIQUES

Floyd Noris is not a name that any
chief financial officer in corporate America
wants to find on one of his “While You

Were Out” slips.

- Perhaps the veteran financial columnist
for The New York Times has found an error
in footnote 11 or an improperly valued
assel on the belance sheet, Whatever the
topic, two things are almost certain about
the refurn phone call: Norzis will be almost
painfully self-effacing and polite. And he
will be abselutely, devastatingly right.

In a career that is approaching its fourth
decade, Norris has combined an encyclo-
pedic grasp of accounting rules and tax
laws with a passion for historical market
data to create a distinctive form of financial
commentary, first for Barron’s magazine
and, since 1988, for The Times,

That track record will be honored when
Norris  accepts  SARBEW’s  18th
Distinguished Achievement Award on
April 28 at the 45th anmual conference in
Baltimore. In accepting the award, he joins
some of the business journalism’s most
respected figures: CNN's Myron Kandel,
retired Wall Street Journal editor Paul
Steiger, and Carol Loomis of Fortune,

Norris works on a small canvas — his
columns rarely run beyond 750 words. And
these days, he sometimes delivers a waliop
in just a few sentences on his blog,

But his brevity has not reduced his
impact. His work has sparked regulatory
investigations, stock-price meltdowns and
occasional pangs of envy among his rivals.

Norris “sefs the standard for cramming
insight, attitude and well-reasoned finan-
cial analysis, sometimes involving the most
complicated accounting, info a remarkably
short amount of space” szid Herb
Greenberg, the MarketWatch.com colum-
nist,

“But what truly sets him apart from the
rest of us,” Greenberg added, “is his ability

Floyd Norrls

'_Position Chlef Fmanc:af _ R
“Correspondent, The New York Times

' Bom: Sept. 6, 1947 _
: -"-Famliy Wife Christme Bockeimann, e
sonJohn '
_ _Also worked at. The Assoc:ated
Press, Barrons magazine .

- Honors: The Loeb Foundatnons o
Lifetime Achievement Award, 2003 .
" Gerald Loeb award for his “Wall .
___Street" columns, 2001; New Yotk
Financial Writers Association’s fife- - .
+ time achievement award, 1998; and
‘3 Knight Bagehot Feilowshxp, 1981— o
82 o
Degree: MBA Coiumbla Umverssty,
(1983 : .
'SABEW. connectmn Govemor, 2001- .
2004 0 -
"Check out Notris' ong Not:ons on .
-High and Low finance” at http://nor- =~
ris.blogs.nytimes.com/?ref=business

to do it with a velvet-covered hatchet,”

Allan Sloan, whose financial columns
now appear in Fortune, agreed that Norris
is a distinctively gentle corporate watch-
dog.

“That’s the difference between us,” said
Sloan, who received the award in 2001,
“Tlicalla CEO 2 pig. Floyd wil? carefully
lead you through all the thmgs the CEOQ has
done, and at the end youw’ll say, “That guy
is an absolute pig.” But Floyd will never
actually call him that.”

Norris did not set out to plague piggish
corporate executives. An indifferent col-
lege student, he drified away from the

>> Continued on Page 15
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Gail DeGeorge

South Florida Sun-Sentinel
GADegeorge@sun-sentinel com

PRESIDENT’S LETTER

Sure, papers are cutting back,
but we still have a job to do

Record foreclosures, subprime mort-
gages, worrisome economic indicators
and a swooning stock market — business
and economic news has dominated the
start of 2008. Americans cite the econo-
my as their top concern, maiching or
even surpassing the war in Iraq.

So it’s ironic that at a awmber of daily
NEWSpapers across the nation, the Business
section is disappearing. Some have cut their
Sunday sections. Others have tucked the daily
Business section inside the A-section, Local or
Sports or worse, scattered ils coverage
throughout the paper. The Denver Post was
the latest to join the ranks of the Orange
County Register, the Columbus Dispatch and

»> Continued on Page 14

Tips from the trenches

So what to do if you're faced with the prosgect of
having to meld your Business section info Local - '

or another section? Two busingss editors who. -

recantly dealt with that challenge - Ron Carter of -
the Columbus Dispatch and Steve McM;IEan of .

The Denver Post - gave some tips:
1) Get good refers from thie gection front.
2) Beas tocal as poss:ble

3) Steer readers fo oniing for content you have to _

cut, but heed No, 4,

"~ 4) Be carefill cutting standing content mciudmg

charis and data that you may riof realize so many -
readers fike. MoMillan heard complaints about -
cutting money Mmarket yield information, a mort-

readers to on!me for some of it, but is conSIdermg- -
whether to restore some of it to the paper S
5) Be prepared for the unexpected Carter says i
he was sufprised how mahy readers didnit lake '
starting at the back of Sports and "Jumpmg i
hackwakds mto the section o

.f . 8 Keep some pefspectwe for yourself and your' _'
.. staff antl colleagues, -

* The economy IS the big’ stofy and busmess

hews fong ago hroke the parriers for 1A play
Keep your reporting and wiiting sharp, covey your i
local comhunities, hreak news and you’il stay
relevant to readers Tk SR i

gage tate chart and tech content. He's directed " _ '

Magazine Watch: Jennifer Hopfinger (left) reports on the latest it business periodicals

Under the Magnifying Glass: Footnoted.org editor Michelle Leder probes company financials

Dick’s Picks: Writing coach Diclk Weiss lises the best business scories of the moment

Roush Rant: A blog on what's bugging Chris Roush abous business journalism

Congtatulations to Recipients of 2008 Reynolds Center Business Journalism Scholacships
o Whe Sui Lee of New York University

» Ashley Mache of Arvizona State University

» Carlos Mcias af Baruch College

o Brigitte Yuille of Flovidu Internasional University

o Juson Borsoth of the University of Misiouri

s Eliot Caroom of City University of New York
o Charles Custer of Indiana University

» Amanda Getchel of Ball State Universizy
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Conference program
packed with CEOS,
hands-on training sessions

BY BERNIE KOHN
Conference commiltee chair

Journalisn: is very much alive in
Baltimore, despite what you might see on
“The Wire!” Come see for yourself at
SABEW’s Annual Conference April 27-29 at
the Sheraton Inner Harbor, our first visit to
Charm City.

Highlighting the conference are interview-
format keynote appearances by CEOs at the
center of two of the biggest ongoing econom-
ic stories, David Rubenstein of The Carlyle
Group and Daniel Mudd
of Fannie Mae. On
Sunday, the conference
will feature a series of
interactive classes on
blogging, professional
ethics, social networking,
using campaign finance
database to find business
stories  and improved
search techniques. (All
participants are highly
encouraged to bring their
own laptops with wireless
capability,)

Other highlights of the
conference will include a
debate  between two
media CEOs on the right
mode] for media owner-
ship; look-aheads in the
financial markets; how-to
sessions  on  covering
heafth care, entrepreneur-
ship and “green business”; turning that prize-
winning story into a booic and our always-
popular session on how to interview like an
FBI agent.

We will recognize the best in business jour-
nalism at our annual Best in Business Awards
ceremony and will honor Floyd Norris, New
York Times chief financial correspondent,
with SABEW’s Distinguished Achievement
Award.

Arrange in advance for a private critique of
your work, Browse at examples of fresh
thinking in our profession at our “innovation
room,” a new feature this year. Buy a keep-
sake at our Second annual Silent Auction, pro-
ceeds of which go to SABEW’s Fund for the

Daniel Mudd

David
Rubenstein

»> Continued on Page 13

2 Ent:ep;eneurship
“business story?” Moderator: Lisa Gibbs, busi-

Saturday, Aprii 26

8 30 & m.»3 p.m. - Multimedia skills develop-

" ment workshop with the Donald W. Reynolds
“National Center for Business Journalism, at The
BaEtimore Sun. {Enroliment limited to 25; must

- also regmter for fuli SABEW conference to parttc«

B 'lpate)

Sunday, Aprii 27

"Noon-2:30 p.m. - GENERAL SESSION: Sixth
Annual Gary Kiott Ethics Symposium. Moderator:
_Chuck Jaffe, senior columnist, Marketwatch com

SABEW UNEVERSTTY
INTERAC’I'WE WORKSHOPS

"1.45—3 p m, - lfsmg socxa! networking in busi-

ness reportmg Presenter Jay Rosen, New York

“University

-3-4:15 p.m. — Usin_g campaign finance databas-
-es to find great business stoties. Presenter:
-Sarah Cohen, database editor, The Washington
T Post

4:155:30 p.m, —Searchmg beyond Google,
Presenter: Margot Williams, chief researcher,
The New York Times

-8 pam, - Best in Business Awards Reception

7-8:30 pm. - - Best in Business Awards
Presentatzon _

Monday, April 28
£:30-10:45 am, — BREAXOUT SESSIONS
4. Green Business ~ “How to tell what's real.”

- Presented by the Society of Environmental
_-Journa!nsts Moderator: T“m Wheeler, reporter,

The Balt;more Sun
“The most undercovered

ness editor, The Miami Herald

744 a.m, -12:15 p.m.: BREAKOUT SESSIONS

1 “How to interview like an FBI agent.” Instructor

i Cost;gan supervasor of public corruptlon
mvestigat:ons FBI Baitsmore fietd office

tR “Heaith instrance — s it enough? Covermg

. the coverage sstie” Moderator: Gail DeGeorge, -
Sunday editor, South Florida Sun-Sentinel. - -
“Panelists; Sara Coltins, Ph. D assistant vice pres-
;___-:cfent Program on the Future of Health :

| Tentatlve conference schedule

Insurahce The Commonwealth Fund; Paul
Fronstin, Ph.D,, senior research associate,
Employee Benefit Research Institute; John
Carreyrou, health care reporter, Wall Street
Journal

12:30-2 pam. - LUNCH. Presentation of
Distinguished Achievernent Award. Annual busi-
ness meeting, including etection results

2:15-3:30 pn.: Keynote David Rubenstein,
founder and CEQ, Carlyle Group. Presented in
interview-style format with Henny Sender, private
equity reporter, The Financial Times

3:455 p.m. - GENERAL SESSION

“Public or private: What's the right ownership
modei for traditional media?” A discussion
between Jim Dolan, CEO, Dolan Media, and
Brian Tierney, CEOQ, Phitadelphia Newspapers,
Facilitator: Mary lane Pardue, associate profes-
sor of business journalism, Missouri State
University

Personalized critique sessions will be set up by
advance appointment during this time sfot,

67 pm. - Annual banquet reception

79 p.m, - Annual banguet and auction

Tuesday, April 29
8:15-9:30 a.m. - BREAKOUT SESSIONS:

1L “Alookahead in the markets,” with Brian
Rogers, chairman of the board and chief invest-
ment officet, T. Rowe Price; and Bob Hagestrom,
Legg Mason. Facilitator: Jay Hancock, business
columnist, The Baltimore Sun

2. “Impact of the credit crunch,” moderator Gail
Marksiarvis, Chicago Tribune

9:4511 a.m. ~ KEYNOTE: Daniel Mudd, CEQ,
Fanrnie Mae. Presented in interview format with
Hyce Glink, syndicated columnist and personal
finance contributor, WGN-TV

11:15 a.m. -12:30 p.m, - BREAKOUT SESSIONS:

4. “Heaith-care coverage: Seeing the bigger pic-
ture,” moderator Rick Christie, business editor,

" the Palm Beach Post

2. “Turning that great story Into a book,” with
- Robert Barnett, literary agent for Alan

Greenspan and the Clinfons, ant Diana

- Henriques, New York Times financial investiga-

tive reporter,
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Reynolds Center
sponsoxing
broadcasting workshop
at annual conference

By Reynolds Center staff
The Donald W. Reynolds National Center for Business
Journalism is sponsoring a single-day workshop on on-air broad-
casting skilis at The Baltimore Sun building, 501 N. Calvert St,
Baltimore, on Saturday,

April 26, from 9 am. to 3

o Conference facts
The workshop will pro- .~ How to be a media star agenda

vide tips on the basics of  g30am. LR

being an interview subject
and also a repotter before
the camera, It will include

Sign-in, conti- '
nental break-

. - fast

hands-on  on-air tralning Lo
through the use of video Sams
cameras. Welcome

It is open 1o the first 25 9:10 am.:
journalists who sign up. Teti Goudie
Participants must register for presentation - HEES .
this workshop at www.busi- ~ and on-air. -~ Terl Goudie,
nessjournalism.org/work- " training: " ' B

~ Naon: lunchy/Panet on broad=

" casts and podcasts: Schneider,-

- Sullivan, Leckey ERRRT N

* 4:30 p.m.: Hands-on on-air train-. -
ing with video cameras . "\
3 p.m.: Comments, adjoum ©

shops/2008/Baltimore
/BroadcastingFPodeasits -
0426/, To qualify for this
yorkshop, participants must
dlse be registered for the
SABEW annual conference
that begins the foliowing
day. Details of the annual
conference can be found at
www.sabew.org.

Primary trainer Teri Goudie, of Goudie Media Services, is an
international media consuitant and former ABC News journalist
who trains CEOs and reporters in effective on-air presentation. She
stresses the importance of connecting to the audience on-camera,
crystallizing your story and personalizing even the most complicat-
ed financial information.

Also involved in the training are: Jodi Schneider, training direc-
tor at Congressional Quarterly who regularly appears on national
television programs; Steve Sullivan, assistant managing editor/mul-
timedia for The Baltimore Sun; and Andrew Leckey, director of the
Reynolds Center and former CNBC anchor.

Donaid.\%’. ynlds
| National Center

| ArBusiness Journalism

Donald W, Reynolds Nazional Center for Business Journalism
Walter Cronkite School of Journalism and Mass Communication
PO Box 874702

Arizona Srate University

Tempe, Ariz, 85287-4702

The Cenrer is funded by a grant from the Las Vegas, Nevada-based
Donald W, Reynolds Foundatios,
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11 vying for 6 vacant
board seats

BY TBJ STAFF

Eleven candidates are yunning for six vacant seats on
SABEW's Board of Governors.

The top six vote-getters will serve three-year terms, begin-
ning at the annual meeting when Vice President Bernie Kohn of
The Baltimore Sun succeeds President Gail DeGeorge of The
South Florida Sun Sentinel,

Three candidates are incumbents: Ray Hennessey, Gail
MarksJarvis and Dawn Wotapka.

Voting begins on Sunday, April 27, at our annual conference

in Baltimore, and closes the following day at noon. You must
attend the conference to vote; institutional members receive one
volte,

Immediate Past President Dave Kansas chaired the

Nomirating Committee,

The candidates were invited to provide a picture and a state-

ment of 150 words about themnselves and/or their interest in
serving on the board.

Their statements, in alphabetical order, begin below,

Kathy Brister

ATLANTA JOURNAL-CONSTITUTION

Kathy Brister is sentor editor of
business and political news for The
Atlanta Journal-Constitution, a
newsroom taking a radical approach |/
to growing online while preserving ||
print. '

She began her journalism career 8
at the Opelousas Daily World in
southwest Louisiana, where four reporters covered three
parishes and still found time to go to Cajun music concerts.
As a business reporter in Knoxville and Atlanta, she covered
telecommunications and technology, and investigated state
contracts related to both. She has edited every sort of business
and metro story but leaves sports to others.

She also spent three years teaching English as a foreign
language, which taught her how to take a complicated idea and
explain it simply — a skill invaluable to a business journalist.

Cliff Cumber

FREDERICK NEWS-POST

Originally from England, Clff
Cumber s now business editor for The
Frederick News-Post, a 45,000 circula-
tion, family-owned Maryland daily like
the theusands of truly small U.S. papers
he seeks to represent on the SABEW
board .

He was The FNP’s first webcaster and
initiated the paper’s first blog, about business. Under his leadership
the Business section has transformed into a dynamic consumer
advocate, emphasizing muitimedia. Cumber believes in the value
of local coverage, the province of small media outlets. SABEW’s
future growth wilt zely strongly on these smail operations, both in
the U.5. and abroad. The success of a grassroots focus is reflected
in The FNP’s own success, growing circulation in a declining mar-
ket and this year moving to a new, $44-miliion building construct-
ed to house a $12-million press.

Along with his support for local journalism, Cumber hopes
SABEW will become an international organization.

Nikhil Deogun

THE WALL STREET JOURNAL

Nikhil Deogun is editor of The Wall Street
Journai’s Money & Investing section, a position
he has held since March 2007. He oversees cov- :
erage of Wall Street, banking and personal
finance, |

Previously, Deogun was deputy chief of The
Wall Street Journai’s Washington bureau since
March 2004, In this post, Deogun’s focus was
on overseeing business and regulatory coverage in addition
to shepherding special projects. He also helped manage the

bureau’s day-to-day operations.

In August 1994, Deogun joined the Joumal
in Atlantz as a reporter for Southeast Journal.
Deogun was named Media and Marketing
| Editor in November 2001. Prior to joining the
Journal, Deogun spent a year as a reporter for
i the Atlanta Business Chronicle,

Decgun grew up in Calcutta, India, and
attended the Doon School in India, He earned a
bachelor’s degree from Muskingum College,
" New Concord, Ohio, and a master’s degree from

the University of Missouri’s School of Journalism.

S
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Dan Haar

THE HARTFORD COURANT

Dan Haar is the business editor at The |
Hartford Courant. '

He is part of the allegedly dying §
breed of employees who stay with one |
company for decades, right out of col-
lege. He started as a freelancer at The
Courant while stifl in school and has

Ray Hennessey

FOX BUSINESS NETWORK

Ray Hennessey is director of busi-
pess news for FOX Business Network, |
where he manages the day-to-day editorial |
content for the business channel and
FOXBusiness.com. He joined FOX in July
1997 as managing editor of the Web site.

Prior to joining FOX, Hennessey spent

been a photographer, reporter and colum- ' ‘ ' nearly a decade at Dow Jones & Co., serv-
nist before coming indoors in 2006. ing for two years as editor of SmartMoney.com. Before that, he was
In the rest of his life, he’s a parent, co-founder of the news editor at Dow, Jones Newswires, managing the wire's personal
Connecticut Ultimate Frisbee association (400 members) and chair- finance and fund industry coverage. He appeared daily on CNBC’s
man of a committee at his alma mater that organizes 50 panel dis- Power Lunch as co-presenter of the CNBC/Dow Jones Halftime
CUSSIONS ON CAMPUS every year Report, He was also the regular guest host of CNBC’s Wake Up Call
As a member of SABEW, he has been a presenter, Best in maorning program.
Business judge and judge-wrangler. One of his goals is to work with Hennessey wrote the IPO Outlook column for The Wall Street
SABEW in spreading the gospel to journalists on the fringes of Tournal from 1999 through 2004, and was a regular contributor to
business coverage, bringing more of them into our sections, broad- several other business publications.
casts, Web pages and discussions now that our end of the industry He holds a bachelor’s degree in English from Trenton State
is once again in vogue. College.
Roland Jones Beth Hunt
MSNRC.COM AMERICAN CITY BUSINESS JOURNALS
Roland Jones is a busi-
aess editor at Beth Hunt was named manager of editorial operations

for ACBI in fall 2006, after 17 years as a reporter and editor
for three business journals,

Hunt started with ACBJ as a reporter in Orlando, Fia.,
where she covered tourism. She also wrote an investigative
series which tied The Orlando Sentinel to a huge plume of

“MSNBC.com. He also
writes about the automo-
tive industry and Wall
Street.

Jones joined the compa-

ny in February 2001 after contaminated groundwater in downtown Orlando.
working for two years as a reporter at TheStreet.com, In 1994, she was named editor of the Austin Business Journal, as part of a team
where he covered Internet technology and personal brought in to revitalize the paper.
finance issues. He previously worked as & senior edi- After five years, Hunt was promoted to editor of Washington Business Journal,
tor at Thomson Financial, and he once edited where she managed one of the company’s largest newsrooms. [n her seven years in
Manchester United’s official monthly magazine. D.C., WBJ won three Best in Business awards, .

He holds a master’s degree in journalism from As manager of editorial operations for ACBJ, Hunt provides support to its 41 edi-
Columbia University and a B.A. from the University tors — helping with training, recruiting, staff development and idea sharing,
of Birmingham in the United Kingdom. CShe is 4 graduate of the University of Florida. She and her family live in Chatlotte,

N.C.
Gail MarksJarvis national and state awards, including the Aviation/Space

Writers Association Award for Excellence for her
Northwest Airlines coverage in the early 1990s, and a
National Clarion Award for human rights reporting on
: Native American issues,

i Besides reporting for USA Today, public racio’s
Marketplace, and the Wilmington, Del., News Journal,
she helped create Minneapolis/St. Paul CityBusiness and
was the newspaper’s managing editor.

CHICAGO TRIBUNE

Gail MarksJarvis is a personal finance columnist for
the Chicago Tribune and author of “Saving for Retirement
(Without Living Like a Pauper or Winning the Lottery).”
Her column runs i newspapets throughout the country.

She is a regular commentator for PBS’s Nightly
Business Report and CLTV in Chicago. Prior to joining the
Tribune in 2005, she was a columnist for the St. Paul She holds a bachelor’s degree in journalism from the
Pioneer Press — covering deal making in the nmid 1990s, 2 Universiyy of Minnesota, has served on the journalism

“and later personal finance strategies. school’s advisory board and coordinated the school’s mentorship pro-

She has been named “Best Financial Columnist” by Northwestern  fam for students and professional journalists.

University’s Medill School of Journalism and has won numerous

»>> Continued on Page 8
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Bawimer

>> Continued from Page 12

grab a tiramisu in Little Jtaly or shop at
Harborplace.

One piece of advice a cynical coileague and
former Baltimore resident gave me when I stu-
pidiy asked: “Make sure you have pockets and
pockets of change, because homeless people
will come up to you every five seconds asking
for it.”

Let’s breal it down:

HARBORPLACE & THE GALLERY

Looking to combine shopping while view-
ing one of the economic engines that revived
the Inner Harbor? Head over to Harborplace at
Light and Pratt streets.

“Business people come from far and wide
to look at it and see if the concept could work
in their hometown,” according to the Insiders
CGuide to Baltimore.

What could better place for a convention of
business editors and writers to mulil a big city’s
revitalization?

Harborplace boasts 30 eateries, 12 restan-
rants and more than 100 stores, many of them
selting the kind of take-home Maryland tourist
items suitable for gift-giving.

HOURS: Suaday, 12 am.-6 pm,;
Saturday, Monday and Tuesday, 10 am.-9 p.m,

ON THE WEB: www harborplace.com

THE BATIONAL AQUARIUM

if you tike fish, or other marine life, this is
a fun, albeit pricey, place to visit,

Seeing the cold dead eyes and vicious teeth
of the sharks alone are worth the price of
admission,

And, if youve never been in the humid sur-
roundings of a rain forest, you’ll have the
chance to walk through one in the aquarium’s
top-ficor ecological display.

Try and time it so you can go to the dolphin
show.

HOURS: 9 a.m.-5 p.a., Saturday-Tuesday

TICKETS: adult 12-59, $28.95; seniors 60

Go to Power Plant Live to eat, drink and have fun.

Cafe Hon with its giant pink flamingo.

and older, $27.95 (prices vary somewhat
depending on package).
ON THE WEB: www.agud.org

ORIOLE PARK AT CAMDEN YARDS

The home of the Orioles basebail team.

I'm not a fan, but, even so, for you I looked
up the schedule. No home games are on the
calendar while we're here for the main part of
the SABEW conference, but for an avid sports
fan who wants to stick around, the Orioles play
Tampa Bay at 7:05 p.m., Tuesday.

PGWER PLANT LIVE
Power Plant Live is the name for a collec-
tion of restaurants, bars and clubs at 34 Market
Place.
It’s a good place for a late night drink or
two (not that SABEW members would be
inferested in that ... ), or to hang out, whether

>> Continued on Page 14
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Mary Jane Pardue
Associate professor of journalism, Missouri State University
mjpardue@missouristate.ed

BEHIND THE BEAT

No better tonic than news, good enterprise

It’s a survival skill journalists master
early in their careers: the ability to con-
centrate on the story at hand amid dis-
tractions. Today, many of us are strug-
gling with the ultimate distraction —
changing ownership and top manage-
ment at our own companies.

And if you thought you were immune,
think again.

S0, what happens when those distractions
concern your own company? How can you
stay focused when top management changes
and the direction of the company seems
uncertain?

Bilt Chovke, business editor at The )
Virginian-Pilot, has some first-hand advice.

In January, The Pilot learned that its par-
ent company, Norfolk, Va.-based Landmark
Communications Inc., was up for sale. Afew
* days later, the newspaper reported that reli-
gious broadcaster Pat Robertson was consid-
eting buying the newspaper, part of a $2 bil-
lion-plus private company.

Here’s an edited conversation with
Choyke about how he’s managing through
challenging times.

Q. How do you keep your staff informed
about internal newspaper developments
{memos, meetings, e-mail, etc.)?

A. For the most part, the publisher’s
office and HR have kept the staff informed
about what they want us to know. The pub-
lisher has an “Ask the Publisher.” Also, we
have quarterly “All Hands Meetings” for all
employees. And as one might assume, the
one in February was devoted to the pending
sales and related issues.

Q. How have you covered your own com-
pany?

A. We have been agpressive. We are cov-
ering this as if the newsmaker was Norfolk
Southern, one of the two Fortune 500 compa~
nies in our area. Through information gath-

ered from the Staternent
of Ownership filing with
the FCC (we own two
TV stations), we reported
who has more than 001
percent of Landmark
stock, suggesting the big
winners of any sale. We
also published details of
a letter sent from the
chairman and CEO to
several hundred private shareholders inform-
ing them of the expected value of the stock
after sale. Our publisher and editor have been
extremely supportive, and this has helped
morale. Many emplovees have complimented
us on this coverage, saying they have leamed
more about the important details of the sale
through us. Also, our story on Pat Robertson
expressing interest in buying The Pilot
grabbed considerabie attention.

Bill Choyke

Q. Do you talk formally or informaliy
about internal developments to address your
staff’s concerns? [f so, how often, where,
who is present?

A. The business team meets every
Tuesday at noon - standard meeting — and at
that point I usually say — “how are we
doing?” Tirst week, staff engaged the ques-
tion. Subsequently, it varies. I would assume
it will be a good vehicle to discuss develop-
ments, after they happen. This includes the
sale as well as expense reductions and a pay
freeze.

). What opportunities are available for
your staff to vent about developments, and is
the epportunity 1o vent even important?

A. As noted, the publisher has an “Ask
the Publisher.” Also, we have quarterly “All
Hands Meetings™ for all employees and as
one might assume the one in February was
devoted 1o the pending sales and related
issues,

Q. How do vou keep your staff focused

on doing their jobs when there are major dis-
tractions in the newsroom?

A. Continue pushing for good work,
front-ending stories a little more and creating
ideas and opportunities. There is no better
tonic for newsroom ills than news and good
enterprise.

. What advice do you have for imple-
menting changes you may not embrace and
vou know your staff will likely disagree
with?

A. Cross that bridge when we come to it
... but good planning sometimes forestalis
bad change. We planned 18 months ago to
seil ads in our two pages of stock agate.
During the first nine months, 69 percent of
the cost of newsprint for stocks was offset
by advertising revenue. We update monthly
reader requests for specific stocks and mutual
funds (every so often, every other month).
Sadly, more newspapers should have taken
that approach. Revenue has slowed dowa,
full disclosure, because of some changes in
advertising. :

. Do you have any other advice for
SABEW members who are trying to manage
a staff while their newspaper is undergoing a
major change?

A. Comsmunication is important, but it is a
process that needs to have been initiated
before a crisis. Good planning and good,
epen communication are two vehicles to ease
pain and displeasure. Of course, good raises
would be the best solution. But sadly I don™t
think that will happen any time soon.

Save this column in case it happens to
you. Thank you, Bill, for excellent advice.

Behind the Beat is a feature that profiles peo-
ple in business news departments across the
nation. If you have ideas or people you
would like to read about, please e-mail Mary
Jane Pardue at mjpardue@ymissouristate.edu.
Pardue is an associate professor of journal-
ism at Missouri State University .
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Ed Wasserman
Joha 8. and James L. Knight Foundation professor
of journalism ethics at Washington and Lee University

ETHICS IN ACTION

The obscure charms
of transparency

Like a full moon, the election season
has stirred a grisly beast back to life,
this one the perennial problem that aris-
es when journalists exercise thejr usual
rights as voting citizens and take sides.

“H’s 2008, Do you know who your
reporter is voting for?” James Poniewozik,
Time magazine’s TV critic, titled a recent
posting on his blog. “Should jownalists
declare party allegiance?” asked ethicist
Kelly McBride on her Poynter Institute site.
“Is it an ethical breach for political reporters
to vote in elections?” Jon Friedman asked in
his MarketWatch.

These questions really raise two quite dif-
ferent issues.

First, how deeply should journalists get
involved in electoral activities? Here, the
concern is that zealous supporters won’t be
even-handed in their coverage and, in any
case, would undermine their employers’
efforts to be viewed as institutionalty neutrai
if they were identifiable as partisans.

Second, how openty should journalists
disclose their preferences? This is the matter
of transparency, a favorite ethical preoccupa-
tion of online commentators. It derives from
the belief that since bias is unavoidable, the
best that journalists can do is to acknowledge
theirs so the public can judge their work
accordingly.

These are perplexing questions, And while
I can’t prescribe bright-line rules, [ will try to
offer some ways to assess the rights and
wrongs of journalists” extracurricular politics.

As to the first question, the propriety of
actual political action, on the surface the
question is easy: Commitied partisans can’t
be expected to produce neutral reportage.

After that, however, it gels murky. Take
participation in high-profile state party cau-
cuses. That has proved o be a troubling
issue, because although the caucuses are the
functional equivalent of primary elections —
and almost nobody wants reporters forbidden
te vote - caucus participants may very well

engage in public speech, bargaining and
other activities intended to win support to
their candidates. In short, they are very pub-
lic advocates.

But what if the staffer has absolutely no
newsroom duties related to political cover-
age? Why should her political rights be
abridged?

Crosstown rivais The Denver Post and
Rocky Mountain News took different
approaches to that question when Colorado
held its caucuses. The News barred all edito-
rial employees from taking part; the Post
confined its ban to certain categories of staff
likely to have a role in peolitics-related cover-
age.
To his credit, the Post’s managing editor
Greg Moore tried to tailor the remedy as nar-
rowly as possible to the real ethical problem,
which s stopping any staffers with influence
over political coverage from developing the
kind of commitments and loyalties that could
plausibly induce them to ¢t that coverage.

For its part, The News was wel! within its
rights to declare a blanket prohibition. But
that, in my view, was a business decision
made for purposes of brand management, not
a matter of professional cthics. The night
clerlc on the sports desk has no conflict of
interest if she attends ‘a political rally —
none. Her employer simply wants to avoid
creating an impression of in-house partisan-
ship in the minds of its readers, even if that
impression is unfounded or has no dis-
cernible impact on what the News publishes.

Transparency raises more perplexing
questions. The word itself is borrowed from
the worldwide campaign against business and
pubiic-sector corruption. in that respect it’s
an unfortunate term to apply here, since it
already implies that the activizy one is urged
to be transparent about is being concealed
because it’s wrong.

Here, though, transparency refers not to
graft but to political sympathies, and the mat-
ter of how openly journalists should disciose
them.

If journalists with strong political leanings
are reporting election news while hiding
behind what Time’s Poniewozik dencunces
as a “bogus illusion of neutrality” (I'm won-
dering if that means it’s not a real illusion),
doesn’t that strike at the heart of the inde-
pendence and fair-mindedness that are basic
to the trust they ask readers to have in them?

Poniewozik argues that disclosures such
as his — he supports Sen. Barack Obama ~
would end reader speculation as to “motiva-
tions and loyalties.” But that’s a reckless
usage. It's nejther motivation nor loyalty
that’s at issue here, but a state of mind miles
from either one — preference. Collapsing
those realms wrongly suggests that having an
opirion, no matter how mild, is corrupting.
And that’s untrue.

Besides, how detailed should these disclo-
sures be — it’s never as simple as “[ support
Obama.” What about his views of the other
candidates? And why stop with candidates,
when il’s often the issues they champion that
are key?

If preferences are unavoidable, and jour-
nalism nothing more than a vehicle to
advance them, why not provide a checklist of
your likes and dislikes alongside your report
on the local commission meeting?

And walt: Most journalism is the product
of many hands. Shouldn’t the other aeditors
involved in a particular story come clean,
too?

To be sure, journalists sometimes grow
strongly committed to causes they cover and
newsrooms should establish procedures to
identify, discuss and address instances when
proper coverage is jeopardized,

But that’s no reason to turn news into
either an exercise in confessional seif-indul-
gence and autobiography, or a game of
gotcha. Journalists should be judged rigor-
ously but reasonably, by the evidence of what
they publish, not by speculation: and accusa-
tion as to the purity of their motives.

S
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Marty Steffens

SABEW Chair in Business and Financial Journalism
steffensm@missouri.edu / 573-884-4839

CHAIR'S CORNER

NYSE Euronext CEQO coming
to Fall Workshop

Though we’re looking ahead to Baltimore,
planning is full bore for our Fall Workshop in
Kansas City on Sept §-9.

We’re taking advantage of our location in
America’s heartland to focus  on agribusiness,
small business and entrepreneurship.

Duncan Niederauer, the new CEQ of NYSE
Euronext, will bring Wall Street to the
Heastiand, addressing issues in the entrepre-
neurial econosmy.

We’li have hands-on sessions with experts
on covering food safety, biofuels and the
newest cash crops. The list of speakers
. include:

» Acclaimed agricultural economics profes-
sor Dr. Jan Dauve of the University of
Missouri, who will walk you through Aglicon
101,

+ Investigative reporter and business author
Steve Weinberg will take you from the idea to
the best-seller list.

« Spencer Ante, blogger and BusinessWeek
computer editor, to talk about blogging on your
beat. Ante is also the author of “Creative
Capital: Georges Doriot and the Birth of
Venture Capital,” to be released in April.

Dr. Jan
Dauve

Spencer
Ante

BPuncan
Niederauer

We’ll also have panels on:

« Covering food safety and recalls
« Understanding innovation

» Hello hemp! The next big erops
» Bthanol: Fact and fiction

We’ll also offer a special focus on the ethics
of innovation, with sessions conducted by
Steve Buttry of the American Press Institute.
Butiry wilf tall about blogging, user-generated
content and how public relations professionals
are infiltrating the social networking arena.

Our host will be the Ewing Marion
Kauffman Foundation, located in Kansas
City’s Plaza area. We'll have Kauflfman
experts help you understand the ensrepreneur-
ial economy. The setting aliows SABEW to set
up hands-on tutorials on using data, blogging
and writing on deadline in separate rooms,

Details about the Fall Conference, includ-
ing registration information for the Marriott
Country Club Plaza Hotel, can be found or: our
Web site, sabew.org.

Conference

>> Continued from Page 4

Future.

And as always, meet and mingle with old and new
friends, share ideas and war stories, and come away ener-
gized for taking on our new competitive challenges. You can

even take the stage and join the backup singers at the Best in
Business musical revue! And we’il be just steps away from
Bailtimore’s fabulous Inner Harbor, with world-famous crab
cakes and entertainment.

Recognizing that budgets are tight, SABEW has reduced
registration fees this year and is offering travel discounts by
rail and air, as well as the opportunity to be matched with a
roomimate to share hotel expenses.
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Bawlmer

>> Continued from Page 10

it's to take in some live music at Rams Head
Live, down a few at The Lodge Bar or smoke
a cohiba at Havana Club,

Entry to The Power Plant is free, although
cach venue may have its own cover charge and
eniry requirements.

ON THE WEB: www.powerplantlive.com

A JAUNT OUT OF DOWNTOWN:

Those that want a broader taste of Balmer,
Marylin, can grab a water taxi from the Inner
Harbor fo Felis Point or a cab to Cafe Hon. ...

THE BREWER'S ART

A slight ride out of downtown, but wel}
worth it if you're a fan of beer, is The Brewer’s
Art. White the upstairs restaurant is elaborate
and high priced, the dark ard cozy confines of
the bar below often attracts more aiternative
types for a pint.

Try the Resurrection Ale, served in a
Belgian beer mug, and will smash your brain
like a hammer — it’s 7 percent proof. The truly
brave, or foolhardy, can attempt Ozzy,
Brewer’s answer to Belgian so-called “Devil”
beers at 7.5 percent.

HOURS: Saturday, Monday and Tuesday,
4 pm.-2 am.; Sunday, 5 p.m.-2 a.m,

ON THE WEB: www. belgianbeercom

FELLS POINT

Not only the location for police drama,
*Homicide: Life on the Street,” this cobble-
stoned old-world neighborhood is a haven for
antique and specialty shops, coffee shops,

_ restaurants and pubs, right on the water,

When [ asked a colleague about Fells Point,
she replied, “That’s where alt the bars are.”

Enough said.

ON THE WEB: www/ellspoint.us

PURE BALTIMORE ... CAFE HON

The kyrical tones of Bawlmerese will likely
assail your eardrums as you tour this Maryland
city. Part of that jyrical mélange is the tenden-
cy for certain bee-hived women to call people
“h{)[’],”

It’s around this urban row house stereotyp-
ing that Cafe Hon themed, located at 1002 W,
36th 8t., on “The Avenue.” You can’t miss it It
has a giant pink flamingo — Baltimore’s unof-
ficial city bird — secured to the outside fire
escape. Cafe Hon is only a short cab ride away
from downtown.

if you'd ike to hang around for a drink,
visit Hon Bar next door.

HOURS: Saturday, 9 am.-10 pm,;
Sunday, % a.m.-8 p.m.; Monday and Tuesday, 7
am.-9 p.m.

ON THE WEB: cafehon.ezsitemaster.com

DeGeorge

>> Continued from Page 3

Cincinnati Enquirer in axing standalone
business sections.

It was bound to happen. First publishers
trimmed stock agate, then cut wholesale to
save newsprint. The argument: Readers
could get stock quotes mere efficiently
online and the move allowed “redeploy-
ment of resources” (read: save money) to
better cover news. But the reality was that
cutting stock Iistings left many sections of
regional daily newspapers with just four to
six pages — and vulnerable o being sub-
sumed inte other sections,

At the risk of sounding like an apologist
for the dead-tree society, this trend worries
me. Sure, there are many outlets for busi-
ness news in addition to the local daily
paper — onfine, on TV and in communities
with vibrant weekly business publications.
But it seems like a step backwards and
reflects a stunning lack of recognition of the
importance of business and economic news.
The rocky start to 2008 underscores the
need for more — not less - business cover-
age.

More worrisome is the message the
change sends to journalists just starting
their careers. That is what concerns Jennifer
Merritt, former business editor at the
Jacksonville Times-Union and now with
WSJ.com. “I se¢ some talented young busi-
ness reporters asking for beats in other
departments,” she said in an email, echoing
what she had expressed to Chris Roush, edi-
tor of the Talkin’ Biz News blog. "They’re
giving up on the future of business as real,
robust, worthwhile sections to work for.”

She had emailed Roush, who is also a
member of our Board of Governors, asking
how SABEW could help stem this tide. We
can’t change the short-sightedness of pub-
lishers in this cost-cutting environment. But
we can — and do — give business editors and
reporters the tools and training to produce
insightful, comprehensive coverage and
make their stories the best wherever they
are played and in whatever medium — print,
online and broadcast.

Our annual conference, scheduled for
April 27-29 in Baltimore, is packed with
sessions to sharpen skills, from using online
tools to interviewing like an FBI agent,
There will be plenty about key issues, like
the economy and health care. And prior to
the conference, the Donald W. Reynolds
National Center for Business Journalism is
holding a session on broadcast skills on
Saturday, April 26 at The Baltimore Sun.
See the story on Page 4 or go our Web site

for more information.

We’ve added more training to our Web
site and are scheduling “conference cali”
sessions, which have been popular with our
members, on a variety of important topics.

Keeping your stories sharp, breaking
news, providing context and covering your
local community — those are keys to contin-
ued good business coverage. Two editors
who have fost standalone business sections
- Ron Carter of the Columbus Dispatch and
Steve McMillan of The Denver Post — say
they are urging their reporters to keep visi-
bifity high by getting stories o the front
page.

The Dispatch recently started a news-
room-wide “stand-up” meeting at 9:30 a.m.
in which all newsroom reporters and editors
ate invited to share the “buzz” in the com-
munity and the story ideas.

“A surprising aumber of those ideas are
business stortes,” Carter said. “It's brought
home that those stories are a lot of the
things people are interested in.”

That’s helped him get the OK to fill one
of two reporting positions. “It proves the
point that what we’re doing is very impor-
tant,” he said.

In Denver, McMillan and his staif are
adjusting to the changes. With a no-jump
rule from the daily business “cover,” which
is now a right-hand page inside the local
section Tuesday through Friday, main sto-
ries are tighter with refers to sidebars inside
or information online.

While he argued against the change but
lost given newspaper economics, “this isn’t
the end of the world,” he said in an email.

“My reporters preduce robust, engaging
business stories everyday, marny that end up
or Page 1. That’s what I'm urging our
reporters to do more of — get themselves
deeply sourced and break business stories
that are important to all our readers and
we'll keep selling them to the front page.”

Indeed, business news will remain
important to readers given the tough eco-
nomic times we face. And amid the bleak
news about business sections, there have
been a few examples that some top editors
get that. Indeed, that is what convinced the
St. Cloud Times to add back a page of busi-
ness coverage to its Sunday paper, circula-
tion 37,000, after dropping it over the sum-
met.

“The economy is the biggest story we
have going along with everywhere else,”
said Executive Editor John Bodette. “It’s
important to offer people the resources to
cope. It’s what’s on people’s minds and
what we shouid be covering.”

With that in mind -~ see you in
Baltimore!

S
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AP business editor
joins officer ladder

BY TBJ STAFF

Kevin Noblet, who was first
elected to SABEW's Board of
Governors in 2005, was selected
by the board to join the officers’
ladder. He becomes secretary at
the annual meeting in Baltimore
in Apri! and our organization's
president in 2011,

Noblet oversees an expanding
business and financial news
operation at the world's largest
news agency. Previously, he was
AP's deputy business editor and
before that, deputy internationat
editor, helping direct coverage
that won two Pulitzer Prizes. A
native of Stamford, Conn., he has
been a journalist for 30 years,
working first for newspapers in
Connecticut and then as a foreign
correspondent for AP in South
‘America and the Caribbean.

At a session at SABEW's Fall
Conference on business wires
adapting to the new media world,
Noblet noted that AP had hired
62 business journalists in the past
two years. AP has introduced
Money & Markets and supplies
information to Yahoo! Finance

and MSNBC
as well as its
member
newspapers.

He is =&
graduate of
Concordia
College in
Bronxviile
and was a
1960-91
Nieman Fellow at Harvard
University, where he studied
global economics and religion.
He also was the Scripps-Howard
Visiting Professional at Ohio
University's School of
Journalism for 1999-2000.

He and his wife, who is a
first-grade teacher, have two
children,

Noblet chairs the board's
recently formed Governance
Committee and serves on the
Membership, Missouri  and
Training committees.

“Kevin is a creative, hard-
working and thoughtful member
of SABEW's Board of Governors
and will do an exemplary job as a
member of the Executive

Kevin Noblet

New hire to handle
marketing

BY CARRIE PADEN
Executive director

Alice Fisher is our new maz-
keting coordinator. Her primary
duties include office ¢ -
support, fund raising
activities, donor rela-
tiong and grant wiit-
ing. She replaces
Eanet Wisner, who left
SABEW in Octeber
after serving as the
marketing coordinator
for more than two

“years.

While working for the Dairy
Farmers of America in Missouri,
Fisher managed the travel office
and organized events with up to

Alice Fisher

5,000 attendees. She moved to
the University of Missouri in
Columbia in 2002,

She helped raise
money for the univer-
sity’s  $1  Billion
Campaign then joined
the MU Conference
Office in 2006 as an
event coordinator,

She holds a bache-
jor of science degree in
¢CONOmIcs from
Southwest Missouri
State University.
Fisher can be reached by e-

mail at FisherdC@missouri.edu
or by telephone at 573-882-
5093.

Commitiee,” said Gail
DeGeorge, SABEW president.
Noblet will succeed current
secretary Rob Reuteman of the
Rocky Mountain News, who will
become president in spring 2010
Also moving up the ladder are
current treasurer Greg McCune
of Reuters and vice president
Bernie Kohn of The Baltimore
Sun. Kohn becomes president in
Aprit at the annual meeting.
Rotating off the board will be
Rex Seline, managing editor of
news at the Fort Worth Star-
Telegram. Seline served as presi-
dent from 2004-G5 and has
served ag an ex-officio member
of the board for the last three
years. He joined SABEW's board
in 1994 and organized the 2004
annual conference in Fort Worth.

Each year one third of the
board's 18 governor seats are up
for election and the organization
is always looking for committed
financial journalists who would
ha interested in serving.

Board members are required
to attend two meetings each year
and serve on several commitiees
that oversee everything from the
organization's Web site o the
Best in Business contest to con-
ferences.

Members interested in run-
ning for an open board seat
should contact the head of
SABEW's nominating comumit-
tee, Dave  Kangas, at
dave. kansas{@iac.com.

Supply, Demand & Deadlines
A Workshop on Economics for Journalists
SAVE-THE-DATE
TRAINING OPPORTUNITY!

Sign up for the “Supply, Demand & Deadlines” workshop
and learn how to cover the complicated economic issues
facing our communities from the inside out,

This intensive workshop gives journalists a deeper
understanding of economics reporting through sample
stories, case studies and writing critiques. Those selected
receive free housing, meals, and all workshop handouts
and materials.

Information at: www.mjc.umn.edu/sdd2008
June 22-24, 2008
University of Minnesota-Twin Cities

This event is subsidized through sponsorships from

the Federal Reserve Bank of Minneapolis and the Minnesota
Journalism Center at the University of Minnesota.

- Past keynote speakers: Ben S. Bérnanke,
Matthew Slaughter, Alan Greenspan, & Anne O. Krueger
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. Time to enter Best in Business

.;;"'-We_ have two new dav:smns thls year wnth categories for onlme and mag
"..azme busmessjouma!lsm . : :

;’;_Magazme categories
- Magazine cover story R : :
: 'g':;i-l(mors outstandmg reportang, wrltmg and ana!ySIS ina package featured
_' ont the magazine’ 5 cover. Entries can Include up to seven stories or relat-
- ed _eiements from asingle i issue. Judges will consider the explanatory or
. nvestlgatwe quahty of the reportmg and wntmg as weil as ongmaitty in

_ '..narratwe presentatlon o : :

. Magazine genera] exceilence

;':'The general exce!}ence contest Is hmnted to busmess, economtcs of per— _

rsohal fmance magazmes Pubttcations wdt submit three issues, one of

'_?'which wiltbe'a mandatory ~ the August issue. (I the publication did not

A pubhsh in August enter the next issue pubhshed AFTER August.) Here's .
“how the mandatory date will worke Weekly or biweekly publ:catlons

" should submit the i issue that falls closest to the mandatory date. The
:’f'tssue date should not fall past the mandatory date, Monthly, b:monthly
_'ﬁ_.'and qaarteriy puhi:catmns shou!d submit the issue that encompasses

. work from that month Ry .

i Magazi ne Website. - : :
‘Honors outstandmg busmess magaz;ne Web s:tes Both stand~alone

“=husiness news sites and busmess Web pages affiliated with general-
;._.interest pubhcations are ehgsbte to enter. Sites will be judged based on

to 5ites that take best advantage of the onlme medium in their presenia-
o 'tion_of elements, such as breaking news, special projects, slide shows,
““audio/video 'rep_o_rts, blogs and i_ntef_active features such as forums and
polis. ;__T_hﬁe_y alsd_w_it_l give special consideration to elements that are

.- exclusive to the Web and stories that are broken on the Web. Judges will
rigive less wenght to sntes Ihat sumply post onime versnons of a print prod-
- ::.uct, R

i At least one person on the staff of t§1e busmess news sEte or affiliated
ﬁ':neWS organizat:on must be a SABEW member to.enter this category.

_ _:Include the site’s main URL and up to three additional URLs within the
i site, Entry also may include a letter of up to one page exptasnmg why
your site should be considared :

Bioggmg contest

f __'Thursday, Apnl 19 Monday, Aug 6

: ;;.'jf(h‘ there werg: no posts on those days, enter all posts from the next day
:-_.Z'-‘AFTER the mandatory dates)). - :

:.Questaons'? Please contact’ contest chalr Jxli Jorden Sp:tz at Jspltz@azstar-
'".--'net com or 520 57343.77

"'._'_"Ontine'c’at’egdries Tl

_;Buslness news s]te general exce]lence _ :

= Honors outstand:ng business news Web sites. Both stand~aione business
'.Q;j':news sites and busmess ‘web pages affiliated with general news organi-
: -.f_zatlcms are eilg|b|e to enter, Sites will be Judges based on how well they

-'make Hse of online e!ements Judges will give extra weight to sites that
':f_take best advantage of the onhne medium in therr presentatmn of e£e~

. ments such as breaking news, special projects, slide shows, audio/video
: '-'r_eports, blogs and interactive features such as forums and polls, They

" also wiit give special consideration to elements that are exclusive to the
- Web and stories that are broken on the Web. Judges will give less weight

to sites that simply post online versions of a print produet.

At ieast ohe person on the staff of the business news site or affiliated

" news organization must be a SABEW member to enter this category.

Include the site's main URL and up to three additional URLs within the

" site. Entry also may include & letier of up to one page explalmng why
- your sda shou}d be considered.

'ﬁféaking newé

Henors outstanding coverage of breaking business news. Entry should
include ail elements of a breaking news story published online over a
24-hour period. Entry may include only elements published online before
they appeared in any other medium. Judges will give greater weight to
UNANTICIPATED events rather than antlmpated events that a]iowed the
staff to plan ahead.

Creatlve use of online

Honors cutting-edge ways of creating and delivering online business
news. Exampies include e-mail newsletters, breaking news blasts, fea-
tures dellvered to users of mobile devices and user-generated content.

Project

Honors in-depth, wellrounded packages that appear either online only or
feature online-only elements that advance and enhance a project that
appeared in another medium, Judges will consider the overall package,
and how online elements such as interactive graphics, slideshows,
audio/video reports and interactive features contribute to it. Enéry should
include a main project URL and up to three additional URLs from the
same project.

Blog

. Honors outstanding business-related blogs produced by SABEW mem-
‘bers. Can be produced as part of a husmess news site or produced and
- pested independently,

Judges wili consider four days’ worth of postings; two of the writers’
choice (all entries posted on each of those days will be judged), as well
as all entries posted on the following dates: Thursday, April 19, and

" Monday, Aug. 6. i there were no postings oh a mandatory date, enter all

postings from the next day AFTER the mandatory date in which the blog-
ger posted,

Entry may inciude reader comments posteci on each of the four days

© judged. Enirants should submit a URL for each of the four days, or create
‘a single _URL that holds postings from ali four of the contest days.

Audio/wdeo report

- Honoers outstanding audio/video reportmg Entnes must focus on busi-
 ness news, must be produced for the Web and must air there before
- -they appear on any other medium. Entrants should submit a URL for the

audio/video report,
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Largest business

journalism

contest under way

BY TBJ STAFF

Judging is under way in SABEW s 14th annual Best

in Business contest that hon-
ors work by our members in
2007.

More than 800 entries have
been sent to the fudges in
print, real time, magazine and
student categories.

Best in Business

The entries broke down like this:

By category ....... 2008 ....... 2007
Section ............ 18 ..., 114
Breaking news ....... oo, 76
Enterprise .......... 224 ........ 265
Project ......oient. 98 ........ 167
Colummnn ............. 90 ........ 114
Student ............. 1000000 25

Real time (all categories); 169 -
Magazines (all categories): 42

Resulis will be posted on By vear ....
our Web site, www.sabew.org, 1999 ... 230
after judging has been com- 2000 246
pleted by the end of March. < v '49

Winners will be honored during our annual confer- 2001 2
ence being hetd at the Sheraton Inner Harbor Hotel in 2002 ... 568
Baltimore on Sunday, April 27. Reuters and the Donald 2003 i e 604
W. Reynolds National Center for Business Journalism 2004 ........ e 735
are co-sponsoring the event, which begins at 6:30 p.m. 0005 645

You can register oniine for the conference now to  ©7 7 it
take advantage of the early bird rates. To reserve a hotel 2006 ... NP 829
room, call 410-962-8300. Be sure to mention SABEW 2007 i e 764
tc; take advantage of the discount rate of SIS5/might 2008 ... .00 e, 899
plus tax.
Ngrﬁs except being “good with nurnbers.”

>> Continued from Page 2

University of California at Irvine campus in 1969
without collecting a degree. He worked for a year
as a Washington reporter for College Press Service,
a news service for carmpus papers. Then he helped
start a tiny, short-lived paper to compete with the
fiercely conservative Manchester Union-Leader in
New Hampshire. In 1972, he joined the Concord
(N.H.) Monitor, where he covered state politics so
well that he landed a reporting job with UPI in
1974,

But in 1978, after a brief and unbappy stint as a
senatorial press secretary, Notris applied for a job at
The Associated Press, where Louis Uchitetle, now a
sentor economics writer at The New York Times,
was the national business editor.

“We had a test that everyone had to take, and it’s
supposed to take zbout three hours,” recalled
Uchitelle. “He did it in about 90 minutes. You could
see right away that he had a great skill at synthesiz-
ing — he was a natural.”

Ugchitelte had an opening for a business reporter.

Norris took it. The rest is history.
- In 1981 he was chosen as a Walter Bagehot
Fellow at Columbia University, and in 1983 he was
awarded an MBA — despite that missing bachelor’s
degree.

Norris is shy about claiming any special skills

How good? Well, in the early 1980s, when per-
sonal computers were rare and Bloomberg terminals
were unknown in newsrooms, Norris taught himself
to use spreadsheets and built a database of stock mar-
ket performance over time. That's how he knew that
the market’s decline in the week before the 1987
matket crash was the worst since the fall of France in
World War 11,

Norris still plays with numbers, albeit with more
sophisticated tools. A favoriie game Is inventing new
market indicators. (It may not comfort New England
Patriot fans, but a Nomis-invented indicator suggests
that the Giants” win in the Super Bow] portends a ris-
ing stock market.)

Perhaps because Norris did not start out to be a
business journalist, ke was quick to see the danger of
using traditional reporting methods in the market-
place,

“One thing about financial journalism is that neu-
tral experts are hard, hard, hard to find,” he said.

A medical writer can find a host of objective
experts 1o talk to about some medical condition, he
explained. “But typically, the number of people who
have really paid attention to XYZ Company does not
include any unbiased people, They may have weil-
informed opinions that are worth listening to — but
they are not objective.”

The lesson Norris teok from that revelation was
that he should become his own expert. Besides, he
added, “it’s easier than making all those phone cails.”
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